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A few well-defined 
reasons to 


choose new Powermatic 
HN Laser RC paper 














Higher contrast for blacker, 
sharper type. 


A better paper for use with 
helium-neon laser light 
sources. 

Here's the higher contrast you 
want in a laser phototypesetting 
paper. It gives you the clean, well- 
defined type and line work, the 
crisp halftone dots your work 
requires. 

New Powermatic HN Laser RC 
paper has the same development 
characteristics as most phototype- 
setting papers. You process it in 


Higher contrast for better quality 
halftones. 


rapid access chemistry, So you're 
running with more stability than 
Stabilization paper can offer. Say 
goodbye to image fade-out and 
make-overs. 

Powermatic HN Laser RC 
paper is available in a variety of 
packaging configurations to meet 
your needs. It's compatible with 
equipment such as the Monotype 
Lasercomp, Mergenthaler 101 and 
Omnitech typesetters and the 


ECRM Autokon electronic camera. 














Higher contrast for superior line 
art reproduction. 


For more details, contact your 
Chemco representative today. 
He'll be happy to define all the ad- 
vantages of this new Powermatic 
paper for you. 


Charles Street, Glen Cove, NY 11542 
(516) 676-4000 


“Technology to improve your image” 





Restraints of any other kind could start a chain reaction, 


The pre Ss shou id endangering freedoms everywhere. The Thomas Jefferson 
Award recognizes an extraordinary public official who has 

given distinguished service in the defense and preservation of 

the freedom of expression. The 1984 honoree is U.S. Senator 

e ou n y Bob Packwood of Oregon, chairman of the Senate Commerce, 


Science and Transportation Committee, which is responsible 


: : for communications legislation. In 1983, Sen. Packwood intro- 
not ing ut duced the “Freedom of Expression Act”, which proposes 


eliminating governmental intrusions in broadcast freedom 


of expression. The Thomas Jefferson Award not only pays 
t e trut tribute to Senator Packwood, but also serves as a symbol 
@ that freedom must not be compromised. 


wey) Harie- Hanks 
@B COMMUNICATIONS, INC. 


P.O. Box 269 « San Antonio, Texas 78291 





Becoming Community Information Centers 


Sen. Bob 
Packwood/ 
Oregon 

1984 Honoree, 
Thomas Jefferson 
Award 


Harte-Hanks Communications, Inc. is proud to 
support the Thomas Jefferson Award presented by 
Texas Tech University, the Texas Association of 
Broadcasters, the Texas Press Association, and 

the Texas Daily Newspaper Association. 








Career Planning 


And Counseling 
April 16-20, 1984 


This program will help participants confront the 
basic fact of virtually every working life — 
everyone eventually reaches a career impasse. 
Participants will learn how to face the problem 
for themselves and their subordinates, rather 
than avoiding or running from it. 


Main emphasis is on how to manage non- 
promotable employees through counseling, 
developing, motivating and redirecting 
subordinates. Of secondary emphasis, but not 
secondary importance, is the section in which 
the participant will analyze his/her own career 
and a systematic approach to planning it. 


COST: $350, payable in advance. Fee includes 
all meeting materials; breakfast, lunch and 
dinner at The Miami Herald for the duration of 
the meetings. Expenses for travel and lodging 
are additional. Hotel accommodations are 
available within walking distance. 


Send your nomination to: 

James E. Wells, Director of Training 
KNIGHT-RIDDER NEWSPAPERS 
INSTITUTE OF TRAINING 
One Herald Plaza, Miami, Florida 33101 
Phone: (305) 350-2905 
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EDITOR & PUBLISHER CALENDAR OF EVENTS 








MARCH 


15-18—New York Press Association; Americana Inn, Albany. 

20-22—Washington Journalism Center, Conference for Journalists, 
Changing Relationships between Men and Women, Watergate 
Hotel, Washington, D.C. 

21-23—Newspaper in Education Conference, Denver Hilton. 

23— Texas Press Association, advertising meeting, Wyndham 
Southport Hotel, Austin. 

22-23—National News Council, 805 Third Avenue, New York City. 

24— Texas Press Association, news Clinic, Wyndham 
Southport Hotel, Austin. 

25-27—Texas Daily Newspaper Association, Inn on the Park, 
Houston. 

28-29—Ameri East Conference, Hershey Lodge & Convention 
Center, Hershey, Pa. 

30-31—West Virginia’ Press Association advertising _ clinic, 
Ramada Inn, |-77, Beckley. 

30/4-1—Foundation for American Communications, Economics Conference for 
Journalists, co-sponsored by Gates Foundation, Keystone, Colo. 


APRIL 


“Morbid Curiosity and the Mass Media” Conference, 
co-sponsored by Gannett Foundation and the College of 
Communications, University of Tennessee, Knoxville. 


North and East Texas Press Association Convention, 
Sheraton Inn, Tyler. 
South Texas Press Association Convention, St. Anthony 
Hotel, San Antonio. 
North Carolina) Press Association Mechanical Conference, 
Jane S. McKimmon Center, North Carolina State University, 
Raleigh. 

9-12— Inter American Press Association, Ocho Rios Sheraton, 
Mallards Beach, Jamaica. 

16-18—Videotex ‘84, Hyatt Regency, Chicago. 

18-19—Canadian Daily Newspaper Publishers Association, Westin, 
Hotei, Toronto. 

30/5-2—American Newspaper Publishers Association, Montreal, 
Convention Center, Montreal, Canada. 


MAY 


9-12— American Society of | Newspaper Editors, | Sheraton 
Washington, Washington, D.C. 


Seminars/Workshops/Clinics 
MARCH 


15-16—American Society of Newspaper Editors, Ethics Committee 
Seminar, Madison, Wisc. 

18-21—SNPA Foundation, In-House Training Seminar, Sheraton-Atlanta. 

19-20—Inland Daily Press Foundation, Practical Application of 
First Amendment Law Seminar, Hilton Plaza Inn, Kansas City. 

19-21—ANPA, Leadership in the Newsroom Workshop for Editors, 
Chicago Marriott. 

21-22—New England: Newspaper Association, Advertising Saies 
Training Seminar, Sheraton Tara Hotel, Nashua, 
New Hampshire. 

25-29—ANPA, Strategic Planning Seminar, Hidden, 
Valley, Pa. 

25-30—American Press institute, Promoting the Daily Newspaper, 
Reston, Va. 

27-28—New England Research for the Smaller Market Workshop, 
Back Bay Hilton Hotel, Boston. 


APRIL 


1-3— Southern Newspaper Publishers Association, Editorial 
Clinic, Adolphus Hotel, Dallas. 
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‘programmable 
press control 


The operator feeds his material toa scanner. The scanner inputs a 
central computer. The computer commands mini-computers at - 
presside--and they, in turn, set microprocessor-controls On.each 
press unit. That's state-of-the-art programmed press control, PPC, as 
'o} ¢- (on dce1-10 Mr- Ren AW) Pom a (0) T- Lalo am @ro leh ce) mm aar-tar- lilo) t-m-) Co) e-(el-mr- tale mc -ter- Uh 
of prior-run data for fast press presetting. Controf that ‘can transmit 
ant: Ual-Vel-daai-sa) Qu iance)aanr- td celam Com: er-Jande-Wmel-Ue- tm el-lal eure Ml od = OFC 
installed at the Los Angeles Times, is available now--the result of 
fore}aaleliaviale mmm Aom’,-t-1e-mme) amo) alan diale mm o)a-t-t-n davon dale) ar- tele manlele(-iaa mere) alqge)| 
theories. In today’s quality conscious newspaper marketplace, you 
‘can’t afford not to know all the advantages we offer. Call 
201-469-6600. Or write to: M.A.N. - Roland- USA, Inc., : 
Newspaper Press Division, 333 Cedar Avenue, Middlesex, NJ 08846. 


Only a few companies design, sell and service a complete 
line of quality, color-capable newspaper presses in the U.S. 
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Election forecasts 


We must uphold the right of broadcasters, as well as the printed 
press, to air the news without restraint as they receive it, although 
we find very little public sympathy for their policy of forecasting 
election winners before all voters have had an opportunity to exercise 
their constitutional right to vote, and the polls have closed. 

It frightens us to have responsible members of Congress talk about 
proposing legislation—“drop bills in the hopper,” as one official put 
it—to prevent the broadcast of election news and forecasts just as it 
would scare us and every member of the press to have them speculate 
about restraining the printed press from printing news—election 
news or any other kind 

It is impossible, in our opinion, for Congress to impose restraints 
on the broadcast or publication of news, or to impose limitations or a 
timetable on when certain news could be aired, without violating the 
First Amendment. Congress should not consider raising such a con- 
stitutional issue. 

The issue could be resolved by a little more restraint on the part of 
tv networks. Such restraint was exhibited in a small way between the 
Iowa and the New Hampshire primaries. A little more self-control by 
all the networks leading to an informal agreement to refrain volun- 
tarily from projecting the names of winners before the final vote has 
been cast would end the controversy without harm to anyone. 

Broadcast executives defend their right to broadcast the news 
without restraint, but in this case their pursuit of the news is 
influenced by their competitive battle to be first with the forecast. 
They would earn the respect of the voters more, in our opinion, by 
taking steps voluntarily to protect and promote the sanctity of the 
voting procedure. 

The only way Congress should intervene would be to establish a 
uniform voting time so that the polls would close simultaneously in 
every state. 


What price news? 


ABC paid $91.5 million for the television rights to the recent 
Olympic winter games at Sarajevo. It paid $225 million for the rights 
to the summer games in Los Angeles. It has committed itself to pay 
$309 million for the rights to the 1988 winter games in Calgary. And 
Korea is now asking $750 million for the rights to the 1988 summer 
games in Seoul. 

It is symptomatic of what is happening in sports events of all kinds. 
Bigger and bigger payoffs for everyone including the sports stars. 
Sports events have become entertainment. 

We doubt that the public’s interest can be sustained by the con- 
tinually escalating hype and multibucks. When the point of satura- 
tion will be reached no one knows, but the drop-off in tv viewing of 
professional football last fall, and the low ratings of broadcasts from 
Sarajevo, may be signs that the slide has already started. 
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Letters to the Editor 








He backs the blackout 


The media have no paramount right 
to ‘‘cover’’ military (or for that matter 
other critical or life-risking clandes- 
tine) affairs undertaken by the United 
States. But media reaction to 
exclusion from the Grenadan 
— is just part of the basic prob- 
em: 


That a sizable part of the media, 
which I call the axis urban media, has 


come to regard itself as a separate arm 
of government, if not quite aspiring to 
the role of a neutral or separate soci- 
ety unto itself. The prevailing senti- 
ment is that the media is untouchable, 
anointed with a special holy role 
(although the anointing is largely self- 
done). 

Media dithering about the occa- 
sional involvement of news people in 
intelligence activities is an even better 


symptom of the attitude. 

The primary obligation of the 
United States government is to pur- 
sue the interests of the United States. 
If at times this entails suppressing 
‘“*news’’ or restricting the ‘‘freedom’”’ 
of news people, then the government 
is fulfilling its obligation. 


BILL R. DAVIDSON 


(Davidson is with Survival Intelligence 
Digest.) 





Says Register has no ‘franchise’ 


The Des Moines Register is a good 
newspaper, and does attempt to main- 
tain its statewide circulation against 
all economic odds, but there is some 
wishful thinking involved in James 
Gannon’s claim that his newspaper 
has a franchise on the entire state 
(E&P, Feb. 18.) 

It doesn’t have a franchise on Cher- 
okee County, for instance. The Cher- 


okee Daily Times has four times the 
circulation of the Register in this 
county, and all of the local advertising 
in this city. 

I doubt that publishers of most of 
the other dailies in the state would 
agree with Gannon, either, especially 
those with newspapers in metropoli- 
tan areas like Sioux City, Council 
Bluffs, Davenport, and Cedar Rapids. 


And if the Register does in fact use 
60% of the newsprint in the state, it 
proves nothing except that it has a lot 
f pages and an extremely large news- 

ole. 

Prizes and awards it has. A franchise 
on the entire state in 1984 it doesn’t. 
Sorry. 

Bos SAVAGE 


(Savage is publisher, Cherokee Daily 
Times.) 





Disagree on dollar settlement 


In your February 11, 1984 issue, 
Andrew Radolf wrote an article on the 
editorial employees at the Cincinnati 
Enquirer. Some information in the 
article was not correct. 

In discussing the dismissal of two 
editorial employees, Paul Furiga is 


* * * 


On the matter of ‘‘large dollar set- 
tlements’’ for two dismissed em- 
ployees, Mr. Keating correctly notes 
that ‘‘one of those employees 
received nothing more than sever- 
ance pay and the other employee 
received two weeks’ pay in addition 
to the severance pay.”’ 

What Mr. Keating neglects to men- 
tion is that Gannett offered sub- 
stantially less than the $18,000 settle- 
ment in the first case and 25% less 
than the settlement in the second case 
until the union enforced the con- 
tractual rights due those individuals. 


PAUL FURIGA 


(Furiga is president Cincinnati En- 
quirer Unit, Cincinnati Newspaper 
Guild.) 
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quoted as saying the union won a 
‘large dollar settlement’’ for the dis- 
missed employees. The fact is one of 
those employees received nothing 
more than severance pay and the 
other employee received two weeks’ 
pay in addition to the severance pay. 


While ‘“‘large dollar settlement” is 
relative, the article presents a serious 
distortion to the readers. 


WILLIAM J. KEATING 


(Keating is president and publisher, 
Cincinnati Enquirer.) 








All Thumbs? 


if So, You Need Bernard Gladstone 

As The New York Times Home Improvement columnist, Bemard 

Gladstone has been solving readers’ home-repair problems for 

years. His illustrated columns stand head and shoulders above 

the others for their step-by-step advice that even the layman can . 
understand and follow. Each weekly column contains 4 com- 

plete how-to project as well as reader Q&A‘. Transmitted every 

Wednesday by wire, available by mail; length, 1,500 words. 


SPECIAL FEATURES: SYNDICATION SALES 


To order call Chuck Weiss, Joe Vallely 212-972-1070/Paul Finch 213-852-1579. 








ADDRESSING TOMORROW TODAY. 


Imagine. 

A remarkable new ZIP Code system 
for business mailers. So precise it 
can actually pinpoint specific streets, 
specific buildings. Even specific build- 
ing floors. 

That's the ZIP + 4 code. 

Now imagine a computerized sorting 
system so advanced that it automati- 
Cally reads the last line of the address 
off your envelope. Reducing sorting 
time while increasing sorting efficiency. 

That's the Optical Character Reader 
(OCR). 

EFFICIENCY. 

Perhaps most amazing is the fact 
that both the ZIP + 4 program and our 
OCR’s are already in place. Ready to 
bring technological efficiency to the 


mountainous task of moving 100 billion 
pieces of business mail per year. 

But to deliver the future, we need 
your help. 

Begin by being sure that the entire 
address on all your business mail is 
totally visible, legible and located 
properly. Your local post office can give 
you all the information you need. 

ECONOMY. 

Use of ZIP + 4 codes is voluntary. 
But by adopting them, you'll be 
rewarded in the form of more stable 
postal rates. In fact, when you meet 
the eligibility requirements, you can 
start saving postage right away. 

If you're a First-Class mailer of 500 
pieces or more who already presorts, 
you can save a half-cent per piece 


when you use ZIP + 4 codes. And that’s 
on top of the three-cent discount for 
presorting. 

If you're a First-Class mailer who 
doesn’t presort but mails 250 pieces at 
atime, you can save nine-tenths of a 
cent per letter. 

And no matter how many, or how few, 
pieces you mail, using ZIP + 4 codes 
can give you a cleaner, more efficient 
mailing list. Plus more consistent 
delivery. 

COOPERATION. 

Let us show you how you can put 
more zip in your mail service. Contact 
your local Postmaster or . 
Customer Service Represen- } P. 4 
tative. And send yourself \ ie 
into the future. 


A 
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© USPS 1983 ® 
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A right to privacy? 


National coverage of Mass. rape triai sparks debate 
over whether alleged victim’s name should be published 


By M.K. Guzda 


When a young mother of two re- 

ported being gang raped by a number 
of patrons, while bystanders cheered, 
at a neighborhood bar in New 
Bedford, Mass., last March, the small 
ethnic neighborhood where the 
incident occured became the object of 
national media scrutiny. 
_ Because of the crime’s 
implications, the media descended 
upon the small fishing village, its resi- 
dents and the principals of the offense 
with a journalistic fervor that per- 
iodically subsided during the past 12 
months. 

Last week when the 22-year-old 
woman took the stand to testify 
against her alleged assailants, the 
news media was there to bring each 
and every word to the public. 

The cable television station CNN 
has broadcast live testimony daily to 
its viewers, as have a local cable anda 
commercial station in New Bedford. 

Each time the woman’s name is 
mentioned in open court, her identity 
has been revealed to each station’s 
viewers. Thus, competition between 
the electronic and print media has 
proved to be pretty stiff. 

As a result, explained Charles 
Hauser, executive editor of the Pro- 
vidence (R.I.) Journal-Bulletin, his 
paper decided to exempt this rape 
case from the newspaper’s policy of 
suppressing the rape victim’s name. Of 
the paper’s daily 218,113 circulation, 
17,388 covers Bristol County, Mass., 
where the case is being tried, while 
the rest encompasses Rhode Island. 

‘**We decided to publish her name 
because he (Bristol County Superior 
Court Judge William Young) allowed 
live broadcast from the courtroom,”’ 
Hauser said. ‘‘Our policy is to protect 
the victim and hide their name. Once 
they took the reason away, then we 
stopped censoring.” 

Whaling City Cable Television is 
broadcasting the trial to 44,000 house- 





holds in Bristol County. The local 
radio stations and a commercial 
television station have also publicized 
her name. 

Hauser said another consideration 
was ‘‘her name was known all over 
New Bedford.’’ However, the Jour- 
nal-Bulletin does not intend to print 





“The Fourth Amendment 
of the Constitution — the 
right of privacy — should 
cover a victims of sexual 
assault, such as the Big 
Dan’s victim,” she said. 





photos of the woman. ‘‘Her face is not 
well-known,”’ he said. 

The local newspaper, the New 
Bedford Standard-Times, has chosen 
not to reveal the woman’s identity. 
Editor James Ragsdale said use of her 
name was unnecessary and contrary 
to the newspaper’s policy. 

The Boston Herald, which during 
the course of the trial ran an 
“‘exclusive’’ interview with one of the 
defendants on the front page under 
the headline ‘‘Big Dan Suspect: She 
Led Us On,”’ has chosen thus far not 
to use the woman’s name because “‘it 
doesn’t add anything to the case,”’ 
although ‘‘that doesn’t mean we 
won’t,’’ said editor Joe Robinowitz. 

When asked whether he thought the 
paper was sensationalizing and 





See related story on page 18 





capitalizing on tawdry details 
inherent in most rape cases, Robino- 
witz responded: ‘‘We’re not making 
any judgment; that’s the job of the 
jury. The front-page story (with the 
suspect’s side that the alleged victim 
‘tasked for it’’) was as compelling as 





the main story,’’ which repeated the 
bartender’s testimony that the sus- 
pects would not allow him to leave or 
call the police. 

United Press International also 
diverted from its usual practice of 
suppressing a rape victim’s name. In an 
advisory to editors at the start of the 
trial, UPI explained that because the 
Big Dan’s Tavern case had gained 
national prominance, the alleged vic- 
tim’s name was being transmitted at 
that time. However, her name has not 
been used in UPI’s daily on the trial. 

*‘The best and (most) discreet way 
was to put the burden and onus on 
them, (UPI subscribers),”’ said man- 
aging editor Ron Cohen. ‘‘We offered 
them the right to use the name since it 
was a celebrated case and her name 
was identified in open court.” 

In justifying the diversion from the 
general policy, Cohen called the story 
‘“‘not you’re average run-of-the-mill 
rape case.”’ 

“This is a specifically horrendous 
allegation this woman is making. The 
allegations are so heinous; it has 
mobilized women’s groups all over 
the country,’’ Cohen said. 

A spokesperson for one such 
group, the Rhode Island Rape Crisis 
Center in Providence, said the center 
knows of a number of reasons the 
alleged victim’s name should have re- 
mained out of circulation. 

‘*Publishing the victim’s name defi- 
nitely results in lower reporting 
of sex assaults,’’ said Marcia Blair. 
‘*We (the center) get 200% more calls 
than the combined police 
departments in the state. Only 20% of 
them go to the police and even fewer 
go through prosecution. The chief 
reason is they fear publicity.” 

Blair said in her opinion, media 
coverage has been too extensive. 

‘‘The Fourth Amendment of the 
Constitution — the right of privacy — 
should cover victims of sexual 


(Continued on page 19) 














By Andrew Radolf 


Representative Timothy Wirth (D- 
Colo.) will be ‘‘monitoring closely” 
the television networks’ coverage of 
the primaries and caucuses on “‘Super 
Tuesday’’ (Mar. 13), to be sure they 
do not use their exit polls to report the 
winners before the polls have closed. 

‘‘There’s a temptation for the net- 
works to jump”’ and project winners, 
said Ellis Woodward, press secretary 
for the House Subcommittee on Tele- 
communications and Finance, 
chaired by Wirth. *‘We will be watch- 
ing that very closely.” 





The reporting of exit polis 
is “not news per se,” 
Woodward contended, but 
“something the networks 
created themselves.” 





The subcommittee held hearings on 
the use of exit polis on Feb. 27, the 
day before the New Hampshire pri- 
mary. Woodward credited those 
hearings with inducing the networks 
to act ‘“‘more responsibly”’ in their 
coverage of the New Hampshire re- 
sults. 

‘They didn’t actually project until 
after the polls were closed,”’ he said. 

However, Woodward noted that 
with only 11% of the vote counted, the 
networks were reporting that ‘‘Hart is 
ahead.”’ 

What distressed the committee 
most was network commentaries 
talking about the trend for Hart while 
the polls were still open, Woodward 
said. ‘“That commentary is not neces- 
sarily what we would like to have 
seen.”” 

If the networks ‘‘do pull a stunt like 
Iowa’’ and project early, Woodward 
warned that several subcommittee 
members ‘‘are ready to drop bills in 
the hopper’’ which would ‘‘effective- 
ly bar the networks from doing what 
they’re doing.”’ 

Wirth himself has been reluctant to 
propose legislation limiting the use of 
exit polls because of the First Amend- 
ment issues involved, Woodward 
said. 








The reporting of exit polls is ‘‘not 
news per se,’’ Woodward contended, 
but ‘‘something the networks created 
themselves.”’ 

He added there’s been ‘‘an 
emormous amount of editorial sup- 
port from newspapers’’ for the sub- 
committee’s hearings. 

‘*The reporters I’ve talked to, both 
print and broadcast, don’t disagree 
with Wirth,’’ he said. 

Woodward noted that Martin 
Nolan, editorial page editor of the 
Boston Globe, when he appeared 
March 4 on “‘This Week with David 
Brinkley,’’ was ‘“‘uninhibited’’ in stat- 
ing his opposition to the use of exit 
polls to project election winners 
before the voting is over. 

‘*Giving the results while the voting 
is going on makes me queasy,”’ Nolan 
said. ‘‘It’s not very good journalism. 
It’s an arbitrary intrusion into the 
process.”’ 

Columnist George Will, also on the 
program, added that the public ‘‘has a 
right to a certain silence’’ and should 
not be ‘‘hectored’’ by the networks 
during ‘‘a deliberative moment.”’ 

Brinkley noted that ABC, on the 
basis of its exit polls, knew by 1:30 
p.m. that Hart was the likely winner 
of the primary. He asked if the net- 
work and ‘“‘politicians’’ in Washing- 
ton knew the results by mid- 
afternoon, then why shouldn’t the 
public be told as well? 

Joseph McQuaid, editor-in-chief of 
the Manchester Union Leader, told 
E&P that the networks ‘‘take all the 
fun out of an election’’ by projecting 
early, even if they wait till the polls 
close. 

“The tv networks are so stupid,”’ 
McQuaid continued. ‘‘They sell all 
this time for late at night and run all 
these ads in the paper, then they tell 
you at 7 o’clock who won. Who’ll stay 
up till 11:30 p.m. to watch their broad- 
casts?” 

McQuaid did not think that the sud- 
den attention given to Hart’s cam- 
paign by the news media after he came 
in second in Iowa had a great impact 
on the voting in New Hampshire. 

He attributed Hart’s victory more 
to the ‘‘independence’’ of New 
Hampshire voters who reacted 
against the predictions of an easy vic- 


Exit polls under scrutiny 


Congressional committee monitors tv networks to assure that 
election day results are not broadcast before polls close 


tory for Walter Mondale. 

“‘If the people in New Hampshire 
hear somebody is likely to win, they 
go ~ and vote for the other guy,”’ he 
said. 

Rick Rendon, a political consultant 
with offices in Washington and Bos- 
ton, disagreed with McQuaid. 





“Giving the results while 
the voting is going on 
makes me queasy,” Nolan 
said. “It’s not very good 
journalism. it’s an arbitrary 
intrusion into the process.” 








“The press was looking for a two- 
man race and created a tidal wave 
after Jowa that rode Hart to victory in 
New Hampshire,”’ he said. ‘‘The 
press made him the alternative to 
Mondale, and Hart used his own paid 
media to supplement that. The press 
is just as responsible for building his 
image as the candidate with new 
ideas.”’ 

Rendon said he works ‘‘just with 
Democrats,’’ but added that he is not 
working for any of the presidential 
candidates. 


New York Times top 
scale to reach $929 


Top minimums for reporters and 
key advertising, circulation, data pro- 
cessing and business office em- 
ployees at the New York Times will 
rise to $929.16 a week by March 31, 
1986. 

The total increase of $162.19 over 
three years was negotiated by the 
Newspaper Guild as part of an agree- 
ment to extend its contract with the 
newspaper through March 30, 1987. 

The union said the agreement 
positions Times’ employees as the 
highest paid under any existing Guild 
contract. 

The contract’s highest top mini- 
mum, that for columnists, editors, 
editorial writers, the chief librarian 
and domestic correspondents, is 
raised by $178.41 over the three years 
to $1,022.03 a week, the Guild said. 
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In a sharply worded front page 
editorial, Nacky S. Loeb, publisher of 
the Manchester (N.H.) Union Leader 
accused the national news media of 
being ‘‘traitors to their profession”’ 
for not reporting prominently that 
President Reagan received 5,056 
write-in votes in the Democratic pri- 
mary. 
Loeb stated. the members of the 
news media ‘‘are running against 
Ronald Reagan and any time it suits 
their purpose to twist or keep facts 
from the American people, they will 
do so. In the sanctity of their televi- 
sion podiums and newsrooms, they 
are intent on making news rather 
reporting it.”’ 





Loeb stated the members 
of the news media “are 
running against Ronald 
Reagan and any time it 
suits their purpose to twist 
or keep facts from the 
American people, they will 
doso...” 





Loeb asserted that ‘‘it isn’t Ronald 
Reagan’’ who is ‘‘endangering our 
right to know, it is the press itself.” 

She pointed out that the three 
Democratic candidates who did 
worse than Reagan — Hollings, Cran- 
ston and Askew — all dropped out of 
the race soon after the primary. 

The editorial appeared on Mar. 1, 
two days after the New Hampshire 
primaries. 

Loeb was also angered that the 
news media did not prominently re- 
port that Sen. Gary Hart “‘had quite a 
write-in of his own in the Republican 
primary.” 

A news story right under the edito- 
rial noted that Hart’s 3,968 write-in 
tally of the 75,494 Republican votes 
cast gave him a higher percentage of 
votes in that primary than the 
President received from the 101,129 
Democratic votes, 5.2% to 4.9%. 

The story also pointed out that the 
eight Democratic candidates’ com- 
bined write-in total in the Republican 
primary was 7,782 votes, or 10.3%. 





Contrary to Loeb’s editorial, 
however, was the fact that the New 
York Times and Washington Post 
both reported on their front pages the 
President’s write-in vote totals in the 
Democratic primary. The information 
was contained in the body of their 
main stories on the results. 

Loeb told E&P that her editorial 
was “‘principally”’ aimed at television 
reporting of the primary results. ‘‘It’s 
an indication of the type of reporting I 
see fairly regularly,’’ she said. 

She only mentioned television in 
the third paragraph of her editorial, 
stating that ‘‘no news report on 
national television’’ mentioned 
Ronald Reagan’s write-in total the 
**morning after’? the primary. The 
night of the primary, ‘‘any such 
Pr was late and in passing, if at 


Loeb supported the write-in cam- 
paign for President Reagan in a front 
page editorial the day before the 
primaries. 

‘‘New Hampshire Democrats and 
independents can either endorse the 
‘“Glenndale’ party that would 
undermine our defenses at the 
expense of our freedom, or they can 
tell the nation — and the world — that 
America has had enough backsliding 
of the past... They can simply do 
that by writing in President Reagan’s 





National news media called ‘traitors’ 


New Hampshire publisher berates media for not prominently reporting 
that Ronald Reagan outpoilled some Dems in Dem primary 


name.”’ 

The editorial was accompanied by a 
cartoon showing a smiling President 
and caption reading: ‘‘Right on! And 
write in!”’ 





Loeb asserted that “it 
isn't Ronaid Reagan” who 
is “endangering our right to 
know, it is the press itself.” 





Loeb also wrote an editorial calling 
for Democrats to vote for Reagan, 
which appeared next to the newspap- 
er’s February 23 story on the 
announcement of the write-in cam- 
paign. The newspaper also carried a 
story instructing readers on the ‘‘sim- 
ple procedure”’ for casting write-in 
votes. 


Loeb defended the Union Leader’s 
long-standing practice of running 
front page editorials. ‘‘Everybody 
has a right to express an opinion, and 
certainly it should be done at election 
time,”’ she said. 

The Union Leader clearly labeis its 
editorials as such, Loeb added, and 
‘does not subvert the news with 
opinion. 


—By Andrew Radolf 








The dust settles in New Hampshire 


By Roy Whitcomb 


The country stores are quiet now, 
the show factories and mills are hum- 
drum again, the hotel lobbies have 
lost their rummage sale looks and the 
bars have lost their ‘‘bourbon n’ 
branch’’ customers. 

The siege by platoons of news 
media, battalions of politicians and 
armies of campaign groupies has en- 
ded in New Hampshire with the clos- 
ing of the presidential preference 
polls. 

When the dust of a yearlong cam- 
paign for 22 delegates to the Demo- 
cratic National Convention settled, 
the body count was made and the 
footnotes to the 1984 presidential 
campaign were written in New Hamp- 





shire granite. In four years they'll be 
read again. 

More than 600 electronic and print 
media reporters were counted in the 
various teams; some who followed 
one or more of the eight candidates, 
others who pontificated about their 
future from the air conditioned steril- 
ity of a television studio. 

There were also the tv producers, 
the cameramen and women, the 
sound technicians and the lighting 
grips numbered in the hundreds. 

At one point — during the League 
of Women Voter’s debate a week 
before the primary — 450 newsmen 
crowded into a college gym to watch a 
score of television sets broadcasting 
the eight hopefuls debate in front of 

(Continued on next page) 
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Dust settles 


(Continued from page 9) 





another 150 ‘‘specially invited’’ news 
people at the college theatre. 

Nathan Cobb, a Boston Globe 
reporter, described life on the trail for 
the press: ‘‘They are working and 
playing their way through the cam- 
paign’s final days among the political 
movers, shakers, gadflys, junkies, 
bimbos, wackos, flacks, hacks, pun- 
dits, glad-handers, back-slappers, 
name droppers, Secret Service 
agents, hucksters, pollsters, gofers 
and, yes, even a candidate or two. 

“They roam, frequently in packs, 
from the bottom of the state to the top, 
conversing with one another in a sing- 
le tongue that the rest of us could not 
possibly fathom: fluent pol. 

‘Campaign staffers like to refer to 
reporters as part of the ‘free media,’ 
although they are not speaking in the 
context of something as hallowed as 
freedom of the press. They are simply 
separating this type of exposure from 
the ‘paid media,’ otherwise known as 
advertising.”’ 

Reporters looked for the ideal 
voter, the ‘‘Everyman of New Hamp- 
shire,’’ who looks the candidate in the 
eye and sizes him up for the readers of 
a West Coast paper, a Midwest news 
service, a national magazine or the 
evening tv news. 

They went to ski lodges, rural 
stores, barber shops, barrooms, sub- 
urban and inner city neighborhood, 
factories, shopping centers and a hun- 
dred stops between them. 

New Hampshire folks, as they have 
for decades, took it all in stride. 
**Quite a show, ain’t it? Want to take 
my picture?”’ 

For many of the news gatherers, 
New Hampshire had been a three 
month assignment, with quick hops to 
Alabama, Maine and Iowa that gener- 
ated as many as 40 stories. 

Carol Hunter of the Philadelphia 
Inquirer summed it up: ‘‘We are an 
element here, just like the candidate is 
an element and just like the voter is an 
element.”’ 

Cobb, who usually writes 
entertainment features and 
interviews with show business per- 
sonalities, took a ride on the Mondale 
press bus to capture some of the fla- 
vor and frenetics of news coverage, 
and some of the favoritism. 

The bus, with 47 reporters and 
three bags of soft drinks, was heading 
northeast out of Manchester for a 
shopping center in Concord, 24 miles 
away. 

Cobb wrote: ‘‘Since Mondale is 








both literally and figuratively the 
leader of the pack, he is attracting 
some Big Feet. (Big Feet are the jour- 
nalists with clout. Little Feet are les- 
ser beings. If the bus gets too 
crowded, Big Feet can cause Little 
Feet to be booted from their seats.) 

‘David Broder of the Washington 
Post, a Big Foot, is sitting near the 
back. David Shribman of the New 
York Times, a Little Foot who came 
over from the Glenn press bus, is 
seated near the front.” 

‘‘The bus pulls into a supermarket 
area. Mondale spends 15 minutes in 
the produce section and meets a doz- 
en shoppers.” 





“They roam, frequently in 
packs, from the bottom of 
the state to the top, 
conversing with one 
another in a single tongue 
that the rest of us could not 


possibly fathom: fluent pol. 





“It used to be that a guy would 
work the crowd because he needs the 
votes,’’ observes Jules Witcover, a 
veteran newsman with several quad- 
rennial primaries under his hat. 
‘*Now he’s just after a couple of mi- 
nutes on the evening newscast.”’ 

The campaign’s newsworthiness 
goes beyond the daily doings of the 
candidates as some of the Big Foot 
reporters become the news. 

Five reporters were featured in a 
Public Broadcasting Service special: 
‘‘The Campaign for Page One.”’ Jack 
Germond and Witcover, co-authors 
of a syndicated political column; Ken 
Bode of NBC-tv News; Jon Margolis 
of the Chicago Tribune and Howell 
Raines of the New York Times 
appeared while at work (interviewing 
candidates) and at play (interviewing 
each other). 

These are the same reporters who 
cover the national government, and 
as narrator Richard Reeves (former 
New York Magazine writer) 
observes, ‘‘Covering politics is 
fun...it’s covering government that’s 
work.”’ 

John S. Day of the Bangor (Me.) 
Daily News found horror story writer 
Stephen King, who now lives in Ban- 
gor, working at the Hart campaign 
office. 

Working in the campaign was fun, 
King said, but he added that he now 
knows why there is blanket coverage 
of everything a candidate does. 

‘‘The media wants to be there in 
case somebody shoots him,’’ King 
said. 

“Of all the books I’ve written, my 





favorite is ‘Dead Zone.”’’ The novel, 
later made into a movie, deals with the 
attempted assassination of a pre- 
sidential candidate during the New 
Hampshire primary. 


Washington Times 
to go national 


The Washington (D.C.) Times has 
announced plans to publish a national 
edition printed simultaneously at var- 
ious plants around the country. 

Phil Evans, assistant general mana- 
ger of the Times, said the first printing 
of the national edition will be in mid- 
April on the presses of the Hayward 
(Calif.) Daily Review, amember of the 
Sparks Newspapers Group. Hayward 
is located south of San Francisco. 

Newspapers printed there will be 
distributed on day of issue, mostly via 
the mail, in the San Francisco Bay 
area and northern California, Evans 
said. 

Evans says the Times is ‘‘looking 
at’’ a total of about 20 other possible 
printing sites so that the newspaper 
eventually could reach 80% of the 
U.S. population on the day of publica- 
tion. 

The national edition will be put 
together at the Times’ headquarters in 
Washington, D.C., under the editor- 
ship of Kenneth Grubbs, formerly of 
the Orange County (Calif.) Register. 
The copy will be transmitted via a 
Western Union satellite to an earth 
station serving the printing plant in 
Hayward. 

Evans says Northern California 
was selected as the first target of the 
national edition because the Washing- 
ton edition already has significant 
mail sales in the area, and because the 
three-hour time difference between 
Washington and the West Coast 
facilitates distribution in California on 
the day of publication. 

Evans says the national edition of 


‘the Times will consist of 12-page, 


broadsheet sections, compared with 
four sections in the Washington, 
D.C., edition. 

‘The national edition won’t carry 
local news or classified ads, but will 
concentrate on international, national 
and Washington news and com- 
mentary,’ Evans says. 

‘“‘We are offering something truly 
distinctive — an unabashedly con- 
servative paper. We are reaching out 
to readers who have been turned off 
by the liberal leanings of the majority 
of the media,’’ Evan said. 

He said the Washington edition of 
the paper already sells ‘‘significant 
numbers’’ by mail in every state, but 
deliveries have been slow and. 
irregular. 
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By MLL. Stein 


United Press International has 
announced a major move to compete 
with the Los Angeles City News Serv- 
ice, which has responded by suing 
UPI for more than $9 million. 

The suit accuses UPI of misusing 
CNS reports, falsely obtaining its 
client list and attempting to sell its 
new local service at below cost. 





The suit accuses UPI of 
misusing CNS reports, 
falsely obtaining its client 
list and attempting to sell 
its new local service at 
below cost. 





CNS, which unplugged its wire 
from local UPI offices last week, also 
charged that UPI owes the local service 
$11,274.30 in back payments. 


What appears to be emerging is a 
full-scale battle for the Los Angeles 
market, now dominated by CNS. 

UPI’s Los Angeles bureau chief 
Doug Dowie told E&P that its new 
move will represent ‘‘the largest 
expansion of a UPI bureau in our his- 
tory.” 

Dowie said that for the local 
operation, which will begin June 4 
under the name MetroWire, his 
present editorial staff of 16 will be dou- 
bled to cover beats at the federal, 
criminal and civil court buildings, 
police headquarters, city hall, the 
county hall of administration and 
Orange County. 


UPI surveys have shown that sub- 
scribers want increased local cover- 
age, according to Dowie. 

‘*We won’t be bashful about com- 
peting with CNS,’’ Dowie stated. 

So far, he added, UPI has signed up 
six clients for the new wire, including 








Wire battle in Los Angeles 


UPI plans move to compete with City News Service; 
CNS sues UPI charging it with raiding its client list 


the Daily News of Los Angeles and 
five radio stations, all customers of 
the regular UPI service. 

CNS President Thomas Quinn said 
it has 84 clients but conceded that UPI 
recently snatched away two, the Dai- 
ly News and KFWB, a big, all-news 
station. 

Quinn, a former top aide to ex- 
governor Jerry Brown, declared he is 
gearing up for competition by 
improving CNS service. 

‘*We will provide a better wire than 
UPI,’ he vowed. ‘‘UPI has never 
covered local news in Los Angeles.”’ 

CNS has 25 editorial employees 
and Quinn said he has no immediate 
plans for an increase, although not 
ruling out the possibility. He said the 
service has been expanded in the past 
year by beefing up the Orange County 
and police beats. 

Among CNS clients are the Los 
Angeles Times, Associated Press, 
Los Angeles Herald Examiner, Time 
magazine New York Times, Santa 
Monica Evening Outlook, Reuters 
and a number of radio stations which, 
according to Quinn, provide the bulk 
of its revenue. 

Print media have long regarded 
CNS as a handy tip service for break- 
ing stories. 

CNS was founded 30 years ago by 
Quinn’s late father, Joe, a one-time 
United Press executive. The younger 
Quinn said he made an overture to 
purchase UPI when it was up for sale 
two years ago. 

Quinn said there is room for two 
local news services in Los Angeles. 

‘*There is a market beyond ours,”’ 
he continued. ‘‘I feel there is still an 
untapped market for local service.”’ 
However, he expressed doubt that 
UPI was ready to take on CNS. 

‘It’s been trimming its product for 
some time and losing ground to AP in 
broadcasting,’’ he contended. 

‘*But,’’ he added, ‘‘any news 
organization becomes better when 
there is competition.” 

In its suit, CNS accuses UPI of 
offering CNS to subscribers as its 
own. The suit also claims that last 
September UPI ‘‘obtained under false 


pretenses’’ a CNS client list, which it 
used to solicit new customers. 

Dowie said that he has been advised 
by UPI attorneys not to comment on 
allegations in the suit. 

Meanwhile, AP Los Angeies 
bureau chief John Brewer said UPI’s 
foray into local coverage poses no 
threat to his organization. 

‘We already are providing strong 
local coverage,”’ he said. ‘‘We have 
an excellent Los Angeles report. 








UPI’s Los Angeles bureau 
chief Doug Dowie told E&P 
that its new move will 
represent “the largest 
expansion of a UP/ bureau 
in our history.” 





In addition to our own coverage, we 
get CNS and electronic carbons from 
member papers such as the Times and 
the Herald Examiner.”’ 

Brewer said AP members are more 
interested in solid regional coverage. 

‘‘That’s what sells AP here, not 
staffing some second-rate trial in Los 
Angeles,’’ he said. 

Even if UPI doubles its staff it can- 
not match AP’s 47 editorial members 
in Los Angeles, Brewer said. 

Still, Brewer noted, AP will do 
‘‘anything that’s necessary”’ to offset 
any threat that UPI’s effort may pose. 

‘*We have all the horses here,” he 
said. 

The AP executive termed the UPI 
local move an ‘‘interesting gamble,”’ 
but expressed doubt that it will suc- 
cesfully compete with CNS. 

““CNS is non-union and doesn’t 
have the enormous payroll of UPI,” 
he remarked. 

Brewer said AP has no plans to start 
a purely local news operation to com- 
pete with CNS or UPI. 

‘*No one has come to us to ask for 
it,’ he went on. “‘I haven’t seen any- 
thing we missed and there has been no 
interest in our doing that.” 








EDITOR & PUBLISHER for March 10, 1984 


11 








Conservation Reporting 


Reporters from the Orange County 
(Calif.) Register and the Star- 
Democrat of Easton, Md., won top 
prizes in the Edward J. Meeman 
Awards for conservation reporting in 
1983. 

Both newspapers will receive pla- 
ques at an awards banquet in Cincin- 
nati April 25, at which winners of all 
Scripps-Howard Foundation national 
journalism contests in 1983 will be 
honored. 

In addition, their editors will 
receive $2,000 each in cash to be dis- 
tributed to those individuals respons- 
ible for the winning entries. 

The Orange County Register won in 
the category for newspapers with 
more than 100,000 circulation. The 
Star-Democrat won for newspapers 
with less than 100,000 circulation. 

Second place winners in each cate- 
gory were also announced. United 
Press Internationa! won in the more 
than 100,000 circulation category, 
while the Winston-Salem (N.C.) 
Journal won in the under 100,000 
circulation judging. Reporters most 
responsible in each case will share 
$1,000. 

Judges of the Meeman Awards 
were Robert Stiff, editor, St. Peters- 
burg (Fla.) Evening Independent; 
David Lawrence, executive editor, 
Detroit Free Press; and Ted M. Natt, 
editor, Longview (Wash.) Daily 
News. 

First prize in the more than 100,000 
circulation category to the Register 
was for a series of stories on ‘‘Deadly 
Smoke.”’ 

‘‘The entry,”’ said the judges, “‘told 
a grim tale that should be of great 
concern to all of us, but to the nation’s 
firefighters, in particular. A deadly 
cancer-causing smoke billows from 
every house, office and factory fire. It 
carries toxic gases from plastics and 
synthetics. Chuck Cook and Marla 
Cone, authors of the series, should be 
commended for their sprightly writ- 
ing, their exhaustive research and 
their attention to detail.”’ 

For second prize in the 100,000 cir- 
culation-plus category, the judges 
recognized UPI for its pursuit of the 
dioxin-EPA story. 

“It displayed well,’’ they said, ‘‘the 
digging talents of reporter Gregory 








Scripps-Howard Foundation honors journalists 
Reporters receive prizes in annual writing competitions 


Gordon whose stories furnish good 
examples of reporting thoroughness 
under deadline pressure.”’ 

The judges awarded an honorable 
mention to James Risser, the Des 
Moines Register, who they said ‘“‘was 
alone among journalists major daily 
newspapers in reporting the growing 
crisis over erosion of topsoil on Amer- 
ica’s farmlands. His thorough and 
perceptive reporting tied the Reagan 
Administration’s payment-in-kind 
program to the worsening of the soil 
erosion problem, and the work was 
impressive and well documented.”’ 


In the under 100,000 circulation 
class, the Star-Democrat, captured 
first prize with an entry that brought 
into perspective the complex causes 
and results of pollution of Che- 
sapeake Bay that produced a reaction 
and resolve to clean up the Bay. 

Said the judges: ‘‘The commitment 
and extraordinary work by the Star 
Democrat’s Jack Bowie, Peter Jen- 
sen, Rick Boyd and Charles Lyons 
reached well beyond daily news 
coverage.”” 

The staff wrote and edited a 32-page 
tabloid section entitled ‘‘Who Will 
Save the Bay?’’ which was distrib- 
uted to 125,000 subscribers of the 
parent publishing company’s news- 
papers. The paper sponsored two 
public meetings, moderated by Wal- 
ter Cronkite, which drew more than 
2,200 persons as well as television and 
widespread newspaper coverage. 

‘‘The heightened public awareness 
and understanding,’’ said the judges, 
‘*has produced results. President 
Reagan pledged federal support for 
cleaning up the Chesapeake in his Jan- 
uary State of the Union address, and 
the governors of Maryland and Vir- 
ginia have asked for money and legisla- 
tion to aid the clean-up process.”’ 

The second place award to the Win- 
ston-Salem Journal, said the judges, 
“*was a good example of a newspaper 
using its resources in the public good. 
The paper’s ultimately successful 
fight for legislation to prevent further 
development atop North Carolina’s 
mountains turned the full glare of 
public attention on the subject via 
stories, editorials and photographs. 
That coverage had impact because 
the focus was on people — what they 
had to lose, and gain, in human as well 





as dollar terms.”’ 

An honorable mention in the under 
100,000 circulation class was awarded 
to the Spokane (Wash.) Spokesman- 
Review. That newspaper’s special re- 
port on the grizzly told the story of an 
animal that’s in great peril of being 
lost forever from the lower 48 states. 

The Meeman Awards are named for 
the late editor of the Memphis Press- 
Scimitar and conservation editor of 
Scripps-Howard Newspapers. Top 
winners last year were reporters from 
the Christian Science Monitor and 
Winston-Salem Journal. 


* * * 


Editorial! writing 


Jim Wooten, city editor of the 
Atlanta Journal, has been named win- 
ner of the Walker Stone Awards for 
editorial writing excellence spon- 
sored by the Scripps-Howard 
Foundation. 

Wooten, 38, will receive $2,000 and 
a plaque, with a citation to his news- 
paper, when winners of all the Found- 
ation’s national journalism awards 
are honored at the April 25 banquet in 
Cincinnati. 

Second prize of $1,000 and a cita- 
tion goes to John J. Zakarian, 47, 
editorial page editor of the Hartford 
(Conn.) Courant. His newspaper also 
receives a Citation. 

Entries submitted by David Hol- 
werk, 37, of the Lexington (Kent.) 
Herald Leader and David Hardin, 43, 
of the Jackson (Miss.) Clarion- 
Ledger were awarded special men- 
tion. 

A total of 150 newspapermen and 
women submitted entries of work 
published in 1983 and judged by Reid 
Ashe, editor and publisher of the 
Jackson (Tenn.) Sun; Alf Goody- 
koontz, executive editor, Richmond 
Times-Dispatch and News Leader; 
and Ralph Looney, editor, Rocky 
Mountain News. 

Wooten, who recently was named 
city editor, entered a series of signed 
and unsigned editorial page pieces 
designed to anger readers. The lead of 
his first piece set the tone: 

“If you wish to see a rape in pro- 
gress, show up Thursday morning at 
10 at the office of the state auditor of 
Georgia. Thereupon you will observe 
the trustees of the Employees Retire- 








12 


EDITOR & PUBLISHER for March 10, 1984 








M 


Wooton 


ment System awarding former Gov. 
George Busbee an immediate pension 
of $57,648 per year for life.” 

The judges said Wooten went on to 
detail a myriad of ways politicians 
were looting the state retirement sys- 
tem for their own and their ‘‘bud- 
dies’’ benefit. 

‘*He uses nearly all the tools of the 
writer’s craft to persuade,’ the 
judges added. ‘‘His choice of words, 
his sentence structure and even the 
cadence of his prose support his 
points. He stirs the reader to anger, 
but he never loses control of his own 
words.”’ 

Runnerup Zakarian offered a differ- 
ent example of writing. He deflected 
criticism of his newspaper for 
exposing high-level wrongdoing and 
demanded the removal of a probate 
judge. 

In winning special mentions Hol- 
werk wrote with ‘‘clarity and even 
humor’’ on the state of Kentucky poli- 
tics, while Hardin argued for an 
unpopular tax increase in Mississippi. 

The Stone Awards, named for the 
late editor-in-chief of Scripps- 
Howard Newspapers and president of 
the Scripps-Howard Foundation, 
were the second of the Foundation’s 
1983 competitions to be judged. 

Winner of last year’s Stone Award 
was Lance Dickie, editorial writer of 
the Salem (Ore.) Statesman-Journal. 

ee oe 


Human interest reporting 

Rheta Grimsley Johnson, reporter 
for Memphis Commercial Appeal, 
won the 3lst Ernie Pyle Memorial 
Award for outstanding human 
interest reporting. 

The announcement was made by 
the Scripps-Howard Foundation, 
which sponsors the competition 
annually for writing published in U.S. 
newspapers which best exemplifies 
the style and craftsmanship of the 
Scripps-Howard World War II repor- 








ter and ‘‘people’’ columnist. 

Johnson will receive $2,000 and a 
plaque, when winners of all the 
Foundation’s national journalism 
awards are honored on April 25 in 
Cincinnati. Her newspaper will 
receive a citation. 

Second prize in this year’s Pyle 
Awards, $1,000 and a citation, with a 
citation to the winner’s newspaper, 
went to Ken Fuson, 27, general 
assignment reporter for the Des 
Moines Register, who wrote a com- 
pelling profile of the life and death of a 
colleague at the newspaper, Robert 
Hullihan. Hullihan himself won the 
1975 Pyle Award. 

Nearly 250 newspapermen and 
women submitted entries of work 
published in 1983 and judged by Dr. 
Richard G. Gray, dean, School of 
Journalism, Indiana University; 
Joann Byrd, executive editor, the 
Everett (Wash.) Herald; and Robert 
H. Giles, editor, Gannett Rochester 
Newspapers. 

‘‘Rheta Grimsley Johnson,”’ said 
the judges, ‘‘knows where the real 
stories are: in the motivations of those 
who favor the ERA, those who hate it, 
those who hope it will go away; in the 
grinding grief of a town that lost a 
busload of its kids and teachers; in the 
friends of a black shoeshine man who 
died; in the mess a flood leaves in the 
front room.”’ 

Johnson, 31, is based at the Com- 
mercial Appeal’s Jackson, Miss., 
bureau and also travels on assign- 
ments. She is the fourth woman to win 
the Pyle Award. She won the Dis- 
tinguished Writing Award in 1982 
from the American Society of News- 
paper Editors. 

The top winner of last year’s Pyle 
Award was Linda Wilson, education 
writer of the Longview (Wash.) Daily 
News. Pa ae 


Investigative reporting 
Kelly Kissel, a Louisiana State 





Zakarian 


University senior, has won first place 
in the January Investigative Writing 
Competition of the William Randoiph 
Hearst Foundation’s Journalism 
Awards Program. 

Kissel will receive a $1,200 scholar- 
ship and the chance to compete in the 
Championships this coming May in 
San Francisco. The winning entry 
examined the unusual circumstances 
of the awarding of exclusive sports’ 
rights by the LSU Athletic 
Department to a radio station without 
first putting it out to bid. 

Louisiana State University 
receives a matching grant, as do all 
schools of scholarship recipients. 

Phil Kuntz, a senior at University 
of Florida, placed second and was 
awarded a $600 scholarship for his 
article comparing the unusually high 
statistics of physical discipline in the 
middle schools of Alachua County, 
Florida to the numbers in other areas 
of Florida and the United States. 


Other scholarship winners in the 
January contest were: Beth McCur- 
dy, University of Illinois, third place, 
$500 scholarship; Laura Williams, 
University of Florida, fourth place, 
$400 scholarship; Keily Knox, Texas 
Tech Universty, fifth place, $300 
scholarship; Donald Yaeger, Jr. Ball 
State University, sixth place, $250 
scholarship; Mark Grimm, Univer- 
sity of Missouri, eighth place, $200 
scholarship; Andrew Siegel, Syra- 
cuse University, ninth place, $200 
scholarship; and Virginia Imhoff, 
Ohio State University, tenth place, 
$100 scholarship. 


The Journalism Awards Program, 
now in its twenty-fourth year, is held 
under the auspices of the Association 
of Schools of Journalism and Mass 
Communication. Eighty colleges and 
universities across the country are 
currently participating in the merit 
award Program. 
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A federal magistrate refused on 
March 2 to dismiss charges against 
Dallas Times Herald reporter Jack 
Fischer, who was arrested for 
allegedly conspiring to help transport 
three illegal aliens from El Salvador 
into the United States. 

The Times Herald submitted a 
motion for dismissal of the charges at 
a Feb. 24 hearing before U.S. Magis- 
trate Susan Williams in McAllen, 
Texas. The Times Herald argued that 
Fischer, 30, was on assignment for the 
newspaper at the time of his arrest and 
was acting only as a neutral observer. 





“We don’t think he was 
doing anything illegal,” 
commented managing 
editor Larry Tarleton on 
Fischer's arrest. “He was on 
assignment and acting 
strictly as an observer.” 





Magistrate Williams ruled there 
was probable cause in Fischer’s case. 
It’s now up to federal prosecutors to 
decide whether to drop the case or 
seek an indictment from the grand 
jury that is scheduled to meet on 
March 13, said Roy Bode, assistant 
managing editor of the newspaper. 

The penalty for conspiring to trans- 
port illegal aliens is five years per 
alien, plus a $2,000 fine for each alien, 
said Bode. 

Fischer was covering the activities 
of Casa Romero, a non-profit haven 
(in San Benito, Texas) for Central 
American refugees. Charged along 
with Fischer were Sister Dianne M. 
Muhlenkamp, 36, a Catholic nun; and 
Stacey Lynn Merkt, 29, a Catholic lay 
worker. The two women were tempo- 
.| rary volunteers at Casa Romero. 

Fischer, the two volunteers and the 
three Salvadorans were arrested 
around 5 a.m. on Feb. 18 when U.S. 
border patrol agents stopped the car 
they were in at a traffic stop in rural 
Texas. They were arraigned later that 
day in McAllen. 

Federal prosecutors charged that 
Fischer and the two women ‘“‘did wil- 
lingly, knowingly and unlawfully con- 
spire, confederate and agree’’ to bring 








illegal aliens into the country. 

The arrests, according to the Times 
Herald, were among the first 
involving church groups which stated 
publicly they would help Central 
American refugees enter the United 
States. 

The three were freed on $10,000 
personal recognizance bonds. Fis- 
cher, himself, was released into 
Bode’s custody. 

Fischer, who had written several 
stories on Central American refugees 
for the Times Herald, is back in Dallas 
and doing general assignment report- 
ing until the case is resolved. 

‘*We don’t think he was doing any- 
thing illegal,’’ commented managing 
editor Larry Tarleton on Fischer’s 
arrest. ‘‘He was on assignment and 
acting strictly as an observer.”’ 

Tarleton noted that Fischer did not 
cross the border while doing the 
story, but ‘‘was on this side the whole 
time.” 

Federal authorities ‘‘took one 
note’’ from Fischer but otherwise 
have not pressured him for 
information or confidential sources, 
Tarleton said. 

The Times Herald has not decided 
if it will appeal the magistrate’s refus- 
al to dismiss the charges against Fis- 
cher or ‘‘wait and see’’ what the 
federal prosecutors do, Bode said. 

Fischer’s arrest ‘‘raises some 
serious First Amendment ques- 


Jack Fischer 





Reporter charged with aiding illegal aliens 


Was he a neutral observer or an active participant? 


tions,’ Bode told E&P. ‘‘The pro- 
secution of Jack will have a chilling 
effect on news gathering for this kind 
of story.”” 





Charlies Babcock, a 
Times Herald attorney, 
argued before the 
magistrate that if Fischer “is 
in jeopardy because of his 
mere presence at the scene 
of a crime, then every 
reporter in the United 
States who also covers 
crime is at risk.” 





Bode testified at a Feb. 24 hearing 
that Fischer was instructed by his edi- 
tors not to engage in any activities 
which could be considered aiding 
illegal aliens. 

Charles Babcock, a Times Herald 
attorney, argued before the magis- 
trate that if Fischer ‘‘is in jeopardy 
because of his mere presence at the 
scene of a crime, then every reporter 
in the United States who also covers 
crime is at risk.”’ 

James L. Selbe, sector chief of the 
border patrol in McAllen, said the 
charges against Fischer and the two 
women were based on information 
gained from interviewing the Salva- 
dorans. 

A border patrol investigator testi- 
fied at the hearing that the Salvador- 
ans told him Fischer had been reading 
a road map marked with a route from 
San Benito to San Antonio which cir- 
cumvented checkpoints, and that the 
reporter said he would help them get 
to San Antonio. 

Attorneys for the two volunteers 
argued in court that the Salvadorans 
are entitled to refugee status and that 
the women had a legal right to help 
them. 

The refugees are Mauricio Valle, 
23, Brenda Sanchez-Galan, 19, and 
Sanchez-Galan’s 18-month old 
daughter, Bessie. 
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The American Newspaper Publish- 
ers Association’s board of directors 
approved a 10% budget increase for 
1984, but the $9.7 million to be raised 
will not lead to any change in the dues 
assessment formula. 

ANPA intends to spend $9.16 mil- 
lion in 1984. The estimated surplus of 
about $560,000 will be used for contin- 
gency reserves and capital needs. The 
$500,000 surplus from 1983’s budget 
is being applied the same way. 

ANPA said some of the 1983 sur- 
plus will be used to provide additional 
space in the Newspaper Center in 
Reston, VA., for the International 
Newspaper Advertising and Market- 
ing Executives. 

The board also adopted an 
“‘expense-increase guideline’ which 
limits annual program growth to no 
more than the rate of growth of 
ANPA’s revenues for the last five 
years. For the past five years, the 
average annual budget growth rate is 
12.7%. 


The ‘‘highlight’’ of its expense 
budget for 1984 is ‘‘some $225,000” 
allocated for postal rate matters. 
ANPA will be an intervenor in the 
Postal Rate Commission’s hearings 
on proposed rate increases that began 
in mid-February. 

The 1984 budget also includes some 
cuts in requests made by ANPA’s 
committees. 

Funding for telecommunications 





public policy efforts were ‘‘sub- 
stantially reduced’”’ by the board for 
1984. The government affairs com- 
mittee also did not get funding for all 
of its requests. 

Other cuts in budget requests came 
in the areas of technical training and 
oversees activities. 

The board also decided to discon- 
tinue retaining Dr. Jon G. Udell, a 
business professor at the University 
of Wisconsin, as its consultant for 
newsprint forecasting. 

The ANPA News Research Center, 
directed by Syracuse University Pro- 
fessor Maxwell E. McCombs, was 
also discontinued by the board. The 
board decided the center was no lon- 
ger needed because of the ‘‘increasing 
activity’’ of the Newspaper Research 
Council and other research programs. 

McCombs will continue to serve on 
the ANPA readership and marketing 
committees. 

Robert Burke, ANPA vice presi- 
dent for industrial relations and public 
affairs, said the ‘“‘main reason’’ for 
cutting back on telecommunications 
activities was because the association 
is no longer battling AT&T in Con- 
gress over disvestiture issues relating 
to electronic publishing. 

‘A lot of the telecommunications 
activities were directed towards the 
diversity problems,”’ he said. ‘“The 
public policy extent just dropped a 
lot.”’ 

The cuts in the government affairs 





ANPA board approves 10% budget increase 


committee’s budget came in the area 
of operating expenses, Burke added. 
He said the committees activities in 
postal, freedom of information, 
judicial and other lobbying matters 
were not affected by the reductions in 
the budget request. 

Although Udell will no longer be on 
retainer, he will be involved in ‘‘speci- 
al projects’’ for ANPA, Burke said. 
‘‘It was not that anybody was 
unhappy,” he said of the decision to 
end Udell’s retainer. ‘‘It’s simply a 
matter of priorities.” 

In other matters, the ANPA board 
received initial recommendations 
from its technical committees about 
pressroom environments matters. It 
directed Walter E. Mattson, presi- 
dent of the New York Times Co. and 
chairman of the research and produc- 
tion committee, to work with the staff 
in developing detailed proposals for 
board consideration and decision in 
April. 

ANPA anticipates the proposals 
will lead to the creation of ‘‘multi-year 
programs’’ beginning later this year. 
The programs will involve testing and 
development in ANPA laboratories of 
new-formula inks, more frequent pre- 
ssroom visits by the technical 
advisory service, more monitoring by 
individual newspapers of lung- 
function data during employee heaith 
screenings, and work with academic 
experts On pressroom environment 
and ink research matters. 





Citing a lack of advertiser support, 
Gannett Co. has ended its experiment 
in southern California with local 
weeklies styled after USA Today. 

Rancho Today and Upland Today 
were discontinued on March 1, after 
11 months of publication. 

Produced every Thursday by the 
Gannett’s San Bernadino Sun, the 
weeklies were distributed both as 
inside supplements of USA Today in 
Rancho Cucamonga and Upland, and 
as mailed shoppers. The weeklies 
were also sold on newsstands for a 
quarter. 

‘It’s just a matter of not having the 
advertising support to keep them 
going,”’ explained Gerald A.. Bean, 
publisher of the Sun and vice presi- 
dent of Gannett/West. 

About 4,000 to 5,000 copies of the 
weeklies were distributed as USA 
Today supplements, and another 
25,000 to 26,000 copies were circu- 








lated as free shoppers, he said. 

The Sun is continuing to distribute 
USA Today in the area, he added. 

As a result of the discontinuance, 
the Sun laid off 10 full-time and three 
part-time employees, Bean said. 
Another three staffers from the 
weeklies have joined the Sun. 

The weeklies had a total of 18 em- 
ployees, Bean said, some of whom 
left before the termination was 
announced. 

‘*‘We’re paying severance and 
doing everything we can to assist 
them,’’ he remarked of the laid off 
employees. 

Bean described the Rancho and 
Upland areas ‘‘as very competitive.”’ 

Highlander Publications, a Media 
General subsidiary, publishes two 
free, total market coverage weeklies 
in Rancho Cucamonga and Upland 
with a combined circulation of about 
39,000. 





Gannett folds weeklies patterned after USA Today 


Ontario Daily Report, published by 
Donrey Media, also distributes a 
competing weekly, Rancho Cuca- 
monga Times. 


‘‘Their presence encouraged us to 
upgrade our product,’’ remarked fer- 
ry Tebbs, president of Highiander 
Publications, about the competition 
with Gannett. 


Tebbs said Highlander added a 
weekly in Ontario which, in addition 
to the Rancho and Upland weeklies, 
brings Highlander’s total circulation 
in the area to 60,000. 


Highlander Publications, also in 
September, hired a new publisher, 
Walter Roach, whe was formerly 
publisher of Glendale News-Press, an 
Ingersoll newspaper. 

‘*Media General gave us total sup- 
port financially and technically,” said 
Tebbs. ‘‘That helped us a great dea!.”’ 
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Supporters of the Kansas City, 
Missouri, unit of the International 
Typograhical Union have sent a letter 
to 25 major advertisers of the Kansas 
City Star and Times requesting that 
they ‘‘cease advertising’’ in the news- 
papers. 

The letter was signed by the Fair 
Contract Committee and appeals to 
advertisers to support the Kansas 
City ITU in its contract dispute with 
the Capital Cities Communications- 
owned newspaper. 

The Committee describes itself as 
being made up of about 150 labor, 
religious and political leaders from 
Kansas City and around the nation. 

Though the letter only mentions the 
Star by name, Capital Cities’ morning 
Times is also involved in the contract 
dispute, since both papers are put out 
by the same production department. 

The ITU has been without a con- 
tract at the Kansas City Star Co. since 
1980 and without a wage increase 
since 1979, the letter said. 

‘As an advertiser in the Star 
you’ve watched ad rates climb in the 
last few year. As a subscriber, you’ve 
seen circulation prices soar,”’ the let- 
ter said. It contends that while ITU 
employees have had only one 7% 
cost-of-living increase since 1978, the 
‘‘rate the company charges its 
advertisers has gone from $1.85 to 
$3.25 per agate line (75%) and the 
circulation price has more than dou- 


ITU seeks ad boycott of Kansas City dailies 


bled from $4.25 to $9 per month 
(112%) for the morning and evening 
combination.” 

The letter accuses the company of 
hiring ‘‘a union-busting law firm’’ to 
‘‘drag out’’ contract negotiations and 
of freezing employee wages ‘‘while 
inflation steadily saps their purchas- 
ing power.” 

The Fair Contract Committee 
asked advertisers who ‘‘do not con- 
done the Star’s tactics’’ to stop runn- 
ing ads. 

But the committee also added a 
warning: ‘‘If you continue to adver- 
tise in the Star, then we will be forced 
to take appropriate and legal action to 
publicize your relationship with the 
paper.” 

Jim Hale, publisher of the Star and 
Times, said about four or five 
advertisers have contacted him so far 
about the letter. ‘‘Nobody indicated 
they were going to quit advertising,”’ 
he said. 

Hale said he does not plan any re- 
sponse to the letter, but ‘‘will con- 
tinue to go to the bargaining table’”’ 
with the union. 

“It seems like a foolish move to 
me,’’ he added, saying the letter 
seemed unwarranted because ‘‘there 
is no strike. I do not believe what 
they’re doing enhances their chances 
of getting a contract.”’ 

Hale noted that there ‘‘has never 





been any problem’’ with ITU memb- 





ers’ productivity at the Star. 

The publisher also pointed out that 
the Feb. 25 letter was sent soon after a 
bargaining session ended. He said 
ITU president Joe Bingel ‘‘told me he 
was going to step things up”’ in the 
contract dispute, but commented that 
local union officials ‘‘didn’t say any- 
thing’ to him before the letter was 
sent. 

The dispute with the ITU involves 
changes in the pension fund proposed 
by Capital Cities and job security 
guarantees sought by the union. 


Capital Cities wants to replace the 
ITU pension fund with its own com- 
pany plan. Josh Steinkman, a spokes- 
man for the union, said Capital Cities’ 
proposal was “‘actually a better plan’”’ 
but that the proposal was considered a 
‘‘way to chip away at the union. 


Steinkman said the union was also 
concerned about the long term retire- 
ment security of employees if Capital 
Cities gained control and someday 
‘“‘cashed out’’ the existing defined 
benefit plan and turned it into a 
defined contribution plan. 


The union recently offered to ‘‘give 
in’’ on the pension issue ‘‘provided all 
the other contract issues were 
solved,”’ Steinkman said. ‘“The labor 
attorney called the offer ‘a joke.’”’ 


He added there has been ‘‘no move- 
ment on the job security issue.”’ 





The Postal Rate Commission has 
yet to tell the American Newspaper 
Publishers Association if it will grant a 
hearing over the ANPA’s complaint 
about the use of detached address 
labels for delivery of third class 
shared mail. 

The ANPA filed its complaint last 
October. 

The association contended that the 
postcard-like labels, which often car- 
ry advertisements on the revserse 
side and are mailed free, allow third 
class mailer ‘‘to send two pieces of 
mail for the price of one.”’ 

ANPA asked the Rate Commission 
to “‘investigate and prohibit th U.S. 
Postal Service’’ from allowing the 
free mailing of the labels. 

‘‘We don’t know yet what they’re 
going to do about the detached label 
issue,’’ commented Robert Burke, 
ANPA vice president for industrial 
relations and public affairs. ‘‘They 
could agree with us, disagree or fold it 
into the rate case.”’ 

In a related development, ANPA 





Postal Commission silent on ANPA compiaint 


submitted to the Postal Service a 
number of questions concerning the 
handling of detached labels. The Rate 
Commission has ordered the Postal 
Service to respond. 

ANPA has received the responses 
and is evaluating them, said Terry 
Maguire, vice president and general 
counsel. 

The rate case on the whole range of 
proposed postal increases began in 
mid-February. ANPA is scheduled to 
submit its written proposals for new 
third class rates in the rate case on 
March 12. The third class mailing 
groups will also be filing their pro- 
posals on that date. 

‘This is the first time we have spe- 
cifically proposed rates that are going 
to be fairer overall, especially to first 
class mailers, newspapers, non-profit 
mailers and small retailers,’’ said 
Maguire. ‘‘It’s going to be quite a sub- 





; Stantial document.” 

| The association is opposed to the 
general structure of third class rates 
as too low and alleges that first class 





rates are ‘‘unfairly’’ being used to 
subsidize other mail categories. 

ANPA’s position on the detached 
labels has touched off a feud with 
Advo Systems Inc, a leading shared 
mail firm which is the primary user of 
the detached labels. 

Advo accused the ANPA of making 
‘‘substantive misstatements”’ about 
its use of the labels and said ANPA 
wants the Postal Commission ‘‘to 
give newspapers a protected competi- 
tive position by shackling mailers 
with restrictive rules and sur- 
charges.”’ 

Advo also said ANPA’s position on 
detached labels would ‘‘hamper’’ the 
Postal Service from operating effi- 
ciently. 

Advo contended that ‘‘virtually all 
daily newspapers”’ have implemented 
their own shared mail programs for 
preprinted inserts and stated news- 
papers are seeking ‘‘to eliminate 
shared mail as a competitive force so 





(Continued on page 29) 
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GOSS 2s... AT THE 


BALTIMORE SUN 


A systems blueprint on edition 


GOSS COMPUTERIZED MAILROOM 


BUNDLE PACER 


BUNDLE ENTRY 
DEVICE 


- 


BOTTOM WRAP 


DIGITALLY CONTROLLED 
AUTOMATIC ROLE - 
LOADING (ARL) 


From reelroom to mailroom, The 
Baltimore Sun's automated system 
is so sophisticated it's designed to 
maximize productivity and 
accountability well into the future. 
The system, including the four 
nine-unit Goss Metroliner® presses 
with Automatic Roll Loading, 
PCS Il and a Goss News-Trac |i 
Mailroom System, has enough in- 
herent capacity to not only fulfill 
future circulation but also to keep 
production costs to a minimum. 
“The automated systems are 
designed to help us meet the de- 
mands of rising circulation and get 


NEWS-TRAC II 


BUNDLE EXIT 
DEVICES. 


f 
we es. | 


TELESCOPING 


the most out of our investment,” 
says Louis Franconeri, vice presi- 
dent of operations at The Sun. 
“Now we'll be able to meet the 
continuing needs of our daily 
morning, evening and Sunday 
editions, and have the potential 
of being a large offset publi- 
cation house. 

“In addition,” Franconeri con- 
tinued, “we strongly believe that 
good process color will be very 
important to our future growth. 
That's why we've equipped our 
presses with five color halfdecks 
for each nine-unit press. 


TRUCK LOADERS _- 


COMPUTERIZED 
CONVEYORS 


STACKER 


ROLLER FLIGHT 
CONVEYOR 


_ TYER 


-36-METROLINER 
PRESS UNITS 
PCS Il PAR 


~ NEWS-TRAC It 


“And with Goss turnkey service,” 
Franconeri recalls, “we got the 
kind of single-source responsibility 
that expedites installation and 
makes for efficient startup. In addi- 
tion, Goss assisted us in develop- 
ing a very effective and innovative 
training program.” 

The end result: a total system 
so sophisticated it can meet the 
manufacturing challenges of the 
future. 

Goss Products, Graphic 
Systems Division, Rockwell 
international, 3100 South Central 
Avenue, Chicago, IL 60650. 


él Rockwell International 


..where science gets downto business 








The ‘‘exclusive interview’’ pub- 
lished in the Boston (Mass.) Herald 
last week with an alleged Big Dan’s 
gang-rapist was conducted by a repor- 
ter who was working for the New 
Bedford (Mass.) Standard-Times 
when the interview was conducted 
and the story written. 


openly accused the Herald of thievery 
and has blamed the Rupert Murdoch- 
owned tabloid for dragging editorial 
members from both papers into the 
highly publicized rape trial. 

‘‘The Standard-Times owns that 
material. He knew that, he was under 
direct order not to make copies and 
when I asked him if he had made cop- 
ies and looked at him eyeball-to- 
eyeball before he left, I received a 
direct no,”’ said editor James Rags- 
dale as he vented his dismay toward 
former Standard-Times reporter John 
Impemba, who now works for the 
Herald. 

When the interview and story were 
completed August 1983, the Stan- 
dard-Times was restricted initially 
from printing the information by a 


Thus, the Standard-Times has’ 





A question of ethics 


Massachusetts newspapers feud over publication 
of ‘exclusive’ interview with alleged gang-rapist 


Bristol County Superior Court judge, 
who later overruled and reversed his 
original decision. The following day, 
the New Bedford paper announced it 
had chosen not to publish the article. 

‘“*‘There were aspects of the 
interview that violated some of our 
guidelines regarding pre-trial public- 
ity and libel,’’ Ragsdale stated in a 





Thus, the Standard-Times 
has openly accused the 
Herald of thievery and has 
blamed the Rupert 
Murdoch-owned tabloid for 
dragging editorial members 
from both papers into the 
highly publicized rape trial. 





recent interview, saying he wanted to 
avoid subpoenas and search warrants 
of the newsroom or employees 
regarding the rape case. ‘‘Regardless, 
the option should have remained ours 





and ours alone. The interview was 
conducted by an agent of the Stan- 
dard-Times.”’ 

Since the Herald published the 
interview on the front page of its 
March | edition, Ragsdale, Impemba, 
Herald editor Joe Robinowitz have 
been served subpoenas to appear in 
front of the judge hearing the trial. Both 
sides have filed motions to have the sub- 
poenas quashed, which the judge is re- 
viewing this week. 

Robert Dushman, attorney for the 
Herald, said he did not follow a blank- 
et motion, as he said the Standard- 
Times did. Rather, the Herald’s 
motion “‘is aimed at the DA’s attempt 
to get things that haven’t been pub- 
lished,”’ such as notes. 

Robinowitz called Impemba a 
‘‘dogged and aggressive reporter, the 
Standard-Times was foolish to let 
go.” 
Standard-Times attorney Thomas 
Crotty said his client remains 
uncertain whether to pursue legal 
action against the Herald for the 
allegedly purloined story. 

—By M.K. Guzda 





By M.L. Stein 


The Arizona Republic of Phoenix 
has filed suit against the United States 
Secret Service, seeking information 
on what the paper claims was an 
apparent assassination plot against 
President Reagan and former Israeli 
Prime Minister Menachem Begin. 

The suit followed unsuccessful 
attempts by the Republic to obtain 
documents under the Freedom of 
Information Act, reporter John Leach 
told E&P. 

Leach and another Republic staf- 
fer, Richard Robertson, published a 
Jan. 8 story in their paper about the 
alleged assassination plot by 
international terrorists. 

According to Leach, the story 
began in June 1981, when explosives 
and detonation equipment wrapped in 
a copy of the Republic were found in 
an Alexandria, Virginia, storage 
locker. 

Abdul-Hafiz Mohammed Nassar, 
31, who allegedly had links to the 
Palestine Liberation Organization, 
was convicted of federal explosives 








Arizona daily sues the Secret Service 


charges in connection with the pack- 
age and is currently in prison. 

Leach said the request for docu- 
ments was made to the Secret Service 
in November 1983, after he learned 
that the FBI had brought the 
explosives case to the attention of the 
Secret Service. 

‘‘We determined that Palestinian 
terrorists planned a major bombing in 
Washington in September 1981, at 
the time of Begin’s visit to the White 
House,”’’ Leach said. ‘‘There was 
strong circumstantial evidence that 
the plot was against Reagan and 
Begin.”’ 

However, Leach said the paper’s 
investigation is stymied without Sec- 
ret Service cooperation, even though 
he and Robertson have obtained 
information on the matter from the 
Treasury’s Bureau of Alcohol, 
Tobacco and Firearms. 

In addition to the Secret Service, 
other Fol requests have been made to 
the FBI, CIA, State Department, 
Bureau of Prisons and the U.S. Attor- 
ney General’s office, the Republic re- 





ported. 

Leach said his FOI request to the 
Secret Service was originally denied 
on privacy grounds. Later, the appeal 
was turned down on grounds that 
included national security, he added. 

After Nassar was interviewed in the 
federal penitentiary by Robertson, 
Leach said he sent the Secret Service 
a signed permission letter from Nas- 
Sar granting access to ‘‘any and all 
records concerning the federal 
investigation’ about the case. 


The government’s response, said 
Leach, was to send the Republic a 
“heavily edited ‘info’ communique”’ 
that had been transmitted between 
Washington and the FBI field office in 
Albuquerque, N.M., where Nassar 
once lived, and a sheaf of newspaper 
clippings. 


Originally, federal investigators 
had told the Republic reporters that 
releasing the information would vio- 
late the Federal Privacy Act against 
Nassar, who had pleaded guilty to 
some of the charges against him. 
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Right to Privacy 


(Continued from page 7 





assault, such as the Big Dan’s vic- 
tim,”’ she said. 

In assessing the weight between 
freedom of the press and the right of 
privacy, Blair said the balance should 
fall ‘ton the side which best serves 
everyone — the right to privacy.”’ 

Blair said the publicity spotlight has 
been swept away from the alleged rap- 
ists in the direction of the alleged vic- 
tim and the credibility of her claims. 

‘‘The speculation is now, ‘This 
woman was really consenting.’ She is 
an unwed mother and a welfare fraud; 
that really enforces in the public’s 
mind that she’s not a nice girl. Women 
as well as men still think nice girls 
don’t get raped.”’ 

She said workers at the center have 
speculated without conclusion as to 
the reason why the Journal-Bulletin, 
‘‘a normally conservative news- 
paper,’’ chose to publish the alleged 
victim’s name. 

‘**What do they want us to tell vic- 
tims who call us and say they won’t 
call the police because they’re afraid 
of having their names in the paper?”’ 








UNESCO to permit examination by U.S. 


The United Nations Educational, 
Scientific and Cultural Organization 
has ,agreed to allow a U.S. Con- 
gressional delegation examine the 
organization’s operations to iearn if 
the charges of mismanagement and 
anti-western bias by the Reagan 
Administration are warranted. 

Agreement to allow the review by 
auditors of the General Accounting 
Office was reached after an exchange 
of letters between director-general 
Amadou-Mahtar M’Bow of Senegal 
and Rep. James H. Scheuer (D- 
N.Y.), chairman of the House Sci- 
ence and Technology subcommittee 
on Natural Resources, Agricultural 
Research and Environment. 

Any clear evidence of mismanage- 
ment or fraud found by the Con- 
gressional investigators would bolster 
the Administration’s decision to wit- 
hdraw from UNESCO at year-end, 
western diplomats said. 

Findings upholding the Administra- 
tion’s charges could also lead to 
M’Bow’s resignation, the envoys 
said. 

However, if the investigators con- 
cluded that UNESCO was well-run or 
making an effort to improve its 
operations, then it will be harder for 
the Administration to proceed with its 





withdrawal plans, they said. 

Details for conducting the 
investigation are currently being 
worked out with GAO. No date has 
been given for when the investigation 
will start or be concluded. 

Gregory J. Newell, Assistant Sec- 
retary of State for International 
Organization Affairs, said at a recent 
news conference in Paris, where 
UNESCO is headquartered, that the 
Administration would reconsider with- 
drawing if the organization changes its 
practices. Those changes included bet- 
ter management of its programs, an end 
to ‘‘politically motivated, anti- 
western programs’’ and devoting its 
attention to technical programs such 
as improving literacy, preserving 
cultural treasues and promoting 
scientific exchanges, Newell said. 

Newell added that the 
Administration will soon appoint a 
panel of educators, academics and 
artists to assess UNESCO’s perform- 
ance this year. 

In the meantime, charges have sur- 
faced that UNESCO officials are 
destroying internal documents which 
could support the Administration’s 
case. 

UNESCO officials have denied the 
allegations. 
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The Foreign Press Association, 
which recently celebrated its 65th 
anniversary, has elected IFTIKHAR 
ALI of The Associated Press of Pakis- 
tan as president. 

Roy Murpny, TV of New Zealand, 
was elected first vice president and 
RAGHIDA DERGHAM of A/ Hawadess, 
Beirut, second vice president. 

Also elected were: MICHAL STASZ, 
Czechoslovak Radio, Prague, general 
secretary; EVGUENI MENKES, Tass, 
Moscow, assistant general secretary, 
and ROBERT MIKO, Pacific Dialogue, 
Tokyo, treasurer. 

. <8 

Scripps-Howard Business Journals 
has established the post of Washing- 
ton correspondent for its 12 local busi- 
ness newspapers. Named to the post 
is BARTLETT NAYLOR, former Wash- 
ington correspondent for a West 
Coast-based business publisher. His 
office is in the Scripps-Howard 
Newspapers’ bureau. 

s #£ 2 

MARTIN BARON, formerly an assis- 
tant business editor for the Los 
Angeles Times, has been appointed 
business editor. Baron joined the 
business staff in 1979 and has served 
as chief of the New York financial 
bureau since 1982. He earlier spent 
three years with the Miami Herald in 
state bureaus and as a business repor- 


ter. 
* * * 


ANDREW J. DABILIS was appointed 
United Press International news edi- 
tor for the Northeast. He previously 
served as Massachusetts state editor, 
statehouse bureau chief and Boston 
bureau manager. He moved to UPI 
from statehouse coverage for the 
Lowell (Mass.) Sun and had worked in 
the state for the Lawrence Eagle- 
Tribune, Citizen Group publications 
in Brookline, and the South Mia- 
dlesex News in Framingham, and also 
for the Champaign (Ill.) News. 





The Associated Press has 
anounced three appointments, as fol- 
lows. 

BRIAN TUCKER was named assis- 
tant chief of bureau for news in Los 
Angeles. Tucker joined AP in Detroit 
in 1978, and served as correspondent 
in Grand Rapids, Mich., and Cleve- 
land and as a newsman in San Francis- 
co. He worked for the Ashtabula 
(Ohio) Star Beacon and the Marquet- 
te (Mich.) Mining Journal/Sunday 
Sun previously. 

MICHAEL HOLMES was named 
correspondent in Austin, Texas. With 
AP since 1977, he has been a state- 
house reporter in Des Moines, corre- 
spondent in Toledo and news editor in 
Columbus, Ohio. He worked at the 
Omaha World-Herald and the Lin- 
coln (Neb.) Journal and Star before 
joining AP. 

TOM MINEHART is the new corre- 
spondent in Charlotte, N.C. He work- 
ed for the Norfolk (Va.) Ledger-Star 
before joining the wire service in 
Raleigh in 1980. 


* * x 


H.W. THORNBERRY , assistant edi- 
tor of the New York Times News 
Service, became executive editor on 
March 1, replacing JAMES MCELROY, 
who retired. Thornberry joined 
Special Features, another department 
of The New York Times Syndication 
Sales Corporation, as a news editor in 
1974 and a year later became assistant 
editor. He had worked previously for 
United Press as the London sports 
and cable news editor and then trans- 
ferred to New York to become assis- 
tant editor of UPI’s international 
service. 

McElroy, executive editor of the 
Times news service since 1972, joined 
the organization ten years earlier as 
assistant to the general manager. He 
previously had spent 21 years with 
United Press in editorial capacities. 
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MICHELE S. MAGAZINE was named 
manager/special advertising sections 
for USA Today, based in the New 
York advertising headquarters. She 
was director of local editions of Dial 
magazine for the Educational 
Broadcasting Corporation and has 
held sales positions with Newhouse 
Newspapers, Inc., Charter Company 
and the New York Times. 

* 


MICHAEL J. MOLLOY was named 
director of sales for Suburban Times 
Newspapers of the Des Plaines (IIl.) 
Publishing Company. Molloy had 
been national account manager for 
United States Suburban Press, Inc., 
since 1977. He earlier was vice presi- 
dent and advertising director of Com- 
munity Publications Company, 
Denver. 

ee RG. 


BILL ROWE, Torrance (Caiif.) Daily 
Breeze circulation manager, has been 
given full responsibility for the 
circulation department. 

In other changes, training and 
development manager BETTY DRUM 
has been named assistant circulation 
manager and home delivery manager 
NANCY GERTEN moved into Drum’s 
former position. 

LARRY VOELKER has taken over the 
home delivery manager’s job, and 
PEGGY CLARK became division mana- 
ger. 

ti 


Newsroom additions to the staff of 
the Seattle Times include: 

DavipD LOWERY, to assistant city 
editor for politics and government. 
Lowery was with the Cincinnati En- 
quirer as deputy metro editor. He ear- 
lier was a reporter for the Richmond 
(Va.) News Leader. 

FREDERIC NELSON, to night photo 
editor. He was with the Denver Post 
and previously worked as a photo- 
grapher for the Idaho Statesman, 
Spokane Spokesman-Review, and the 
Springfield (Ore.) News. 

NICHOLAS G. PROVENZA JR., to 
assistant city editor-police/courts. He 
was with the Seattle .Post- 
Intelligencer in a similar position and 
as a reporter.and previously had 
worked for the Yakima (Wash.) 
Herald-Republic and the Lorain 
(Ohio) Journal. 

ARLENE M. BRYANT, to news- 
features editor overseeing the Scene, 
arts and entertainment, food/home 
and tv sections. She was with the 
Bellevue (Wash.) Journal American 
as features editor and earlier was 
assistant Living editor and a staff 
writer. 
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O’Hearn 


TITLE CHANGES at the St. Petersburg Times as of April 
1 are headed by Eugene Patterson becoming chairman of 
the board and chief executive officer, with managing 
editor Andrew Barnes succeeding Patterson as editor and 
president. 

Also, the board of directors of The Times Publishing Co. 
elected John O’Hearn executive vice president to succeed 
John B. Lake, 63, who is retiring April 1 after 24 years 
with the company. 

Business manager Clifton D. Camp was promoted to 
senior vice president and chief of long-range planning. 
Camp also was elected president of Florida Trend 
magazine and O’Hearn was named president of Modern 


Graphic Arts Inc. and Semit Corp. Lake was president of 
those three affiliates. Patterson was re-elected president 
of the fourth affiliate, Congressional Quarterly Inc. 

Patterson continues as chairman of the board of trus- 
tees of The Poynter Institute for Media Studies and Robert 
J. Haiman continues as president and managing director 
of the institute. 

Lake's additional title of publisher will lapse when he 
leaves. In his honor, The Poynter Fund board of trustees 
announced funding of a $5,000 annual John B. Lake 
Fellowship in Marine Science at the University of South 
Florida’s St. Petersburg campus, a school he was 
instrumental in developing. 








FRED GRIFFITH has been named 
national advertising manager for the 
Knoxville News-Sentinel Co., replac- 
ing DAN SPENCER, who is now market- 
ing director. 

Griffith was district manager of the 
Co-Op Division of Landon Associ- 
ates, Inc., in Atlanta and previously 
bo with Cape Publications, Cocoa, 

a. 

KELLY R. HARVILLE has joined the 
marketing department as an advertis- 
ing research assistant. She was sales 
manager for Miller’s Department 
Store, Kingsport, Tenn. 


* * * 


JOHN P. MANNEX has been 
appointed advertising manager of the 
Oregon Newspaper Advertising 
corporation, a subsidiary of the Ore- 
gon News-paper Publishers Associa- 
tion. He is the former regional 
advertising sales representative of 


ROBERT A. DORTENZIO has been 
named classified advertising manager 
of the Bridgeport (Conn.) Post, Tele- 
gram and Sunday Post with 
responsibility for display and liteface 
classified advertising. He most re- 
cently was manager, classified dis- 
play, and succeeds ALFRED J. CARRA- 
NO, who retired. Dortenzio has served 
in a number of advertising posts since 
joining the company in 1948. 


_MICKEY MATERA was named class- 
ified advertising supervisor in a pro- 
motion from assistant. 


JEANNETTE Down has been named 
classified advertising manager for the 
Fresno (Calif.) Bee. She previously 
worked for the Oakland Tribune as 
classified ad manager. 

ek oa 

JEAN HUTTO, most recently a con- 
sultant for WLNE-tv, Providence, 
R.I. and Dodge Associates, an 
advertising agency, has been named 
to the newly-created title of manager 
of co-operative advertising, Pawtuck- 
et (R.I.) Evening Times. 


(Continued on page 22) 
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John V.R. Bull 


JOHN V.R. BULL has been named 
assistant to the executive editor of the 
Philadelphia Inquirer and becomes 
staff ombudsman. Bull, formerly 
assistant to the managing editor, will 
continue to work on First Amend- 
ment projects for the paper. He is a 
founder of the First Amendment 
Coalition of Pennsylvania. 

Bull joined the Inquirer in 1972 
from 11 years at the Easton (Pa.) 
Express and has served as president 
of two statewide groups, the Pennsyl- 
vania Society of Newspaper Editors 
and the Pennsylvania Associated 
Press Managing Editors Association. 


- ie 
THOMAS C. OaT, formerly execu- 
tive editor of the Norwich (Conn.) 
Bulletin, and more recently a writer/ 
editor at the Newport (R.I.) Daily 
News, has been named editor of 
Ocean State Business, Providence. 
AMY L. DworMan, formerly a 
departmental assistant in the financial 
news department of the Providence 
Journal-Bulletin joined Ocean State 
Business as a marketing consultant. 


Be 
bh 
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TRAVEL TRUST 


To New Posts 





Alan Eisner 


ALAN EISNER, an 11-year veteran 
on the Boston Herald staff, has been 
promoted to managing editor, after 
serving as deputy managing editor the 
past year. 

Eisner started his career at the 
Herald as an office boy and later 
covered the schools and city hall as a 
reporter before moving to the city 
desk. x ap ety 


BoB SCHORMAN has been named 
executive editor of the Owensboro 
(Ky.) Messenger-Inquirer in a move 
reflecting increased responsibilities, 
particularly in long-range planning. 
He will continue to be responsible for 
operation of the news department. 

Schorman joined the newspaper as 
news editor in 1982 and was promoted 
to managing editor last. year. 

>; Ss 

MICHAEL K. FISTEL has been 
named managing editor of the Union 
City (N.J.) Dispatch. Also, JOHN 
O’NEIL was named city editor. 

%.@, * 

LESLIE BROWN, formerly editor 
of the Danvers Herald, Hamilton- 
Wenham Chronicle and Ipswich 
Chronicle in Massachusetts, has 
joined Chamberlayne Junior College, 
Boston, as director of alumni 
development and promotion. 


Ae 

DENNIS MACK, display advertising 
manager for the Grants Pass (Ore.) 
Daily Courier for two years, has been 
named business and production man- 
ager. Earlier he was an advertising 
salesman for the Santa Cruz (Calif.) 
Sentinel. 

MELODY WILSON succeeds Mack 
as display manager. She joined the 
Courier as an advertising sales repre- 
sentative in 1980. 


Reid MacCluggage 


REID MACCLUGGAGE, managing 
editor/news at the Hartford Courant, 
is moving to The Day of New London, 
Conn., on April 2 and will take over 
his new duties as publisher and editor 
on July 2 when co-publishers DEANE 
C. AVERY and E. WESLEY HAMMOND 
retire. 

Avery, who will be 62, also holds 
the title of editor, and Hammond, 64, 
is the general manager. The newspap- 
er’s controller, ALCINO G. ALMEIDA, 
will become general manager. 

MacCluggage, with the Courant 23 
years in a variety of news positions, 
was appointed by The Day’s board of 
directors. 

ee 

LARRY LUPINI, on the sales staff of 
the Bloomsburg (Pa.) Press- 
Enterprise since 1977, was named 
assistant advertising director. Lupini 
also will assume direction of the co-op 
advertising department. 


Ree Ba” 

RANDALL P. NOTTER was named 
director of promotion and research 
for Evansville (Ind.) Printing Corp., 
publisher of the Evansville Courier, 
the Evansville Press and the Sunday 
Courier & Press. 

As head of the newly formed 
department, he is responsible for 
marketing programs and research, the 
advertorial content of special 
advertising sections and will oversee 
the Newspaper in Education program 
and Students in Business. He was 
promoted from account executive 
with the retail advertising 
department, a post he has held since 
1980. 

NANCY ABSAR was named News- 
paper In Education Coordinator for 
the corporation. She has been a retail 
sales assistant since last October . 
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AP bureau chiefs 
reassigned 


New foreign bureau chiefs for the 
Associated Press are Victoria Gra- 
ham in New Delhi and Jeff Bradley in 
Peking. 

Graham, who joined the AP at 
Indianapolis in 1973 and worked in 
San Francisco and New York before 
opening the AP office in Peking in 
1980, was greeted by President Zail 
Singh of India during a garden party at 
the presidential palace in New Delhi. 

The president invited Graham to 
give her impressions of India to him 
from time to time. He asked Gene 
Kramer, her predecessor in New 
Delhi, to ‘“‘convey the affection of 
Indians for Americans’”’ to people in 
Washington, D.C., where he has been 
reassigned. 

Present during the meeting was 
Tarlochan Singh, the presidential 
press officer, who started meeting 
Associated Press folk in 1982 when he 
was Asian Games press chief. 

Bradley, who succeeds Graham in 
Peking, joined the AP in Boston in 
1969 and was correspondent in 
Springfield, Mass., before moving to 
London in 1974. He became London 
news editor in 1981. 

“Se Br 


In Canada, three newspaper em- 
ployees have been appointed to the 
21-member Ontario Press Council 
succeeding members whose terms 
expired. 

They are: 

Susan Glasgow, lifestyles editor of 
the Barrie Examiner. She succeeded 
Alex Beer, editor of the Hamilton 
Spectator. 

Stuart Paterson, advertising 
director for the Brockville Recorder 
and Times. He succeeded Gerald 
McNaughton, advertising manager of 
the Owen Sound Sun Times. 

Barry Wenger, publisher of the 
weekly Wingham Advance. He suc- 
ceeded Jean Baker-Pearce, publisher 
of the weekly Alliston Herald. 

Council chairman J. Allyn Taylor 
said the weekly Hornepayne Bear 
News, witha circulation of 700, joined 
the council, bringing the number of 
participating newspapers to 35 dailies 
and 58 community newspapers. 

a es 

William Giandoni, Latin American 
editor for Copley News Service, re- 
tired January 31, ending a 46-year 
reporting career—29 of those years 
with Copley Press’s San Diego Union 
and Copley News Service. 





GARDEN PARTY FOR BUREAU CHIEFS—Zail 
Singh, the President of India, right, greeted incoming 
Associated Press bureau chief Victoria Graham and her 
predecessor, Gene Kramer, in the gardens of Indian’s 
presidential palace. At left is presidential press officer 


Tarlochan Singh. 





Giandoni’s first job with Copley 
was helping produce the Latin Amer- 
ican news page published then by the 
Union. He moved over to the news 
service when it was created by Jim 
Copiey with his first assignment the 
setting up of a network of stringers 
and bureaus in Latin America. 


‘Bill and his Latin crew quickly 
developed a national reputation for 
in-depth reporting about Latin 
affairs,’’ CNS news editor Charles 


Ohl said. ‘‘Some people suspected 
that the CIA was feeding Bill 
information about what was going on 
in Latin America. Actually, it was the 
other way around—with the CIA 
reading Bill’s copy to find out what 
was happening.”’ 


Giandoni has been working out of 
the Washington bureau since Septem- 
ber of 1981 and will continue to cover 
Latin American issues in his weekly 
column, ‘‘Hemisphere Report,” 


Accu-Weather can significantly enhance your ‘weather credibility.” 
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Bakersfield daily builds for the future 


New production facility gives the Californian more color capacity 
and better control over inserting and distribution 


When the Bakersfield (Calif.) Cali- 
fornian decided to invite the public to 
help celebrate the opening of its new, 

* $21 million production center, it 
expected a crowd. But 20,000 people? 

‘God, we figure, had to be a news- 
paper publisher,’’ muses Alfred T. 
Fritts, co-publisher of the Califor- 
nian. The Californian, it turned out, 
picked January 28 for the event, and 
the 28th delivered some 
uncharacteristically good weather — 
75 degrees with bright sunshine — ina 
season that often brings greyness and 
fog to the southern San Joaquin Val- 
ley. ’ 

Fritts says the event gave him a rare 
opportunity to meet the newspaper’s 
readers, many of whom, he says, 
rightfully feel they ‘‘own a part of it.”’ 

The event gave readers a rare 
opportunity to tour one of the most 
advanced newspaper production 
plants in the nation. 

The 80,000 square-foot production 
center is situated on an 1 1-acre site in 


the Bakersfield Airport Industrial 
Park, six miles from the Californian’s 
downtown headquarters. A fibre- 
optic telephone line links a Chemco 
NewsScan® laser scanner in the Cali- 
fornian’s downtown offices with a 
NewsScan laser writer in the produc- 
tion center. 

Housed in the new plant are the 
production and circulation 
departments. Editorial, marketing, 
administrative, composition and clas- 
sified departments will remain in the 
downtown building, which has been 
designated a historical landmark by 
the state of California. The old down- 
town pressroom, which still is home 
to a vintage 1939 six-unit Goss Anti- 
Friction letterpress (now for sale), 
and the mailroom, will be converted 
to office space. 

The new production facility, 
designed by the Pellegren Corpora- 
tion of Englewood, Colorado, was 
begun in July, 1982. The press was 
erected in December, 1983, and the 


plant went on-line January 2, 1984, for 
January 3 editions. 

It is equipped with a new Tokyo 
Kikai Seisakusho offset press, auto- 
mated materials handling equipment 
from Ferag and new stacking, tieing 
and bundle delivery systems from 
Hall Systems, Nolan Systems and 
Ovalstrapping, Inc. 

‘“‘There’s no question in my mind 
that it is state-of-the-art equipment,”’ 
says Fritts, ‘‘it launches newspapers 
of our size into the twenty-first cen- 
tury.” 

The new, seven-unit TKS offset 
press is configured in a straight line 
with four color half-decks and a four- 
color satellite unit with a common 
impression cylinder outputting to a 
3:2 folder. Californian executives vis- 
ited several other TKS newspaper 
sites in the U.S., including the Dow 
Jones plant in Piscataway, N.J., the 
Washington Post and the Hacken- 
sack (N.J.) Record, before choosing 
the Japanese press. Bakersfield 
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5 were trained last fall at the Rec- 
ord. 

The press is equipped with TKS’s 
Press Control System and El 
Scanner®, which scans plates and 
| Subsequently pre-sets the press. 
However, the Californian plans to 
bypass the scanner by feeding data 
from the Chemco NewsScan system 
directly to the press, according to pro- 
duction director Gene Harris. The 
press is controlled remotely from a 
quiet room. 

Though the Californian had been 
printing process editorial color in 10 
to 12 positions per week with the old 
letterpress, the new offset press is 
allowing an average of three to four 
editorial color positions daily as well 
as process color for advertising, 
which had not formerly been avail- 
able. 

The pressroom was designed to 
allow addition in the future of two 
more units to the existing press and 
the installation of a second press. The 
future press bay is now being used for 
newsprint storage. The Californian 





plant has eight truck bays, only four of 
which are presently in use. 

One new piece of equipment the 
Californain hopes to add is a Crosfield 
Magnascan 640 IE Color Scanner®. 
Negotiations are presently underway, 
and the paper hopes to finalize the 
deal this month. Eventually, the Cali- 
fornian hopes to link the digital scan- 
ner directly to the TKS Press Control 
System for purposes of automatically 
pre-setting the press. 

The mailroom system can in the fu- 
ture be linked to a computer system 
that will be capable of tracking, rout- 
ing, stuffing and labeling individual 
newspapers, allowing the tailoring of 
specific products to specific subscrib- 
ers. Presently, the only computer in 
the mailroom is a Modicom unit in the 
Nolan controller that verifies bundle 
counts. 

The mailroom can also be fitted 
with a parallel conveyor and inserting 
system as well as automated 
palletizing/de-palletizing equipment. 

The Californian itself supervised 
the construction of the plant, hiring 


A view of the Californian’s mailroom, during construction, showing the 
Ferag Rotosert inserting drum. 


now has enough storage capacity fora 
60-day supply in the new facility. 

The press feeds a single Ferag Sing- 
le Gripper® conveyor system with 
double-out capability, which moves 
printed products into the 21,000 
square-foot mailroom. The conveyor, 
in turn, feeds a Ferag Rotosert® 
inserting drum with five-into-one 
capacity. 

The production line is rounded out 
with three Hall Monitor® stackers, 
Nolan bottom wrappers and 
truckloaders and Ovalstrapping JP-80 
tiers with cross-tying capability. The 





the Tilden-Coil Company of River- 
side, Calif. as construction manager 
and using director of operations Jim 
Tucker as the on-site project mana- 
ger. Tucker and J.K. Stanners, chief 
executive officer of the Californian, 
reviewed all bids and set specifica- 
tions. 

Says Stanners, ‘‘We honestly 
thought we knew the flow and what 
we wanted.”’ 

The result of the interaction among 
the Californian executives, the Pel- 
legren Corporation and Tilden-Coil 
was ‘‘a really first-class job,’’ accord- 








ing to Stanners. 

The new facility allowed editorial 
deadlines to be pushed ahead a full 
two-hours, Stanners reports, allow- 
ing the newspaper to beome a ‘“‘much 
more aggressive marketing organiza- 
tion.’’ As aresult, late breaking sports 
scores and news can be delivered effi- 
ciently to the Californian’s most dis- 
tant subscribers. 

Stanners says he’s not quite sure 
what new marketing opportunities the 
new plant will give the newspaper. 

‘*‘We’re still in the start-up phase, 
and we’re having the typical start-up 
problems,”’ he reports. 


Tribune Co. shuts 
commercial unit 


The Chicago Tribune Co. is shutt- 
ing down its short run and job lot 
printing subsidiary, company presi- 
dent Charles T. Brumback 
announced March 1. 

Brumback said the Merrill Printing 
Co. in Hinsdale, IIl., will cease 
operations March 30. The business 


h will be liquidated, and the plant, 


equipment and real estate will be sold 
on the open market, he said. 

Merrill, which last year had re- 
venues of about $5 million, employs 
74 full-time and 13 part-time em- 
ployees. 

Merrill president Michael Malheiro 
said all employees wili receive earned 


§ vacation and severance pay. Group 


medical coverage will be extended up 
to 90 days, depending on length of 
service. 

The Tribune bought Merrill Print- 
ing in 1967 primarily to print its Sub- 
urban Trib editions. Last September, 
however, printing of the Suburban 
Trib was shifted to Freedom Center, 
the paper’s $185 million printing and 
distribution facility. 


Abitibi-Price plans 
sale of paper mill 


Abitibi-Price, Inc., has signed a 
conditional agreement to sell its 
groundwood papers mill at Sault Ste. 
Marie, Ontario, to a company which 
has been newly formed to make the 
purchase. 

Dan Alexander, who will be presi- 
dent and chief executive officer of the 
new company, plans to convert the 
mill to produce uncoated, supercalen- 
dered groundwood papers, a special 
grade used in gravure and offset print- 
ing, including the printing of several 
Sunday newspaper magazines. 

If all conditions of the sale are met, 
the sale will be finalized on April 9. 
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On the supply side . 


The Chicago Tribune’s production department has 
invented a new tool for aligning the four color cylinders 
on Goss Metroliner presses that allows faster and more 
accurate color alignment and the elimination of many 
variables in the platemaking process. 

The TRIBUNE COLOR REGISTRATION 
BRACKET, developed by the Tribune’s production 
quality control team and pressmen, is a two-foot by 
three-foot curved metal braket. After normal 
procedures for aligning plates to the presses are 
followed, the bracket is mounted over the lateral 
register pin on the press. With a razor-sharp knife, a 
14%” line is scribed into the plate. A master cylinder is 
chosen and pins on the cylinder are aligned with the 
standard Goss register gauge. The other cylinders are 
then aligned to the master using the register bracket. 

After all plates have been aligned, the presses are 
started. If alignment is correct, the four lines will 
appear as one line at the bottom of the page. If the line 
is blurry or more than one line appears, further 
adjustment is required. 

Richard Malone, Tribune quality assurance manager, 
Ken Lebo, quality control manager and Tony Agreisti, 
pressman-in-charge, are primarily responsible for the 
development of the bracket. 

‘*We are having these brackets manufactured right 
now,”’ Malone reports. ‘‘USA Today has ordered 16 of 
them for use in production of their newspapers in 
plants around the country.”’ 

For further information regarding the brackets, 
Malone may be contacted at the Tribune, 435 North 
Michigan Ave., Chicago, 60611. 

ee, ae 

ATEX, INC., Bedford, Mass., announced this week 
at the Seybold Pagination Seminar in Long Beach, 
Calif., that it is undertaking its most ambitious 
hardware and software integration project in what it 
will call the Atex Total Publishing Environment (TPE). 
The project will result in the integration of all major 
pre-press functions of a publishing operation from 
advertising to editorial to production. 

Some elements of TPE now exist in the Atex 
Editorial System, News Layout System, Classified 
Pagination System, Integrated Advertising System and, 
through a new interface arrangement, the Camex 
Breeze/SuperSetter display advertising makeup system. 
By 1986, when the project is scheduled for completion, 
the ATEX TPE will paginate full editions for multiple 
products in multiple zones and editions while giving all 
departments information on all phases of the production 
operation. 

Frank Ingari, TPE manager for ATEX, explained, 
‘‘The ATEX TPE was developed out of the specific 
pagination needs of newspapers, magazines and other 
publishers. During recent needs analysis studies, it 
became clear that ‘pagination,’ in the full sense of the 
word, meant much more than the capability to output a 
single page with graphics and text on it. Each 
department contributing to the publication of material 
has the need to be ‘on-line’ to input and process 
materials, or check the status of pieces on any page.”’ 

ee 

KOPPERS COMAPNY, INC., Glen Arm, Md., has 
announced the KOP-FLEX® flexographic press retrofit 
for letterpress presses. 


The Koppers system can be retrofitted to an existing 
letterpress at a lower cost than a new press installation 
as well as faster than a new press installation. It 
features true flexographic printing, with water-borne 
inks, no rubber ink transfer rollers or water dampening 
systems. 

The KOP-FLEX retrofit press reproduces halftones 
and screens in the 65 to 100 line range with lithographic 
quality, the company claims. And it claims qualtiy 
color reproduction is possible with the addition of 
half-deck units. 

oe @ 

Dow Jones & Company, Inc., has placed the largest 
order for replacement folders in the history of the 
GRAPHIC SYSTEMS DIVISION of ROCKWELL 
INTERNATIONAL. 

The order, signed last month, is for nine Goss 3:2 
double-delivery folders. The folders will replace Goss 
Uniflow folders on Metro presses at Dow Jones plants 
in Highland and Naperville, Ill.; Federal Way, Wash.; 
Riverside, Calif.; Dallas, Texas; Chicopee, Mass; 
Orlando, Fla.; and South Brunswick, N.J. Each plant 
will receive one folder, except the South Brunswick 
facility, which will receive two. 

Last year, Dow Jones ordered two new eight-unit 
Goss Metro presses with 3:2 folders. When the new 
folders are installed on the Metro presses now in 
production, Dow Jones will have the same folder model 
on all Goss presses, assisting in standardizing 
production and maintenance operations at its plants. 

a a 

CROSFIELD ELECTRONICS, INC., East 
Rutherford, N.J., recently announced a contract with 
Publishers Phototype, Inc., for the purchase and 
installaton of a Studio 860 Electronic Page Composition 
System® and Magnascan 640 IE Color Scanner® for the 
digital processing of color work in-house. 

PPI, owned by a division of U.S. News & World 
Report, serves more than 100 publishers. The company 
has telecommunications links to all its plants across the 
nation as well as overseas links. From their main plant 
in Carlstadt, N.J., PPI is linked via public network with 
more than 1,000 user terminals worldwide. Its 
Penta/ATEX/Information International Network 
delivers more than 2,000 finished paginated magazine 
pages each month. 

The first phase of the contract, worth roughly $1.5 
million, involves the purchase and installation of the 
digital color processing system. Crosfield and PPI have 
also begun discussions on the possible installation of 
the Crosfield Pro-Edit® designer station and companion 
data compression technologies. 

ie ee 

PUBLISHERS EQUIPMENT CORPORATION, 
Dallas, Texas, has reached a preliminary agreement to 
convert the Roanoke (Va.) Times & World News to the 
offset printing process. 

Set for completion next year, the project involves the 
installation of six PEC Eagle® offset units and the in 
plant conversion of six letterpress units to offset. All 
units of the redesigned blanket to blanket offset press 
will feature PEC’ aisle-mounted spiral brush dampener 
and PEC’s digital control pump and rail ink feed 
system. The main inking cylinders will be coated with 
ebonite instead of copper. 
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John Full, UPI’s night picture editor, and Lou Atkins, 
Washington Photo Bureau manager, in the new News- 


pictures department. 


They came in droves. They bore no 
gifts. They left well satisfied. 

In what could only be described asa 
‘crusher,’ hundreds of journalists, 
notables, not-so-notables and mem- 
bers of the Washington political 
establishment last week helped 
United Press International celebrate 
the public opening of its new, 30,000 
square-foot world headquarters at 
14th and Eye Street in the nation’s 
capital. The celebration took the form 
of a cocktail party with a brief cere- 
mony during which the Socitey of 
Professional Journalists, Sigma Delta 
Chi proclaimed the new headquarters 
a ‘Historic Site in Journalism.” 

The UPI facilities are located on the 


ee ae 





The UPI National desk. Stretching across the eighth 
floor are 72 workstations for UPI’s national and 


international news operations. 


UPI settles into new world headquarters 


eighth and ninth floors of the new 
building, which has been designated 
by the landlord as the United Press 
International Building. The UPI 
headquarters is three blocks from the 
White House in an urban renewal area 
known as Franklin Square. It is lo- 
cated directly above a Washington 
Metro stop and is a 10-minute drive 
from National Airport, sans traffic. 
The new headquarters houses 
UPI’s executive offices, its Washing- 
ton, National, Latin American and 
International news desks, UPI News- 
pictures, the UPI Radio Network and 
‘‘Nuestras Noticias,’’ the Spanish- 
language radio network UPI is 
launching along with two partners. 


Va 
= 


Representing SPJ/SDX, Bob Lewis (left) of the Newhouse News Service 
presents Douglas F. Ruhe, UPI’s co-owner and managing director (center), 
and William J. Small, UPI president, with a bronze plaque designating the 

new headquarters a “Historic Site in Journalism.” 


UPI continues to maintain offices in 
the Daily News Building in New 
York, where its Sports, Financial, 
Unistox, Enterprise and other desks 
and sales operations are quartered. 
Maxwell McCrohon, UPI’s executive 
vice president and executive editor, 
and Ron Cohen, the managing editor, 
are based in the new Washington 
(Continued on page 29) 








AT LAST! 


A Computer Typesetting 
System Designed For 
The Small Paper 


. . . by a former publisher. Uses the 
TRS-80 Model Il, 12 or 16, A COM- 
PLETE system that simply “plugs in” 
to your Comp. Jr, Compuwriter, Comp 
ll, Trendsetter or Unisetter. Also the 
Comp IV and the 4961 soon. No wires 
to hook up inside your typesetter, just 
one plug. No changes to typesetter or 
computer. Everything is included, 
nothing else to buy or learn. Com- 
puter can be located up to 1,000 feet 
away from typesetter. Use the Radio 
Shack Model 100 as a remote ter- 
minal. You buy the computer, plug 
everything in and start writing stories. 
The computer and your typesetter 
worry about the type. Install for less 
than $1,800 complete. !f you think it’s 
too good to be true, check with the 
Kansas and Missouri papers now us- 
ing it daily. 


For the full story 
on RimWriter, contact: 


Genesys Systems 
Box 277, Ellinwood, KS 67526 
316-564-3636 


os 
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1984 
JANUARY 


Linage 





LINAGE FIGURES 
SUPPLIED BY PUBLISHER 





1983 
FULL RUN PART RUN FULL RUN PART RUN 


ALBANY, N.Y. 
Times-Union-S 582,136 
Knickerbocker News-e.... 668,951 
Times-Union-d co... 1,128,923 _1,216,500 
Grand Total.. .. 2,380,010 2,481,962 
NOTE: Hearst newspaper period runs Dec. 26, 1983 to Jan. 22, 1984 


505,562 
759,900 


ALTOONA, PA. 
1,319,598 1,210,706 
ANAHEIM, CALIF. 


Bulletin-e 1,626,534 1,478,834 


Daily News-m....... 
Daily News-S .... 
Grand Total 


975,363 


BIRMINGHAM, ALA. 
wn 1,529,990 249,158 
.. 1,606,066 
1,274,742 
4,410,798 249,158 


1,490,328 
1,395,800 
1,203,776 
4,089,904 


Post-Herald-m ....... 
Grand Total................ 


BOSTON, MASS. 
676,184 = 11,088 
232,582 223,226 
908,766 234,314 


Herald-m......... 
Herald-S..... ‘ be 
Grand Totol................ 


543,612 
217,168 
760,780 


BRANTFORD, ONT. 

Expositor-e....... . 1,608,613 1,428,459 

BURLINGTON, VT. 
Free Press-m we 1,439,018 
Free Press-S...... 0 464,506 
Grand Total 1,903,524 


1,445,934 
387,744 
1,833,678 


CALGARY, ALTA. 


Herald-e 3,694,241 4,169,921 


CASPER, WYO. 
Star-Tribune-mS............. 1,898,848 1,969,856 
NOTE: Includes inserts—376,152 lines in 1984; 332,752 lines in 1983 
Family Weekly not included—61,541 lines in 1984; 75,550 lines in 1983 


CHICAGO, IL. 
749,712 273,088 
167.834 _61,134 
917,546 334,222 


Herald-m. 
Herald-S............se00 
Grand Total... 


758,729 
108,061 
866,790 


325,170 
—46.312 
371,482 


DENVER,COLO. 
186,000 5,245,000 237,000 
DETROIT, MICH. 
1,456,340 763,775 
Free Press-S.... . 730508 263909 _ 741,916 
Grand Total 2,186,848 1,027,684 2,172,210 
NOTE: Includes preprints. Linage is based on 9-column format 


Free Press-m. 1,430,294 517,342 
271,309 


788,651 


DOVER, DEL. 
State News-m 
State News-S... 
Grand Totol................ 


EDMONTON, ALTA. 


3,575,457 3,565,544 


1983 
FULL RUN PART RUN FULL RUN PART RUN 


FORT LAUDERDALE, FLA. 
News & Sun-Sentinel-m,e,S 6,693,908 1,030,621 5,974,980 1,309,900 
FORT WORTH, TEX. 
wn 3,574,032 884,093 2907,434 © 505,774 
2,737,448 678,846 2,431,100 644,062 
2.565.355 652,846 _1,986.911 __208,659 
8,876,835 2,215,785 7,325,445 1,358,495 


Star-Telegram-m ... 

Star-Telegram-e. 

Star-Telegram-S .... 
Grand Total 


GREENSBURG, PA. 
1,181,488 
.- 2,168,698 


Tribune-Review-m 
Tribune-Review-S 
Grand Total... 


1,211,952 
1.072.652 
2,284,604 


HOUSTON, TEX 
Chronicle-c/d,S ..........s00+: 9,278,076 
NOTE: Includes preprints. 


8,687,930 


KITCHENER-WATERLOO, ONT. 
2,066,682 


LINCOLN, NEB. 
Journal-Star-d/S 1,165,122 
NOTE: Includes inserts—359,352 lines in 1984; 308,686 lines in 1983. 


LOUISVILLE, KY. 
. 1,147,765 205,242 1,205,233 
1,108,847 419,886 1,162,958 
Courier-Journ!-S 1,489,716 _ 6040 _1,322,001 9.495 
Grand Total 3,746,328 631,168 3,690,192 564,321 
NOTE: Figures are based on 6-column format and 10-column classified 
MERIDEN, CONN. 
890,456 


Courier-Journal-m . 192,325 


362,501 


Record-Journal-m........... 813,484 
MONTREAL, QUE. 
. 3,048,099 
Le Devoir-m........ ve 301,968 
Grand Totol............... 3,350,067 3,398,327 
NOTE: Gazette incudes T.V. Times—40,550 lines in 1984; 41,440 lines in 
1983. 


Gazette-m 3,055,092 
—343,235 


NASHUA, N.H. 

Telegraph-e 1,559,761 1,381,044 

NASHVILLE, TENN. 
Tennessean-i,S............. 3,156,311 
. 1,225,233 
Grand Totol................ 4,881,544 


2,924,090 
1.602.258 
4,533,348 


NEWPORT NEWS, VA. 
Daily Press-m .........0 1,229,220 
Times Herald-e 
Daily Press-S...... 
Grand Tota! 


1,159,704 
1,036,784 

796,194 
2,992,682 


NORTH BAY, ONT. 

Nugget-e ........cccses 758,458 660,114 
OGDEN, UTAH 

Standard Examiner-e...... 1,220,970 

Standard-Examiner-S...... 694,158 $16,750 

Grand Totol................ 1,915,128 1,815,066 


NOTE: Includes Family Weekly—62,006 lines in 1984; 75,558 lines in 1983 


1,198,316 


ORANGE COUNTY, CALIF. 
Register-a/0,S ..........c00. 6,941,984 6,188,070 


ORLANDO, FLA. 


Sentinel O/d..............:0000 4,708,368 1,756,692 4,332,342 1,319,374 
OTTAWA, ONT. 


Reena . 1,401,683 1,373,781 
PALM SPRINGS-PALM DESERT, CALIF. 
Desert Sun-e 2,073,191 1,996,708 
PALO ALTO, CALIF. 
Pensinsula Times Tribune 1,389,500 268,828 1,296,078 246,596 
PHOENIX, ARIZ. 
3,030,594 117,726 

. 1,717,408 


Republic-mn 

Republic-S. 1,492,796 

Gazette-e... w- 2,923,872 118,076 _2,566,679 115.212 
Grand Total................ 7,671,874 235,802 6,698,598 227,311 

NOTE: 1983 figures have been adjusted to six-column conversion. 


2,639,123 112,099 


PORTLAND, MAINE 
Press-Herald-m............... 1,274,236 
Express-e......... .. 1,137,681 
Telegram-S.....ccccs 892,103 

Grand Total................ 3,304,020 


1,046,128 
978,089 
— 840,965 
2,860,182 


QUEBEC, QUE. 
Le-Soleil-@ ..........cseecccces . 1,645,093 1,566,074 
NOTE: Inserts not included-431,510 lines in 1984; 383,148 lines in 1983. 


1984 1983 
FULL RUN PART RUN FULL RUN PART RUN 


Times-m/Eagle-e . 


Grand Total...........000+: “2 160,253 
NOTE: Includes preprints. 


RENO, NEV. 
. 1,105,482 
236,152 
ws 1,341,634 


Gazette-Journal-m 
Gazette-Journal-S 
Grand Total... 


985,866 
—273.280 
1,259,146 


RICHMOND, VA. 
1,592,455 
. 1,649,849 


Times-~ Dispatch-r 1,512,878 
1,380,357 
1178331 
Grand Total... . 4,586,034 4,071,566 
NOTE: Part-run not included in Grand Total—380,313 lines in 1984; 233,049 
lines in 1983. Comics not included. 


RIVERSIDE, CALIF. 
Press-Enterprise-mS 
NOTE: Parade linage not included. 


ROCHESTER, N.Y. 
Democrat & Chronicle-m 1,660,801 104,903 
Democrat & Chronicle-S 1,160,967 72,705 
Times-Union-e 1.865 
Grand Total 255,473 
NOTE: Includes preprints. 


72,158 
61,206 
16,397 
149,761 


1,666,448 
1,054,477 
1,523,842 
4,244,767 


SAN BERNARDINO, CALIF. 
SUN-MS.........00008 . 3,083,584 845,808 
NOTE: Porade linage ne not included. 


SAN FRANCISCO, CALIF. 
Chronicle-m 1,894,664 668,911 =: 1,853,645 
Examiner-€ ..........csecceses . 1,864,594 664,270 1,830,993 
Examiner & Chronicle-S. 1,127,165 534,576 _1,030,658 
4,886,423 1,867,757 4,715,296 
NOTE: S.F. newspapers periods runs 12/26-1-22-84; 12/27-1-23-83. 


SANTA BARBARA, CALIF. 
News-Press-eS 2,719,374 7,994 2,566,872 
NOTE: Parade linage not included. 


SCOTTSBLUFF, NEB. 
Star-Herald-mS.............. 740,139 849,480 
NOTE: Includes Family Weekly—524 lines in 1984; 735 lines in 1983. 


SEATTLE, WASH. 
Post-Intelligencer-d......... 935,340 
Times-d . 2,202,676 
Times/Post- 
Intelligencer-S ............ 1.198,372 
Grand Total 4,336,388 


1,068,536 
2,397,304 


1.322.468 
4,788,308 


SHREVEPORT, LA. 
1,447,340 119,161 
- 3,010,553 307.825 
4,457,873 426,986 


Journal-e 1,401,451 
Times-m S.. 
Grand Total 4,350,144 
SPOKANE, WASH. 
1,189,552 
785,064 
we 1,202,052 
.. 3,181,668 


1,167,026 
771,750 


Spokesman-Review-m 
Spokesman-Review-S, 
Chronicle-e 

Grand Total 3,113,824 

TACOMA, WASH. 

News-Tribune-e & 
Tribune Ledger-S 1,777,118 1,829,338 
NOTE: Figures are based on 6-column and 10-column classified. 


TAMPA, FLA. 
we 3,613,175 
wv 2,450,039 1,981,860 
Grand Total............... 6,063,214 4,980,748 
NOTE: Part-run not included in Grand Total — 1,069,635 lines in 1984; 
852,089 lines in 1983. Comics in included. 


Tribune-m .. 2,998,888 


TOLEDO, OHIO 
.. 1,443,488 

1,286,701 
.- 2,730,189 


1,442,496 
—L122,509 
2,622,005 


TOPEKA, KAN. 
891,236 
$26,591 

. 1,517,827 


Capital-Journal-m... 
Capital-Journai-S 
Grand Total... 


889,616 
—261182 
1,456,798 


TORONTO, ONT. 
.- 4,381,515 

2,091,282 
.. 6,472,797 6,033,980 
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Star-a/d.. 4,068,721 


Grand Total... 





1984 1963 
FULL RUN PART RUN FULL RUN PART RUN 
TULSA, OKLA. 
. 1,485,709 1,406,797 
1,404,171 


. —226,607 
Grand Total .............00 3,982,890 3,737,575 
NOTE: Figures are based on 6-column format and 9-column classified 


VANCOUVER, B.C. 


bs a AO terrae 3,347,985 3,250,449 


WAUKEGAN, ILL. 


NOWS-SUN-€.....cscscssvsssse008 1,820,494 1,309,980 


1,375,276 
743,974 
1225.40 
ines 3,414,656 
NOTE: Port-run not included in Grand Total — 405,440 lines in 1984; 
313,600 lines in 1983. Comics not included. 








Shop talk 
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4. Peacins, the white ducks, domi- 
nate the pond but Mallards and a Pom- 
mern also inhibit it. 

5. The main office is divided by 
petitions (partitions). 

These examples are taken from the 
O’Colly Follies, a tool I used as advis- 
er to sharpen writing skills in the 
newsroom. 

As explained in an article published 
in the Spring 1982 issue of Journalism 
Educator, I patterned the Follies after 
a dispatch sent every weekday over 
the United Press International mes- 
sage wire. 

I worked for the wire service when 
Don Reed, recently retired managing 
editor, was a general news editor in 
Chicago. He would critique the writ- 
ing from his bureaus in his ‘‘Midwest 
Notes.” 

Unipressers called it other things, 
but everyone generally agreed that 
Reed’s efforts helped improve our 
writing skills. 

The format of the ‘‘Follies’’ begins 
with a quote from the late press critic, 
A.J. Liebling: ‘‘There is a healthy 
American newspaper tradition of not 
taking yourself seriously. It is the 


story you must take that way.”” 

After this quote, I follow with 
examples of good and poor leads. 
When a lead and story are 
exceedingly poor, I will reprint it in 
the ‘‘Follies’’ with my comments in. 
parentheses. 

I generally make no comment on 
well-written leads, simply listing 
them under the heading ‘‘good 
leads.”’ 

I also give weekly awards: 

Quote of the week... 

“‘There’s a willingness to want to 
put in output to the administration”’ 


OSU official as quoted by an 
O’Collegian reporter. 

Baffler of the Week... 
“‘He said the most significant reason 
for the delay in completion of the Stu- 
dent Union was because of the kitch- 
en equipment subcontractor to com- 
plete their portion of the work on 
schedule.”’ 

Blooper of the Week... 


A headline for a story about a 
deceased man named Marshall: 
‘Oklahoma City marshall found dead 
in ditch.”’ 

Finally, acknowledging good work 
is as essential as critiquing poor writ- 
ing. I use a Unipresser term from 
Reed’s Midwest Notes-kudos to 
praise reporters for superior work. 


Teaching students the fun- 
damentals of grammar, usage, sent- 
ence structure and spelling is tedious 
for a journalism professor and boring 
for many students. Keeping their 
attention requires all the tricks in the 
professor’s trade: asking many ques- 
tions, illustrating rules and, occa- 
sionally, divine inspiration. 

For example, in a recent lecture, I 
wrote on the chalkboard this sentence 
fragment: 


However you see the difficulty. 

To show how important punctua- 
tion can be, I inserted a comma after 
“However” and changed it from a 
fragment to a complete sentence. 


Such efforts do not go unrewarded. 
The result seems to be a renewed 
interest by student reporters in writ- 
ing, somewhat rare in this age of tech- 
nology. 


My colleagues are as interested at I 
am in student’s writing skills, and 
their classroom efforts are as respons- 
ible as mine for the quality of our pro- 
gram. 


As journalism educators, we know 
that satellites will continue to beam 
stories worldwide and high-speed 
printers to hum in every com- 
puterized newsroom, but the word - at 
least for us — will remain as exciting 
as the microchip. 








Postal Commission 
(Continued from page 16) 





that (they) can return to the comfort- 
able preprint monopoly of the last 
decade. 

The U.S. Postal Service and the 
Association of General Merchandise 
Chains, which includes K-mart, 
Woolworth’s and McCrory’s among 
its members, supported Advo’s 
stand. The Third Class Mail Associa- 
tion and the Direct Marketing 
Association also backed Advo. 

Supporting ANPA’s position are 
the Association of Private Postal Sys- 
tems and the National Association of 
Selective Delivery. 

The Postal Service, in filings its posi- 
tion, urged the Rate Commission 


EDITOR & PUBLISHER for March 10, 1984 





not to hear ANPA’s complaint. It said 
the complaint was ‘‘a manifestation of 
a competitive struggle which is 
extrinsic to the Postal Service. One 
side to this competitive struggle per- 
ceives advantage to itself through 
burdening the mailers as well as the 
Postal Service with unnecessary, less 
efficient, and more costly pro- 
cedures.”’ 





UPI 


(Continued from page 27) 





office. 

All the news and photo desks are 
arranged in a single, open, ‘*L’’- 
shaped room on the eighth floor. The 
all-electronic news desks occupy 24% 





more space then they did in New 
York, and the editors are now located 
in the same room, allowing easier 
communications among the different 
desks. The UPI editing systems are 
linked by land lines to its main compu- 
ter system in Dallas, Texas. 


Also on the eighth floor is space 
that will eventually house an 
expanded Newspictures operation 
with two ‘‘digital darkrooms’’ for 
automated picture editing and routing 
and a sophisticated new graphics 
creation and transmission center. 


UPI made the move from New 
York to Washington to reduce the 
costs of rent, utilities and mainte- 
nance and to unify tasks which had 
formerly been duplicated in the New 
York and Washington operations. 
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By David Astor 


The woman leaving the supermar- 
ket watches a plume of smoke rise 
from the atom bomb that just hit her 
town. Her first comment after the 
catastrophe? ‘‘Darn, I forgot to pick 
up the mushrooms.” 

A nurse seems to be a little 
inexperienced when it comes to tak- 
ing blood. ‘‘Hold still! It’s my first 
day,’’ she whines while flinging 
another syringe like a dart at her 
patient. 

**Stay away from that bully with the 
heat lamp,’’ warns the snowman 
parent as its slightly melted child 
heads for school. 

Mixing the unsettling with the fun- 
ny is a major aim of Buddy Hickerson 
in ‘‘The Quigmans,”’ a six-times-a- 
week comic panel that began distribu- 
tion with the Los Angeles Times Syn- 
dicate (LATS) last month. Hicker- 
son’s cartooning style is so absurd 
that he was once quite pessimistic 
about the newspaper industry 
accepting any kind of comic feature 
he would create. Then he discovered 
“The Far Side’? by Gary Larson of 
Chronicle Features (see E&P, July 2). 

‘**The Far Side’ was my 
inspiration,’’ said the 26-year-old 
Hickerson. ‘‘It was just so different. 
It was something you would see in 
magazines rather than newspapers. 
That got my courage up.”’ 

Hickerson (who said he doesn’t use 
his real first name of Charles because 
it ‘‘sounds like a chauffeur’’) sent 
samples of ‘‘The Quigmans’’ panel to 
numerous syndicates. One called the 
comic ‘‘downright off-color’’ while 
another wanted to turn it into a strip. 
He said LATS was the only syndicate 
that said it would accept the comic 
essentially as it was. 

But LATS did suggest certain 
changes, such as the introduction of at 
least some continuing characters. 
Hickerson came up with three: the 
“‘loser’’ Bob Quigman, the ‘‘romantic 





interest’? Francine Quigman, and the 
*‘cruel’’ Moe. All three characters are 
to some extent based on Hickerson’s 
experiences; ‘‘Moe reminds me of the 
guy who used to hit me with a baseball 
bat in the first grade!,”’ noted the car- 
toonist. 

Why the name Quigmans? ‘“‘It just 
came to me,”’ said Hickerson, a full- 
time illustrator for the Denver Post 
who created—and now draws—the 
comic at home during his spare time. 
‘*It sounded like the name of a tacky 
family.”’ 

There is one other less-than- 
beautiful continuing character in 
‘*The Quigmans’’—The Dog. ‘‘I 
didn’t want him to be a cute animal 
with big eyeballs,’’ Hickerson 
explained. ‘‘I wanted a mangy, 
scraggly (creature) walking arcund!”’ 

Hickerson said LATS told him that 
if the comic had regular characters, 
newspaper editors would be more 
accepting of occasional ‘‘strange’”’ 
panels without these characters. Yet 
LATS itself does not always accept 
some of Hickerson’s more con- 
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Two examples of ‘The Quigmans’ by Buddy Hickerson. 








Hickerson: In odd he trusts 


Like ‘Far Side’ cartoonist Gary Larson, ‘Quigmans’ creator Buddy 
Hickerson of the Los Angeles Times Syndicate brings an 
unusual approach to newspaper comics pages 


troversial comics. 

There was one showing a car thief 
who just couidn’t sleep at night. Was 
his conscience bothering him? 
Apparently not, because he snoozed 
like a baby after stealing a water bed! 
There was another ‘‘Quigmans’’ pan- 
el showing a teacher telling her class 
something like, ‘‘Never make fun of 
others ... unless they look like 
freckle-face here.”’ 

‘*T always admired people who 
could work for National Lampoon,” 
said Hickerson. ‘‘They have a lot of 
freedom.”’ 

Hickerson noted that his cartoon- 
ing has been influenced by Mark 
Merek and Mimi Pond¢of the Lam- 
poon, as well as by Mad magazine; 
Linda Barry of Esquire; editorial car- 
toonists Pat Oliphant, Mike Peters 
and Don Wright of Universal Press 
Syndicate, United Feature Syndicate 
and the Tribune Company Syndicate, 
respectively; and illustrators Blair 
Drawson and Ralph Steadman, who 
has collaborated with ‘‘gonzo’’ jour- 
nalist Hunter S. Thompson. Hicker- 
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“Harold! Tell the bus driver that this man with his tie 


caught in the door is bothering me.’ 
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son said the ‘‘unrestrained, splat- 
tered, even violent”’ quality of Stead- 
man’s drawings has influenced his art 
in ““The Quigmans.”’ 

Born in Germany to an Army 
father, Hickerson got his artistic start 
at age four by seeing an animated 
movie and then drawing the whole 
thing (or so his parents claimed). 
Hickerson—who also spent time in 
Turkey and various U.S. locales— 
made up his own comic books during 
elementary school and junior high, 
and then did cartoons for his high 
school paper while also designing 
play backgrounds. He went on to cre- 
ate political cartoons four times a 
week at North Texas State Univer- 
sity, where he majored in fine arts. 

Hickerson initially planned to ma- 
jor in advertising art. ‘‘But while I was 
laboring over an Alpo can,”’ he recal- 
led, ‘‘I asked myself, ‘Do I expect to 
do this when I get out of school?’”’ 

After graduating, Hickerson free- 
lanced cartoons for publications such 





as the Dallas Times Herald. About 
two years ago, he was asked to draw a 
caricature of Times Herald managing 





editor Will Jarrett, who was moving to 
the Denver Post. Jarrett liked the 
caricature, and soon brought Hicker- 
son up to work for the Colorado pap- 
er—‘‘just as I was about to starve to 
death,’’ joked the cartoonist. 

Hickerson said he felt encouraged 
to experiment with a freer, looser 
style of drawing through working with 
Post illustrator Bonnie Timmons. But 
Hickerson’s Post drawing style is 
usually more ‘‘sober’’ than his “‘Quig- 
mans’ one, unless he is illustrating a 
humorous article. He noted that the 
role of a newspaper drawing is to illu- 
minate rather than dominate the story 
it accompanies. 

The Post, Times Herald, San Fran- 
cisco Chronicle and Sacramento Bee 
are among the early subscribers to 
**The Quigmans.”’ 

When asked at the conclusion of the 
E&P interview if there was anything 
else he wanted to say, Hickerson 
observed, ‘‘You can’t have every- 
thing. Where would you put it?” 





Michael Argirion 





Argirion named to replace Michel as TCS editor 


Michael Argirion, who has served 
as features editor, assistant managing 
editor, executive news editor and 
associate editor of the Chicago Tri- 
bune, has been named editor of the 
Tribune Company Syndicate. 


He replaces Don Michel, who also 
served as TCS executive vice presi- 
dent (he was promoted to that post 
from vice president about six months 
ago). Michel could not be reached for 
comment. 


When asked, TCS president and 
chief executive officer Robert S. 
Reed said the basic reason for 
Michel’s departure was that he 
‘‘opted not to go to Florida.”’ 

TCS announced last week that it 





will be moving its headquarters to 
Orlando, changing its name to Tri- 
bune Media Services, and expanding 
its operations as of June 1 (see E&P, 
March 3). Reed said the syndicate 
“‘will be developing and marketing 
products for all forms of electronic 
media.” 

Argirion, 43, began his career as a 
copy editor for the Chicago American 
and became assistant news editor and 
later Sunday editor for Chicago 
Today. He joined the Tribune in 1974. 

The new TCS editor has been a 
board member and chairman of the 
Newspaper Comics Council and 
member of the American Association 
of Sunday and Feature Editors and 
Associated Press Managing Editors. 





Seventy-seven percent of the over 
141.4 million American adult news- 
paper readers read comics, according 
to a just-completed national survey 
conducted by Simmons Market 
Research Bureau for United Media 
Enterprises. 

The survey for the parent company 
of United Feature Syndicate and News- 
paper Enterprise Association also 
found that: 

@ Forty-eight percent of comics 
readers are men and 52% are women. 

@ Forty-five percent of adult com- 
ics readers open up to the comics page 
every day. 








Study finds 77% of newspaper readers read comics 


@ On average, respondents stated 
that between one and two other peo- 
ple in their households read news- 
paper comics. Only 39% of these 
other comics readers are under age 
18. 

@ Fifty percent of comics readers 
have at some time cut out and saved a 
particular strip. Twenty-nine percent 
have liked a comic so much that they 
have sent or given it to a friend. And 
43% said they have posted a comic in 
their home or office. 

@ Humor is the main reason people 
read comics. Eighty-two percent said 
this was ‘‘very’’ or ‘‘somewhat’’ 





important and 63% favored comics 
that are ‘‘witty.”’ 

@ Eighty-two percent of comics 
readers have been reading them for 15 
years or more. 

Additional information from the 
UME study is still being extracted and 
may be available in the future. 

The individuals participating in the 
study, who were interviewed by mail, 
were obtained by taking a national 
probability sample from the 1983 Sim- 
mons Study of Media and Markets. 
All of the respondents read newspap- 
ers that carried selected United 
Media comics. 
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One of America’s most popular 
hobbies is genealogy, which has 
become the subject of a self- 
syndicated weekly column. 

Myra Vanderpool Gormley’s 
‘Shaking Your Family Tree’’ each 
month offers one column featuring an 
ethnic or religious group that 
immigrated to the U.S. or Canada, 
including their history and surnames; 
another column featuring occupation- 
al surnames from the Middle Ages, or 
reviews of genealogical or historical 
books; and two columns answering 
questions from readers. Gormley said 
she gets so much mail that she is runn- 
ing over a month behind. 

‘*T became interested in genealogy 
as a child, thanks to my maternal 
grandmother who was a storyteller 
and griot and also due to my father’s 
fascination with surnames and their 





Myra Vanderpool Gormley 


meanings and origins,’’ said Gorm- 
ley. ‘‘After reading Roots by Alex 
Haley, I decided to see if I could docu- 
ment my own genealogy. So I 





‘Family Tree’ provides genealogical information 


gathered up bits and pieces of notes 
from years of unorganized research 
and became an investigative reporter. 
I learned to comb courthouses, 
cemeteries, libraries, and state and 
national archives.”’ 

Gormley attended Oklahoma Uni- 
versity and the University of Mary- 
land as a history and political science 
major. She has worked as a reporter, 
copy editor, copywriter, proofreader 
and printer for the Garden City (Kan.) 
Telegram, Stars & Stripes in Ger- 
many, the San Antonio Light, Seattle 
Times, and Tacoma (Wash.) News 
Tribune. 

The News Tribune, Yakima 
(Wash.) Herald-Republic and Los 
Angeles Times are among the papers 
running the column from Gormley, 
who is based at 8402 57th St. West, 
Tacoma, Wash. 98467. 





Patricia A. Weber has been named 
sales manager of Field Newspaper 
Syndicate effective April 1. Weber 
joined Field in 1980 as a sales coordi- 
nator and since 1981 has been cover- 
ing the western states and British 
Columbia as a sales representative. 

Current vice president/sales Ken- 
neth C. Reiley will remain a v.p. while 
assuming other duties, including 
coverage of the western sales terri- 
tory. 

“‘This shift in responsibilities is part 
of a long-range plan initiated when 
Ken joined the organization in 1980,” 
said Field president and chief execu- 
tive officer Steven Jehorek. 





Patricia A. Weber 





Field syndicate names Weber, Reiley to sales spots 


Kenneth C. Reiley 





A weekly column aimed at Amer- 
ica’s burgeoning over-50 population 
was introduced March 5 by AP News- 
features, and already has over 75 pap- 
ers. 

“It is one of our most successful 
columns in recent years,’’ an AP 
spokesperson told E&P. 

“Over 50”’ is by 50 Plus magazine 
editor Bard Lindeman. Before com- 
ing to the 300,000-circulation month- 
ly, he served as health editor for 
Family Circle, medical writer for the 
Miami Herald, and writer for Today’s 








Health, the Saturday Evening Post, 
and Associated Press. Lindeman has 
twice won awards from the Arthritis 
Foundation for ‘‘best magazine 
story’’ and took similar honors from 
the Florida Heart Association for his 
newspaper stories. 


The 500-600-word column dis- 
cusses such topics as coping with the 
loss of loved ones and loneliness, pen- 
sion and investment planning, health 
and fitness, medicare, and retire- 
ment. It combines a question-and- 





‘Over 50’ column from AP starts with over 75 papers 


answer and essay format. 

In one column, Lindeman noted 
that most people reach their earning 
peak during the 50s, and 80% of those 
over 65 consider themselves healthy 
enough to do ‘‘whatever they want.”’ 
Older men and women read more 
newspapers than any other age group. 


There are now about 60 million 
Americans over 50—two out of every 
five adults. The senior age group is 
growing at a rate twice that of the 
overall population. 
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‘Why Grow Old?’ changes hands after four decades 


Cherry Lowman this month took 
over the ‘‘Why Grow Old?’’ column 
created by her mother Josephine 40 
years ago. 


The column, distributed by the 
Register and Tribune Syndicate to 
almost 100 newspapers, will be 


increased to 600 words maximum and 
run thrice-weekly. 


Its focus will be health, with good 
nutrition and physical fitness as basic 
themes. Included will be at least one 
exercise photo a week, as well as 
occasional health menus and charts. 





In addition to ‘‘how-to,”’ there will be 
columns reporting medical news and 
research findings. New health-related 
books will be reviewed. Lowman 
has over 14 years professional 
experience in the social and health 
research fields, and holds a Ph.D. 
from Columbia University. 





‘Family Circus’ wins 


Bil Keane’s ‘‘Family Circus’’ was 
the winner in a Fort Wayne (Ind.) 
News-Sentinel comics poll. About 
91% of the over 600 readers respond- 
ing to the survey said they regularly 
read the Register and Tribune Syn- 
dicate-distributed panel. 

The next four finishers were ‘‘Blon- 
die’? by Dean Young and Mike Ger- 
sher (King Features Syndicate), 
‘**Beetle Bailey’? by Mort Walker 
(King), ‘‘Hagar the Horrible’’ by Dik 
Browne (King), and ‘‘For Better or 
For Worse”’ by Lynn Johnston (Uni- 
versal Press Syndicate). 

In a related matter, the Rochester 
(N.Y.) Times-Union decided not to 
drop ‘‘Rex Morgan, M.D.”’ and ‘*Bar- 
ney Google and Snuffy Smith’’ after 
the two comics received strong reader 
support. 

Times-Union managing editor 
Lawrence K. Beaupre reported that 
237 readers urged the paper to keep 
‘*Rex,”’ with only 20 asking for it to be 
dropped. The ‘‘Snuffy”’ figures were 
138 and 36. 

Beaupre said the feeling of many 
**Rex’’ readers was that the Times- 
Union should have at least one strip 
with ‘‘old-fashioned values.’’ The 
Field Newspaper Syndicate- 
distributed comic—the only continui- 
ty strip carried by the Times-Union— 
is by Dr. Nick Dallis, Marvin Bradley 
and Fernando DaSilva. The King- 
distributed ‘‘Snuffy’’ is by Fred Lass- 
well. 


Roth pasta book out 


The Pasta-Lover’s Diet Book, the 
32nd book by columnist June Roth, 
has been published by Bobbs-Merrill. 
It discusses a 14-day menu plan based 
on 1,000 calories a day. 

“*I write against fad diets in my syn- 
dicated column ‘Special Diets,’ and 
am appalled at the dangerous lengths 
my readers will go in order to slim 
down,”’ said the Teaneck, N.J.-based 
clinical nutritionist. ‘‘So I wrote a 
book that would be nutritious, health- 

ful, and low-calorie to show that 





dieting need not be a health disaster.” 

Roth, whose column runs in over 40 
U.S. and Canadian papers, will be 
embarking on a 16-city nationwide 
tour this month to discuss why 
increased complex carbohydrates 
such as pasta can be a healthful addi- 
tion to calorie-conscious diets. She 
will appear on tv and radio programs, 
meet newspaper interviewers, and 
autograph books. 


Switches syndicates 


Fee 


Steve Benson 


Arizona Republic editorial cartoon- 
ist Steve Benson has joined the Tri- 
bune Company Syndicate. 


Formerly syndicated by the Wash- 
ington Post Writers Group to about 90 
newspapers, the 30-year-old joined 
the Republic in 1980. In 1980 and 
1981, Benson won first-place awards 
in the Arizona Press Club competi- 
tion. 


Benson is a 1975 graduate of the Art 
Instruction Schools in Minneapolis 
and a 1979 cum laude graduate in poli- 
tical science from Brigham Young 
University. 


Book on columnists 


About 1,000 people are listed in the 
1984 edition of Richard Weiner’s Syn- 
dicated Columnists Directory. The 
hardcover book provides the home 
and office addresses of columnists as 
well as other data. 


The author, who operates the 
Richard Weiner public relations agen- 
cy in New York City, has written 
seven other books—including a his- 
tory of syndicated columns. 





Fenton on S.F. radio 


David Wiley Miller, creator of Field 
Newspaper Syndicate’s ‘‘Fenton’’ 
strip, will be a guest on KGP radio in 
San Francisco for 24 hours starting at 
7 p.m. March 16 as part of the sta- 
tion’s Curathon program for the 
Leukemia Society of America. 

Miller will sketch and sell carica- 
tures and individual ‘‘Fenton’’ draw- 
ings and will auction the original art of 
several ‘‘Fenton’’ strips. The pro- 
ceeds will go to the society. 

The cartoonist is also making Fen- 
ton a ‘‘poster boy”’ for the American 
Diabetes Association’s annua! north- 
ern California bike-a-thon later this 
year. 


Porter gains papers 


Columnist Sylvia Porter has gained 
17 newspapers since the November 
debut of Sylvia Porter’s Personal Fi- 
nance Magazine, according to Uni- 
versal Press Syndicate. Almost 470 
newspapers now run ‘‘Your Money’s 
Worth.” 

In a related matter, the American 
Society of Appraisers received 
almost 13,000 requests for its 1984 
appraisal directory and/or pamphlet 
after a Porter column discussing 
appraising. The society started its 
consumer information department 
partly as a result of a June 1978 Porter 
column mentioning the organization. 


Dr. not reprimanded 


The Litchfield County (Conn.) 
Medical Association has decided not 
to reprimand controversial physician- 
columnist Dr. Peter Gott. 


The decision came after Dutchess 
County (N.Y.) Medical Society presi- 
dent Dr. Gregory Chiaramonte failed 


to appear at a hearing before the 
Litchfield group’s Board of Censors. 
Dr. Chiaramonte, who had com- 
plained about Dr. Gott’s columns 
criticizing physicians (see E&P, 
February 18), said he did not like the 
publicity the matter was creating. 
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About awards The 4th Estate 


Stars of the Times . . . The Kansas City Star and Times “THATS STRANGE - | COULD SWEAR | HEARD 
were winners of 1983 Public Service Awards of the Assoc: A CRY FOR HELP-!" 
ated Press Managing Editors association. The Star and _ = 
Times won in the 50,000 and over category for an 
investigation of failures and misconduct in the city’s build- 
ing inspection program. The Fayetteville Times topped 
those in under 50,000 circulation category for its 37 articles 
on inequities in the county judicial system. 

are 








High-Flying Gator . . . University of Florida senior 
Tom Butler was awarded a $1,200 scholarship for winning 
the General News Writing Competition of the William 
Randolph Hearst Foundation’s annual Journalism Awards 
Program. Butler’s winning piece described the dramatic ; tt 
pre-dawn launch of the space shuttle Challenger at the i SAIN T/ | Feet tae 
Kennedy Space Center last August. The university’s Col- es AQ _ j 
lege of Journalism and Communications received a match- - ~~ 
ing grant. Second place went to Tim Baker, a senior jour- Zs SS = 
nalism major at Indiana University. His article detailed the ae sha 
bizarre events surrounding the shooting death of a former 
IU football player. 

Other scholarship winners in order from third to tenth 
place are: David Wert, California State University at Long 
Branch; Michael Cover, Ohio State University; David 
Lindsey, University of Texas at Austin; John Racine, 
Southern Illinois University at Carbondale; Karen Ball, 
University of Missouri; Kevin Davis, University of Illi- 
nois; Don Know, University of Kansas; and Bruce Orwall, 
University of Washington. 

. <*. 2 


Energetic Texan . . . Houston Post energy writer Sam 
Fletcher won the Freedom Bell Award for excellence in 
reporting of energy subjects from the Oklahoma-based 
National Association of Royalty Owners (NARO). A 
series he wrote on mineral owners was deemed last year’s =; — 


— 
best in a metropolitan newspaper. p ee 
ee —_ 


AN 


Ry ie 
A David Beats Goliaths .. . Peter Carter and the Man- Shamieany \ 
itoulin Expositor were awarded the coveted 1982 Michen- me 

er Award for public service in journalism. Carter is the " SURE, ITS NEW, SENSATIONAL , HEART-WARMING AND UNIQUE - 
only editorial staffer of the small Northern Ontario weekly But I'M ALREADY PAYING FOR TEN FEATURES | CAN'T 
newspaper. The paper won for coverage of suicides on FIT INTO THE PAPER-!" 

Manitoulin Island in Georgian Bay, where the rate is near- 
ly double the national average. The stories prompted an 
emergency telephone heip line with the island that has 
since saved lives. 

The Hamilton Spectator was runner-up for news stories 
by bureau reporter Michael Davie that were credited with 
helping ease a shortage of volunteers and money to benefit 
the dying in nearby North Halton municipality. Citations 
of merit went to the Edmonton Journal and the Toronto 
Globe and Mail. 
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Fellow Journalists .. . Five journalists received 1984 
fellowships from the Alicia Patterson Foundation. 
Awarded fellowships with the APF quarterly were Lai 
Bird, foreign affairs columnist, The Nation; Roger Cohn, 
staff reporter, Philadelphia Inquirer; George Johnson, a 
freelance writer from Minneapolis; David Owen, senior 
writer, Harper’s magazine; and John Strohmeyer, editor, 
Bethlehem (Pa.)} Globe-Times. The winners will spend 
their fellowship year traveling, studying and writing on 
their projects for the quarterly. The fellowships were made 
possible by a bequest by the late Alicia Patterson, former 
editor and publisher of Long Island, Newsday. 
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BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 
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FEATURES AVAILABLE 


ANNOUNCEMENTS 


ANNOUNCEMENTS 





BOOKS 


BUSINESS OPPORTUNITIES 








CURRENT AFFAIRS 


MONEY 





THE EIGHTIES attracts readers. Let Bill 
Wallace's current affairs column prove 
itself to you. Box 15, Fraser NY 13753. 





ENTERTAINMENT 


CELEBRITY INTERVIEWS, movie re- 
views, ‘Around Entertainment" with 
photos. Our 12th year. International 
hoto News, Box 2405, West Palm 
Beach FL 33402. 








GENERAL 


THE bet THAT COULD CHANGE 
R (READER'S) LIFE! 
“JustBetreende by Ted Hilgenstuhler 
Subjects of universal appeal to the com- 
mon man. Some funny; some 
informative; all important. Now appear- 
ng in (Los Angeles) Parkiabrea News. 
26 columns immediately available. FEA- 
TURES SYNDICATE, PO Box 4721 
— Holiywood CA 91607; (818) 769- 








HEALTH 


“CONSUMER DRUG FILE” by James 
Kehrer, PhD, and Daniel Kehrer informs 
readers of new and existing medications 
that will affect their health and their 
lives. It's just one biweekly column in our 
weekly news package with others on chil- 
dren's health, healthful travel and dental 
care. Plus timely news and features on 
health and medicine. Our 6000 + words 
each week come to you by mail or elec- 
ore A ~ nog ng iow cost. Send 
for ee trial. Editor, 

INTERNATIONAL MEDICAL TRIBUNE 
SYNDICATE, 600 New Hampshire Av, 

NW, Suite 700, Washington DC 20037 








HOME 


CRACKERJACK new column—a real 
prize. “Your Home Decorator." Sam- 
ples. Maatie, Syndicate, Box 14, Dun- 
dee IL 60118; (312) 428-8902. 








| rates, The Style Syndicate, 16 Franklin 
: — NY 11557; (516) 374- 





“MORE FOR YOUR MONEY"—Proven 

weekly column and fillers of money sav- 

rs consumer news. Mike LeFan, 1802 
3th, Temple TX 76501. 





MOVIE REVIEWS 


MINI REVIEWS (Cartoon iliustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 10th year. Cineman Syndicate, 7 
Charles Court, Middletown NY 10940; 
(914) 692-4572. 


MUSIC REVIEWS 


POP MUSIC REVIEWS 
The latest in rock music and videos re- 
viewed one column per week. Photos. 
Perfect for your teen- — adult read- 
ers. Also weekly TV column, focusing on 
networks, cable, etc. Photos, samples, 














REAL ESTATE 


HOUSE CALLS-Houston Post, Miami 
Heraid, 90 others. 4 national awards; 
one said “concise, entertaining, wealth 
of real estate big > solid writing# 
skills.”’ 8th year. Edith Lank, Box 
18447, Rochester NY 14618; (716) 
271-6230. 








RELIGION 


COMPLETE RELIGIOUS news service, 
optional columns and cartoon. Rates 
and samples, Publishers’ News Service, 
1215 E. Missouri, Suite C, Phoenix AZ 
85014; (602) 246-9600. 


WINE 


“WINE ON THE TABLE,” weekly, 425 

words, now in 16th year. William Clif- 
ford, PO Box 195, Morris CT 06763; 
(203) 567-5336. 














NEWSPAPER 
Layout and 
Design By 
DARYL R. MOEN 


“The author writes well has a clear, 
direct style. The book ties together current 
research and research applications in the 
field.” 
— Robert Taylor, 

Professor of Journalism 

University of Wisconsin-Madison 
Moen proceeds from the simple to 
the complex as he translates legibil- 
ity and design preference studies 
into simple terminology to show you 
how to design pages or even an en- 
tire newspaper. 
1984, 276 pp., paper, ISBN 0-8138- 
1226-7, $19.90. Please add $1.25 per 
book to cover postage and handling. Send 
check or money order to Iowa State Univer- 
sity Press, Dept. NLD, 2121 South State 
Ave., Ames, Iowa 50010. 














Feature Your Feature in 
Features Available 
and watch your 
syndicate sales soar! 


Run your ad for 12, 26 or 52 issues and 
benefit from our low 
contract rates. 


Call for information: 
E & P CLASSIFIEDS (212) 
752-7050 


We'll give you something to 
write about! 














NEWSPAPER BROKERS 


JIMMY CROWE 


CONFIDENTIAL NEGOTIATIONS 
Specializing in the best Southern mar- 
kets. 114 Wickersham Dr, Savannah GA 
31411; (912) 598-0931, day or night. 


KREHBIEL-BOLITHO, INC 
Brokers-Appraisers-Consultants 
r 550 Newspaper Sales 
ROBERT Nr OLITHO 
PO Box 7133, Shawnee Mission KS 
66207. Office: (913) 381-8280 











— and Crs 
the purchase and sa 
WEERLY iy DAILY NEWSPAPERS 
W B GRIMES & CO, INC 
1511 K St, NW 
Washington DC 20005 
(202) NAtional 8-1133 





Pacific NW Newspaper Associates 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver WA 98662 





BUSINESS OPPORTUNITIES 








INVESTOR WANTED 
SMALL MARKET RADIO GROUP 
OPERATOR: Seeks investment 
group or partner for further 
expansion. Currently have stations 
in IL and LA with excellent potential 
for expansion. Management has 
extensive experience in large and 
small markets. Investment of 
$750,000 cash and management 
buy-out contract required for con- 
trolling interest. Contact William J. 
Clark, WJEQ-FM, 1506 E. Jackson, 











Macomb IL 61455. 





FOR SALE: 
ESTABLISHED 
PHOTOGRAPHIC 
STUDIO 
Established Connecticut 
Photographic studio for 40 
years. Exclusive Contract with 
Prosperous Daily Newspaper. 
Additional Commercial, Wedd- 
ing & Portrait photos, leads to 
annual Gross close to six Fi- 
gures. Good opportunity for 
you or middle-aged Photo- 
grapher wishing to have his 
own business. Owner retiring. 
Box 7019, Editor & Publisher. 




















The East’s largest Newspaper 
Production Conference... 


AMERICA * EAST 


NEWSPAPER PRODUCTION CONFERENCE 


March 28-30, 1984 

Hershey Lodge & 

Convention Center 
Hershey, Pa. 








Registration materials and 
exhibitor information available 
by calling 717-234-4067. 














NEWSPAPER BROKERS 


EDWIN O. MEYER, BROKER 
Appraisals-Sales- Consultation-7200 
Hermitage Rd, Richmond VA 23228; 
(804) 266-1522. 








Brokers You Can Trust 
Nationwide Service 
WAYNE CHANCEY 
CONSULTANTS/INVESTORS 


PO Box 86, Headland AL 36345 
Wayne Chancey (205) 693-2619 
Jim Hail (205) 566-7198 


CRIBB MEDIA SERVICES 
Newspaper Sales-Appraising- 


poy ery, 
John T. Cribb, PO Box 1220, Townsend 
MT 59644; (406) 266-4223. 











NEWSPAPER BROKERS 
KNOW THAT 
E&P CLASSIFIEDS 
GET THEM 
THE BUSINESS! 
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CLASSIFIED ADVERTISING 
Order Blank 


Name 





Company. 
Address. 

City. 
Phone 














Classification 





Copy 






















































































Assign a box number and mail responses daily. 
Run ad. Weeks. Till Forbidden 


Please indicate exact classification in which ad is to appear. 





Mail to: Editor & Publisher, 575 Lexington Av, New York, NY 10022. 


| 





ANNOUNCEMENTS 


ANNOUNCEMENTS 





NEWSPAPER APPRAISERS 


NEWSPAPER BROKERS 





NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, !oan, 
depreciation, insurance, corporate and 
rsonal worth. Sensible fees. Brochure. 
rehbiel-Bolitho, Inc., Robert N. 
Bolitho, PO Box 7133, Shawnee Mission 
KS 66207. 





NEWSPAPER BROKERS 





Appraisals, Mergers, Sales. 
No Charge for Consultation. 
WHITE NEWSPAPER SERVICE 
James W.R. White 
x 109; McMinnville TN 37110 
rats) 473-2104 or 473-3715. 











To Purchase or Sell a Newspa' 
JAMES A. MARTIN ASSOCIATES 
Call Day or Night; (614) 889-9747 
PO Box 20533, Columbus OH 43220 





ROY HOLDING & ASSOCIATES 
Newspapers Our Only Business 
*Brokers raisers 
PO Box 212, Galva, IL 61434 
Phone (309) 932-2270 


Ro tye’ Dave Kramer 
(369) 879-2412 (217) 784-4736 





Above Average 
PERFORMANCE 
SYD S. GOULD ASSOCIATES, Inc. 
Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 








MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair CA 91763 
(714) 626-6440 


BILL MATTHEW COMPANY conducts 
peoteaninet, confidentiai_ negotiations 

sale and purchase of highest quality 
daily and weekly newspapers in the 
country. a aah consider sale or pur- 
chase of a p at at you should As 
(813) 733- 805 daytime; (813) 4 
0871 nights: or write Box 3368, 
Clearwater Beach FL 33515. No obliga- 
tion, of course. 











If your game is equipment, pro- 
ducts, services or systems used in 
newspaper production (or if you're a 
publisher with surplus equipment 
on your hands) E & P Classifieds 
are your best bet to make (or save) 
some easy money. 
E & P's Help Wanted ads reach the 
industry people you are looking for 
to fill that open position at your 
paper. And, Positions Wanted 
advertisers tell us that E & P Classi- 
fieds ads get results! 
Call us today to reserve space in our 
next issue. Ask about our low con- 
tract rates. 
E&P CLASSIFIEDS 
You Can Bet On Them! 
(212) 752-7050 








To answer box number ads in 
EDITOR & PUBLISHER 


Address your reply to the box number given in the ad, c/o Editor & 
Publisher, 575 Lexington Av, New York, NY 10022. 

Please be selective in the number of clips submitted in response to an ad. 
Include only material which can be forwarded in a large manilla 
envelope. Editor & Publisher is not responsible for the return of any 
material submitted to its advertisers. 





LINE ADS 

1 week —$4.70 per line. 

2 weeks—$4.20 per line, per issue 
3 weeks—$3.50 per line, per issue. 
4 weeks—$2.90 per line, per issue. 


count as an additional line in copy. 











Add $4.75 per insertion for box service, 


Count approximately 37 characters and/or spaces per line. 
3 lines minimum (no abbreviations). 


DEADLINE: Every Tuesday, 2 pm (EST) 
for Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 


DISPLAY CLASSIFIED 
The use of borders, boldface type, cuts or other decorations, changes your 
classified ad to display. The rates for display-classified are: 1 time-$75 per 
column inch; 2 or more times-$70 per column inch. 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1984 


iar se WANTED 

week —$3.15 per line. 
2 weeks—$2.60 per line, per issue. 
3 weeks—$2.30 per line, per issue. 
4 weeks—$2.10 per line, per issue. 


Add $3.25 per insertion for box service, 
count as an additional! line in copy. 





DEADLINE: 8 days prior to publication date. 
Contract rates available on request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
575 Lexington Av, NY, NY 10022. (212) 752-7050. 
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___ ANNOUNCEMENTS 


ANNOUNCEMENTS 


INDUSTRY SERVICES 


INDUSTRY SERVICES 





NEWSPAPERS FOR SALE 


NEWSPAPERS FOR SALE 


CIRCULATION SERVICES 


CONSULTANTS 





SCENIC MIDWEST college town. Histor- 
ic homes, excellent schools. Main Street 
full of retail. Newspaper/shopper com- 
bination grossing $200,000 with no 
competition. Close to major university/ 
sports/cuitural center. Box 7028, Editor 
& Publisher. 





CENTRAL CALIFORNIA coast twice a 
week 20,000 free community news- 
paper. Carries a ls and major advertis- 
ers. $250 gross. Profitable, 
$200,000 tan Reply Box 6747, Edi- 
tor & Publisher. 


SMALL OREGON MONTHLY in growing 
Mt. Hood resort area. Second-class per- 
mit, subscriber list, strong reputation for 
editorial excellence. No competition. 
Great potential. Ideal mom-and-pop 
operation in beautiful Oregon Cascades. 
Reply Box 7044, Editor & Publisher. 





WEEKLY near Houston $64,000 
Hapamdes Conia Soon 
i area. ia ter- 
farla Schmelder, PO Box 718, 
Brookshire T™ 77423; (713) 934- 





EXCELLENT CASH FLOW—SE weekiy 
with 3000 paid circulation. Real estate 
and job printing business included. Ask- 
ing price of $450,000 cash is just over 5 
times cash flow. Call Dick Briggs at 
es 681-5252. R.A. MARSHALL & 

COMPANY. MEDIA INVESTMENT 
ANALYSTS & BROKERS. 508A PINE- 
LAND MALL OFFICE CENTER. HILTON 
HEAD ISLAND SC 29928. 


MICHIGAN BI-WEEKLY, 6th year, 
$25,000 direct mail, grossing $225M. 
Box 7082, Editor & Publisher. 








NORTHERN NEVADA prize winnin ng 
county seat ans weekly, 150 
circulation, $125,000 gross, oe 

100,000. David Shire, Box 704, 
Battle Mtn NV 89820. 





SUCCESSFUL FV Magazine Zone 3. 
Unlimited growth potential. $50,000. 
Reason for selling; We own another TV 
Magazine (same name) in neighboring 
city. Only serious inquiries from those 
who love publishing. (919) 471-0378. 


SMALL CAL!FORNIA DAILY. Attractive- 
ly priced. Profitable. Community enjoys 
exceptional growth. Modern plant and 
equipment. Box 6743, Editor & Pub- 
lisher. 





anol CENTRAL FLORIDA. Successful 
Pay old weekly newspaper. Billed 

$208,000 first year. et poain ae 

Sen yey market. J 

912, Land O’ Lakes FL 33539; (813) 
96. 2786. 








To take your used press, hardware 
(or software) that's been sitting idly 
by, and put it back into production! 


Perhaps you can't use that particu- 
larequipment . . .butwe'llbet you 
couid sure use the space it occup- 
ies. 

Consider the dozens, perhaps hun- 
dreds of square feet being lost in 
storage of unused equipment. Now 
look at the space occupied by each 
single piece of equipment on this 
page! Space is money—hundreds 
of dollars worth of your space can 
be up for as little as $2.80 a 
line of our space! We'll put that 
equipment back into production for 
you in someone else's plant—and 
produce a profit for you to boot! 








NORTHERN CALIFORNIA weekly 212K 
gross PROFITABLE with unlimited 
potential, $95,000 terms. Contact 
ps cocly Mike, 216 W. Perkins, Ukiah CA 





NORTH CAROLINA WEEKLY serving two 
counties in industrialized area. Highly 
profitable return to man and wife team 
on $125 thousand 
Meyer, Broker, io 
Richmond VA 23228 


ross. Edwin O. 
Hermitage Rd, 








WHAT HELPS US 
HELPS US 
HELP YOU 


To expedite your questions, 
claims and payments regard- 
ing classified invoices, 
please RETURN THE YEL- 
LOW COPY OF THE INVOICE 
WITH YOUR PAYMENT, and 
refer to the invoice number in 
all correspondence regard- 
ing your bill. This will assure 
proper credit to your 
account. 


THANK YOU: 
E&P CLASSIFIED 
DEPARTMENT 





NEWSPAPERS WANTED 


VETERAN NEWSMAN wishes to a 
established weekly OO eo ee $150,00! 
minimum to $600 -plus in southern 
‘New York, western ‘Connecticut or north- 
ern New Jersey. Can put up substantial 
down payment for right property. Box 
7040, Editor & Publisher. 








WEEKLY, monthly and daily newspapers 
sought for qualified buyers. + 
James A. Martin Associates, PO Box 
20533, © agg OH 43220; (614) 
889-974 





PUBLICATIONS AVAILABLE 


“HOW TO MAKE $100,000 A Year 
eerie Newsletters.”’ Free details. 
ox 34312, Betheseda MD 20817. 








SHOPPING GUIDES 
ESTIL CRADICK 
950 Parkwood Drive 
Dunedin FL 33528; (813) 733-1678 








INDUSTRY 
SERVICES 


CIRCULATION SERVICES 








LEVIS SALES SELLS! The finest quality 
new home delivery customers via tele- 
phone sales and boy crews, national re- 
— for action call; (201) 966- 
5 
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MARKETING PAPERS for the 80's to 
survive through the 90’s and beyond. 
From carrier to mai! with expertise 
in . . .Renewal systems in advance 
carrier and mail programs . . .Phone 
and crew solicitations . . . Voluntary 
paid and other conversion pro- 
grams . . .Promotions, single copy 
Sales, MBO and financial man- 
agement . -Personnel development 
and specialized training . . . and 
much, much more. 

Call Kevin S. Pappert, (313) 683-2963 
Circulation Consultant for Newspapers 


Publication Desi: 
A custom “reader friendly” design can 
spark community interest and make the 
most of editorial effort. PHOTON 
Graphics, Robert D. Tonsing, 615 S. 
— Denver CO 80209; (303) 744- 





You May Take One Giant Step... 
toward a better job 
by placing your ad in E&P’s 
Positions Wanted section! 





SPECTRUM MEDIA, INC. is THE tele- 
phone marketing perfectionist. We pro- 
duce only high-quality home delivery 
subscriptions. Spectrum Media, Inc. 
has developed a unique calling system to 
obtain the largest segment of newly 
established residents BEFORE com- 
petitors. Our inexpensive cost and many 
references tell ~~ a ectrum Media 
believes..: SUPER RESULTS IS 
OUR CALLING. call (201) 494-8585 
for free analysis or write Spectrum 
Media, Inc., PO Box 481, Metuchen NJ 
08840. 





CONSULTANTS 


GRAY & BORING? Will redesign weekly 
or daily papers. Rates va dvice on 
graphics-layout-color. (31 1675-4742. 











E & P CLASSIFIEDS 
The Industry's Marketplace 
(212) 752-7050 








MARKETING & 
READERSHIP RESEARCH 





WE'RE IMPROVING AD REVENUE 
THROUGH MARKET RESEARCH 


The first goal of a market research com- 
pany is to provide its clients with 
accurate readership research. OMNI- 
RESEARCH believes the role of a news- 
per research firm doesn’t end there. 
or each of our clients, we create a 
unique competitive edge that results in 
improved ad lineage from their advertis- 
ing base. 
We aim to become part of your manage- 
ment team. From our presentations to 
top management, to our sales seminars 
with your sales force, we work to make 
your research data a useful and profit- 
able tool. 
We welcome the opportunity to show you 
just how profitable, productive and 
affordable research can be. Call our 
Director of Newspaper Research, Jack 
Brodbeck collect, at (305) 746-3335. 


OMNI-RESEARCH 





EQUIPMENT 
& SUPPLIES 








CABLE TV 


COMPLETE set-up for audio, video and 
character-generated news channel 
operation. Texscan fiexicaster with re- 
mote keyboard and spares. > agp FP- 
15 camera with portable recorder. Sony 

yH" eng a (214). 675-5626. 

Dan Dwelle. $27,500. 








CAMERA & DARKROOM 





SQUeeze Lenenn. new and trade 


Maruteturer Specialists since 1968 
New surpass ali 
VARIABLE ¢ ORE Fi ED, 2 to 25% 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278 








DRAW YOUR OWN 
CONCLUSIONS 
About the most effective 
medium 
in the newspaper field! 
Place an E&P Classified 
and you'll get the picture! 








COMPUTER SOFTWARE 


ADMANAGER 
(formerly ADmaster) 

Established, powerful, versatile, user 
friendly, ADmana ler is a newspaper 
advertising scheduling, billing, and 
sales reporting software system for 
microcomputers. It runs on Apple or CP/ 
M. Complete hardware/software package 
available os or call for brochure -_ 
meet 9° ge. Suniight Software 

Box 100, “Forest A 95436; ton) 
887-714 














IT’S A CLASSIFIED SECRET! 


We've got a secret—and it's strictly classified information! We'll never 
reveal the identity of an E&P Box Holder. However, if you want to 
answer a Box Number ad, but don't want your reply to go to certain 
newspapers (or companies), put your mind at ease! 

Just seal your reply in an envelope addressed to the Box Holder 
Attach a note telling us what newspapers, groups or companies you 
don’t want the reply to reach. Then put the reply and the note in an 
envelope addressed to E&P Classifieds. If the Box Number you're 
answering is on your list, we'll discard your reply. 

IMPORTANT: We can't return your reply because that would be the 
same as telling. So don’t send indispensable material. Also attach a 
note each time you want a box holder checked. 

And if you don't want your reply to be sent to any property held by a 
group, it’s best to list the properties. 
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EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





COMPUTER SOFTWARE 


MAILROOM 





BILLING SOFTWARE 
Designed by a publisher for ease of 
operation by non-computer users. Prints 
Journals, Bills, Aging and many unique 
Sales Reports. Single or Multi-Zone ver- 
sions available to run on Tandy/Radio- 
Shack computers. Call or write for sam- 

le reports. Publisher Control! Systems, 

23 West Fifth Street, Shawano WI 
54166. Jim Sutton or Steve Kuckuck; 
(715) 526-6547. 


CIRCULATION-$1195 
Software for TRS8OIiI & 4. Does it all. 
Demo disk, $50, refundable. 500 to 
30,000 circulation. 1 or more papers, 
sub-non-sub. For information write: 
BURCO Systems, Inc., PO Box 68, Grid- 
ley CA 95948. (AMICO software dis- 
tributors); (916) 846-3661. 





CUTLER-HAMMER conveyors and spare 

parts. Also new Crabtree conveyors and 

Spare parts. i 

Rollertop conveyors, all sizes 

Bottom wrappers 

Sta-Hi 251 stackers 

Cutler Hammer, |, ll, Hil Stackers 

Baldwin Count-0-Veyors 104A’s 

Truck Loaders 

Sheridan 48P 

45° and 90° Floor Curves 

Fly table for Muller inserter 
NORTHEAST INDUSTRIES 

(213) 256-4791 





USED GOSS—STA-HI 251 and 257B 
Stackers, buy as is with no warranty, or 
rebuilt with a 90 day warranty on parts. 
Reply to Box 7018, Editor & Publisher. 





SYSTEM 390 
— ad scheduling and billing. 
Classified ad typesetting and billing. 


Circulation management. 
Typesetting interface and editing soft- 


ware. 
Software for TeleVideo multi-user sys- 
tems. IBM, DEC and most other 
microcomputers. Demo disks available. 
Free brochures and sample reports. 
Pacific Sun Computer Systems, Box 
5553, Mill Valley CA 94942; (415) 
383-4500. 





ELECTRONIC LIBRARY 
Establish your own computerized library, 
a full-text data base in which every word 
is indexed. Reporters can access 
information in seconds, from their desks 
or from the field. Storage and retrieval 
support provided without capital 
expenditures. Keep your data base pri- 
vate or earn royalties as part of a growing 
regional and national information serv- 
ice. For details, call or write: VU/TEXT 
information Services, Inc, 1211 Chest- 
nut St, Philadelphia PA 19107; 800- 
258-8080 (in PA; (215) 854-8297). 
VU/TEXT. 





COMPUTERS 


HENDRIX 6400 Front-end System, with 
8 Edit Ill terminals. Excellent unit, al- 
ways under full service contract. Avail- 
able immediately. $22,000. Marc 
Anthony, Star-Herald Publishing Com- 
pany, Scottsbluff NB; (308) 632-0670. 








HARRIS Computype double wide sys- 
tem, with 6 floppy disc drives, 6 Com- 

edit terminals, 3 of which can be used 
or classified. Computype classified sys- 
tem and interface units included. Avail- 
able immediately. $10,000. Marc W. 
Anthony, Star-Herald Publishing Com- 
pany, Scottsbluff NB; (308) 632-0670. 


FIRE PREVENTION 


FIRE PROTECTION 

CO2 Pressline fire protection. Halon 
1301 systems in computer and control 
rooms. Installations in newspapers 
throughout the Southwest. Contact Wil- 
liam S. Moen, VP Engineer, Devcon Sys- 
tems Corp., San Diego CA 92111; (619) 
277-7410. 











MAILROOM 


@ 24P-48P and 72P SHERIDAN/ 
HARRIS stuffers Feehan pro- 
duction; refurbished and installed in 
your plant; training program included. 
@ WANTED TO BUY: 48P and 72P late 
model stuffers. 

JIMMY R. FOX, MAIL ROOM CON- 
SULTANT; (713) 468-5827. 








GOOD RECONDITIONED Cheshire and 
Magnacraft labeling machines with sing- 
le and multiwide label heads and quarter 
folders. Call Scott or Ed Heisley; (800) 
527-1668 or (214) 357-0196. 
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FOR SALE: 4 Cutler-Hammer Mark IV 

Stackers with in-put re as is or 
arts. Bill MacLachian, The Detroit 
lews; (313) 977-2010. 





MAGNACRAFT inserter with labeler—5 
into 1. age | condition. Available 
immediately. $15,000. Lloyd Berlin; 
(408) 423-4242. 





NEWSPRINT 





Newsprint—Specialties, colors, con- 
verting. David F. Hoy-Paper Sales, Cor- 
taro AZ 85230 602/297-9976;NY 212/ 
557-3232 





30 LB NEWSPRINT ROLLS all sizes 
BEHRENS Puip & Paper Corp 
3305 W Warner, Santa Ana CA 92704 
(714) 556-7130 





PHOTOTYPESETTING 





TYPESETTERS. Unisetter LR, $5250; 
Preview 505, $3000; Unified Com- 
poser, $2500; MDR, $1250; FDR, 
$1250; DEK, $1450; Uniscan, $1250; 
Uniterm, $950. WSI; (216) 729-2858. 








LINOTYPE in good operating condition 
with inventory of mats and parts. No 
junkies, ae ge arranged for 
one 1. E.J. Bennett, Box 97, South 
Woodstock UT 05071. 





COMP IV B LR, S-Processor, $5000; 
COMP I, ate 12 Strips, 5 Plugs, 
KWIK PROCESSOR, Pulley and Parts 
Kit, $2250; CG TABLE TOP HEADLIN- 
ER, 12-42 points, 5 Fonts, good condi- 
—_— Bob Weber; (216) 831- 





COMPUWRITER TG I, complete with 
spare parts kit, processor, type fonts 
included, used very little and in 
excellent condition. Offers Phone (919) 
728-4131. 


USED COMPUGRAPHIC FONTS: COMP 
IV, EDITWRITER, TRENDSETTER, 
UNISETTER (choose from library of over 
400 strips), $125 add $20 per ITC track 
(1000 Series K/B layout $100 plus $15 
S track). Bob Weber; (216) 831- 








USED AM VARITYPER DISCS: choose 
from library of over 400 discs. $95 each; 
add $15 per ITC track. Guaranteed. Bob 
Weber; (216) 831-0480. 





CASH FOR 
MARK I, IV, V PACESETTERS 
LINOTRON 202-CG8600 
(614) 846-7025 





EDIT 7700 LR, Rev D, $8500; EDIT 
7500 Il, LR, Rev Lead, Ruling, 2 years, 
$9750; EDIT 7500 LR, Rev D, 2 Strips, 
$7500. Bob Weber; (216) 831-0480. 





EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





PHOTOTYPESETTING 


NATIONAL GRAPHIC ARTS 
EQUIPMENT BROKERS 
THE DAVID JOHN COMPANY 
AM Varityper, Autologic, 
Compugraphic, EEText, BM, 
Itek, Mergenthaler, VGC 
“Sell for the most, buy for the least” 

Selling Commission... 
Financing Available 
All Equipment Guaranteed 
(216) 562-3750 








USED TYPESETTING EQUIPMENT 
Cameras Platemakers 
Nationwide Brokers-10% Sales Com- 
mission. We remove the risk when buy- 
ing or selling between individuais. 

Bob Weber, (216) 831-0480 





COMPUGRAPHIC UNIFIED COM- 
POSER, $3000. Compugraphic scan- 
ner, $1500. Take both $4000. As is, 
where is. Call Bob Myres; (316) 321- 
1120, The El Dorado Times, E! Dorado, 
Kansas 67042. 





IBM ESC, 6 fonts, PMA, $4000; IBM 
MTST and MTSC Mod IV, 46 fonts, 
$1500; IBM STAND ALONE, 7 fonts, 
$1250. Guaranteed. Bob Weber; (216) 
831-0480. 





CG TYPESETTERS. Execuwriter II, 
$950; 7200 Blue, $1950; Edit 1750, 
$2500; CG Preview, $4000; CG ICI, 
$2500; Permakwik with dryer (NEW), 
$2500; RCP 101, $1500. WSI; (216) 
729-2858. 





TRENDSETTER 812/CG 7900 HR, UNI- 
VERSAL Model, $8500; UNISETTER 
LR, with DEK, $7500; UNIFIED COM- 
POSER, INTERFACE, SCROLL OPTION, 
expanded K/B, $1750. Guaranteed. 
Bob Weber; (216) 831-0480. 





COMPUGRAPHIC 7200 Headliner HR, 
Compuwriter |. Call (305) 395-8300. 
Doug Gorman. Make offer. 





AM, CG TYPESETTERS. Reconditioned. 
Trades OK. Strips, Parts Kits. All 
Guaranteed. WSI; (216) 729-2858. 


AM TYPESETTERS, CompSet 500, 
$3500; CompSet 510, $4000; Com- 
oF 51011/504, $6250; CompSet 

510/504, $7500; CompSet 4510/ 
504, $8500; CompEdit 5618, $5000; 
CompEdit 5810, $12,900; CompEdit 
5900, $13,900; Image Preview, 
$4000; TCO, $1500; AM 7133, 
$3500; AM 5404, $2950. WSI; (216) 
729-2858. 








PLATEMAKING 


ROCONEX Platemaker. 1 year old. 25” 
automatic. Make offer. Call (305) 395- 
8300. Doug Gorman. 








PRESSES 





1980 COLOR KING 2 unit heatset web 
press with KJ8 combination folder, dry- 
ers, chills and many accessories, can be 
seen i available prec 
Newman & iates (816) 756-3350. 





REBUILT URBANITE UNITS 


1. Individual components or complete 
presses. 

2. Units are stripped down to the side 
_— and restored to like new condi- 
ion. 

3. Cost is approximately half of replace- 
ment price. 

4. Exchange program available to 
minimize down time. 

5. Inquire for pictures and brochures. 
IPEC, INC, 97 Marquardt Drive, Wheel- 
r 5 li (312) 459-9700, Telex 





WE HAVE IN STORAGE: Spare parts for 
Hoe, Scott, Goss and Wood presses, 
offset or letter press. 
1 Hoe colormatic folder 
3 to 2-22% cutoff 
12 unit Goss Mark | press 
Goss Mark | add on units 
Goss reels and 


G 
1 double Goss 2:1 folder-22% cutoff 
Goss Skip Slitter 
Portable ink fountains 
Cline reels and pasters 
Goss single width balloons 
104A counter stackers 
} Hoe Skip Slitters 
6 units of Urbanite, folder and balloon 


12 Goss digital pasters 
a manual platemaking systems 
_ Beach platemaking systems 
Capitol ns equipment, new & 


u 
Heister fork lift, 4000 pounds 
Datsun 4000 pounds, paper clamp truck 
Goss Urbanite quarter folder 
Cole quarter folder 

; Paper roll dollies 
We have or can get what you need 
for your pressroom or mailroom. 
We do machinery moving and erecting 
We buy Fe fe on ae 
NORTHEAST INDUSTRIES, INC. 
(213) 256-4791 








THE INDUSTRY’S 
MEETING PLACE... 


When you need to reach 
newspaper people 
you can meet all the people 
you want to meet— 
buyers, sellers, 
employers, jobseekers, 
and more, in the pages of 


Editor & Publisher 
CLASSIFIED 
ADVERTISING 
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EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


HELP WANTED 





PRESSES 


PRESSES 


WANTED TO BUY 


ACADEMIC 





2 unit 900 series Suburban 

2 unit 1000 series Suburban 

4 unit 1100 series Suburban 

Community folder 

Community pene add on units 

4unit Goss Urbanite, fully reconditioned 

6 unit Urbanite (1 tri-color), Y% and 

Ys page folder with upper former 

Urbanite Tri-Color unit 

Urbanite add-on units and folders 

4 unit Harris V15A with JF12, 1972 

Harris V15A add-on units, 1975/76 
2-3 unit News King 

4-8 unit Daily Kin Peniusiaetetd 1971 

KJ6 Heavy duty ‘olders 

KJ8 with upper former-1976 folder 

News King add-on units 

Acumeter paster 

Gregg Imprinter 

4 unit Color King—1963 


Offered Exclusivel 
INLAND NEWSPAPER MACHINERY 


105th & Santa Fe Dr, PO Box 15999 
Lenexa, Kansas 66215 
(913) 492-9050 Telex 4-2362 


GOSS COMMUNITY UNITS 
2-units 1977 
3-units 1974 
3-units 1972 
6-units 1970 
GOSS FOLDERS 
2-SC 1972 40 and 50 HP 
2-Community 1974 6-web capacity, 20 
and 25 HP 
Will sell individual components. Call for 
installed prices. Offered exclusively by 
OFFSET WEB SALES, INC 
73 N SUNSET DRIVE 
CAMANO Hg WA 98292 
(206) 387-0097 


GOSS URBANITE, 3 units, 1 color unit, 
folder, 3 Butlers, 1980, Idab Conveyor 
and C/Stacker. 
Goss Suburban, 4 units, 1000 series. 
Harris M-1000, 6 units, 1972. 
Goss, Mark |, 214%", 4 units. 
Goss, Mark |, 22%", 4 units. 
Goss, Mark |, add on 22%. 
Newsking, 3 units, KJ 4 

BELL-CAMP INC 

465 Boulevard 


PO Box 97 
Elmwood Park NJ 07407 
(201) 796-8442 Telex 130326 











WOOD LITHOFLEX DOUBLE WIDTH 
offset newspaper press, 22%" cutoff, 
running at 66” web width. 72 inch web 
width, 5 printing units, 2 folders, 5 
RTP’s. Optional oven and chills for co- 
ated paper. ideal for daily newspaper 
with high Oo geegee Priced reasonably. 
$500,000 or best offer. Ipec 
Incorporated; (312) 459-9700. 


HOT OR COLD 
HARRIS N-845 PRESSES 
We have both heatset and coldset pre- 
sses for sale. Complete presses, add-on 
units or folders. 





1981-4 units, splicer, dryer 

1981-8 units, splicers, imprinter, dryer 
1981-5 units, splicers, dryer 

1981-6 units, splicers 

1981-12 units, spiicers 

1981-5 units, splicers 

1980-12 units, imprinter, splicers 
1980-5 units, splicers 

1980-8 units, splicers 
1972/79-presses and units available 


Contact: Bill Cumberland 
TREASURE CHEST 
ADVERTISING COMPANY, INC. 
700 Larkspur Landing Circle, Suite 199 
Larkspur CA 94939 
(415) 461-3477 Telex 171463 








E&P CLASSIFIEDS 
(212) 752-7050 





GOSS 
a Urbanite 5 units, 1972, 3 Cary 


Goss Urbanite 4 units 

Goss Urbanite 3 color units 

Goss Urbanite 10 units new 1980 
Goss Urbanite 1000 series “% folder 

Gi Flying Imprinters (for Urbanite) 
Goss Urbanite folders, roll stands, drives 
& accessories 

Goss Community 5 units 1976 
«miata 6 units, SC folder, 
Goss Community folders, drives & 


accessories 
Goss Suburban 1500 & 1600 series, 10 
unit 2 folders 
Goss Suburban add-on units (1000 
series) 
Goss HV 8 units 
Goss HV 4 units 
Goss Cosmo units for add-on 
HARRIS 


Harris 1650 add-on unit 

Harris 1650 6 unit press 

Harris 845 4 units, folder 

Harris 845 8 units, 2 folders 

Harris V-25 5 units 1973 with folders 
Harris V-25 8 units 1982 

Harris V-15A add-on unit 1976 
Harris V-22 4 units, folder 

Harris folders, roll stands, upper balloon 
formers & drives 

Harris V15A, 8 units, 1974 

Harris V25 uspe been former 


3 Colorking units 1969 
2 Newsking units 1979 
2 KJ-6 folders 1979 


6 units be 


2 Martin Flying Pasters rated at 1400 
FPM 1979 
2 Cary Silicon Applicators 
oe Flying Pasters (running on Urba- 
nite 
1 Web Specialities 3 Web Angle Bar Nest 
Baldwin Count-O-Veyors 104, 105, 
106, 108 
Count-O-Veyors 104, 105, 106, 108 
pein presses or components sold 
separa’ Hey 
WANTED: Newspaper presses and 
accessories 
iPEC INCORPORATED 
97 Marquardt Drive 
Wheeling (Chicago) IL 60090 
(312) 459-9700 Telex 206766 


CHESHIRE and Phillipsburg any condi- 
tion. Cali collect Herb (201) 289-7900. 


AMS, 1290 Central Av, Hillside NJ 
07205. 





HELP 
WANTED 


ACADEMIC 
ASSISTANT/ASSOCIATE Professor to 
teach courses in public relations = 
news a in an accredited 
starting Fall, 1984. College teac' ne 
experience at graduate an 
undergraduate levels cope! Master's 

required, but PhD or ABD pre- 
a Corporate public relations 
ience highly desirable. Rank and 

pos are o — and competitive. Send 
resume Apri 15 to: Dr. J.A. Crook, 
Director, School of Journalism, Univer- 
a of Tennessee, Knoxville TN 37996- 








ENGLISH/JOURNALISM one-year visit- 
ing pro ip. Academic credentials 
are desired, but we seek a professional 
who has extensive experience in news- 
paper or magazine journalism; he or she 
must have the ability to teach well. 
Teaching assignment is three 4-credit 
courses a semester. Salary: negotiable 
with excellent fringe bene’ its. y April 
15th, send letter, resume, and three re- 
commendations to Professor John Kuhn, 
Department of English, Northern Mar- 
Weer University, Marquette, Michigan 
9855. NMU is an EO/AA employer. 





SAINT MARY'S COLLEGE—located in 
beautiful Winona, MN, seeks an out- 
standing person to teach mass com- 
munication courses and head the new 


.| mass communication department 
The successfu! 


beginning 1984. 

applicant will be a generalist with a com- 
mitment to teaching and have a back- 
ground in such areas as journalism, 
public relations and/or electronic com- 
munication. Salary and rank open. Adv- 
anced degree required; PhD preferred. 
Committee will review applications April 
1, 1984 until position is filled. Send 
letters of interest, vitae and references to 
Peggy Meinders, Mass a 
Search Chair, Saint 

Box ecg Winona MN 5987, nic ts is 
an equa rtunity employer com- 
mitted to Aftirmative Ac Action. 
CHAIRPERSON. DEPARTMENT OF 
COMMUNICATION, Stephen a Austin 
State University. pnee oy ro 
ing administrative and scholarly 
ship to a growing, professionally oriented 
communications program in journalism, 
radio-television and speech. One-half 
time teaching required. Rank and salary 
based on qualifications and experience. 
Applicants must have an earned doctor- 
ate; demonstrated experience in teach- 
ing, research and administration. Pro- 
fessional media and/or performance 
experience highly desirabie. Successful 
candidate must possess exceptional 
interpersonal skills and show capacity 
for working with a faculty —s 
diverse interests. Five letters 
recommendation required. Send 
application “af and resume il 5, 
1984 to: Dr. W. Joseph Oliver, hair- 
man, Search Committee, Box 13048, 
SFA Station, Nacogdoches TX 75962. 
Stephen F. Austin State University is an 
affirmative action equa! opportunity 
employer. 











GOSS METRO, 4 units, half deck, 1972 
Urbanite, 7 units, 3/colors, 1975 
Urbanite, add on oa 3 color units 
SSC Community, 12 Ye", 8 units 
SSC Community, 4 units, 1980 
SC Community, 4 units, 1979 
SC Community, 7 units, 1977-82 
SC Community, 5 units, 1970-76 
sc pen 4 in stock 
Commi add on units, 9 in stock 

HARRIS ‘16 0, 6 units and 4 units 
845, 7 units and 4 units 
V25: 8,4, and 2 units 
V15D, 2 units, JF10, 1979 
V15A, 8 units, 1975-78 


ONE Corporation 
3400 Malone Drive 
Atlanta GA 30341 
(404) 458-9351 Telex 700563 





HARRIS 845, 8 units, folder, roll 
stands, like new. Can be purchased 
whole or in parts. Installed 1976. 
Printed low bad circulation. 

Bell-Camp Inc. 
(201) 796-8442 Telex 130326 


WANTED TO BUY 


GOSS URBANITE 1000 Series quarter 
folder. Must have immediately. (206) 
387-0097. 














WANTED TO BUY—used Arch Dampen- 
er assemblies for Goss Metros. PMC; 
(312) 860-5574. 


EDITOR & PUBLISHER for March 10, 1984 





Enhance your career 


research. 





The Northwestern Master’s Program in Journalism 


MEDILL 


Aspiring reporters with a year of daily newspaper experience 
and college graduates with journalism or advertising majors 
can enhance their careers by entering the Medill master’s 
program in either journalism or advertising. 


Those who want to change their career from newspaper to 
broadcast journalism will find special opportunities at Medill 
which include working as a Washington, D.C., correspondent 
for commercial television stations. Those interested in 
improving their skills as newspaper reporters or editors will 
receive practical training from professionals in Evanston, 
Chicago and Washington, D.C. 


In Evanston, prospective magazine writers or publishers 

develop their own publication with expert guidance. There 
also is a program for those interested in print management. 

Advertising majors focus on a comprehensive advertising 
program that involves marketing, problem-solving and 


Medill’s program takes nine or 12 months to complete 
depending on your background. Accept the challenge! For 
additional information phone or write: Admissions Director, 
Medill School of Journalism, Northwestern University, 
Evanston, IL 60201. (312) 492-5228. 














HELP WANTED 





ACADEMIC 





THE UNIVERSITY OF ILLINOIS at Urba- 
na-Champaign is looking for someone 
with management level experience as a 
newspaper editor to teach editing, 
reporting, and newspaper management 
courses. Teaching experience preferred. 
Write by March 30, 1984, to Chairper- 
son, Search Committee, Department of 
Journalism, 119 Gregory Hall, 819 S. 
Wright St., Urbana IL 61801. Appoint- 
ment effective oem 21, 1984. Equal 
Opportunity/Affirmative Action 
Employer. 





ADMINISTRATIVE 


GENERAL MANAGER 

With strong business background for 
medium-sized daily under Joint 
Operating Agreement, in mid South. 
Must be experienced budgeting, cash 
management, personnel relations. Re- 
ports to president. Salary commensurate 
with experience. Send resume to Box 
6987, Editor & Publisher. 


EXPERIENCED small city daily pub- 
lisher wants same for competent off- 
spring. Brokers OK. Write Box 6986, 
Editor & Publisher in full. 











ASSISTANT CONTROLLER—Fast grow- 
ing publicly held corporation located in 
the beautiful Finger Lakes region of 
upstate New York is searching for an 
assistant controller for its newspaper 
division. There are 75 publications in 
the Park oe Group, of which 25 
are paid dailies. Candidates should have 
a 4 year accounting degree and 
experience in general accounting, 
budgeting, systems development, 
supervision and financial! statement 
preparation. Newspaper and corporate 
accounting experience a real plus. If you 
are looking for an opportunity to be on 
the corporate staff of a large group 
operation, and want to meet the chal- 
lenges of working in a fast paced, growth 
oriented company, then please send 
your resume along with salary history in 
complete confidence to Vice President- 
Controller, Park Communications, Inc, 
PO Box 550, Ithaca NY 14851. 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING 


CiRCULATION 





ADVERTISING SALES Representative, 
weekly paid circulation Washington 
State newspaper, entry level or 
experienced, salary depends on 
experience (no commissions); must be 
neat, personable, sober, able to meet 
strict deadline; written replies only, 
include resume, clips and references: 
Frank Garred, Port Townsend Leader, 
226 Adams St, Port Townsend WA 
98368. 





“SHOPPER” CAREERS 


Please send resume with $ history to: 
Multi-Media, 7616 Lindley Av, Reseda 
CA 91335. Or leave day and night #s at 
(213) 344-7177. 


CLASSIFIED MANAGER—group of 
twice-weekly newspapers in Southwest 
Louisiana needs experienced classified 
manager to coordinate sales efforts of 
our three newspapers. Applicants will 
have proven track record. Call Al Gen- 
sheimer at (318) 527-7075 or send 
resume to PO Box 99, Sulphur LA 
70664. 








THE ULTIMATE JOB 
Earn 25-35K while living in awesome 
Jackson Hole, Wyoming. The state's 
largest weekly needs an innovative, com- 
petitive ad manager. The rewards are 
great, but so is the pressure. No 
beginners. Call Rip at (307) 733-2430. 


WEEKLY VISITORS’ publication in 
beautiful tourist area seeks dynamic, 
aggressive advertising person with 
marketing background. Send resume, 
salary and relocation requirements to 
Box 7042, Editor & Publisher. 











CLASSIFIED MANAGER 
We are searching for an aggressive, goal- 
oriented individual who can motivate 
people to succeed. Supervisory 
experience in classified preferred. 
Experience in a competitive market an 
advantage. We are a 28,000 circulation 
daily in western MA with an established 
TMC program. Competitive salary, good 
benefits, MBO program. If you feel you 
qualify, send resume to: Raymond Roy, 
Ad Director, Transcript-Telegram, 120 
Whiting Farms Rd, Holyoke MA 01040. 





COMMUNICATION 
PROFESSIONAL 
SPECIALIST 


Progressive midwestern energy company with sales in excess 
of $2 billion dollars has an immediate, high visibility career 
opportunity for a results-oriented communication professional 
in its Public Affairs Communication Analysis and Planning 


Department. 


Current knowledge of contemporary communication practices, 
behavioral, and social science theories, combined with strong 
written, oral, and presentation skills and experience in both 
qualitative and quantitative research applications are neces- 


sary. 


Responsibilities include analyzing, designing, directing, and 
evaluating specific communication programs which support 


corporate objectives. 


Qualifications include a Bachelor Degree in communication 
arts and sciences with major course emphasis in applied 
human communication sciences, and five years’ minimum pro- 
fessional experience in corporate communication, public 
affairs, public relations, or related areas. 


Send your resume and salary history in compiete confidence 


to: 


Box 7055, Editor & Publisher. 
An Equa! Opportunity Employer 


ADVERTISING MANAGER needed for a 
fast-growing Oklahoma 5-day daily. 
Qualified applicant must have related 
advertising management experience. 
Good organization, people and com- 
munication skills a must. Currently pay- 
ing $30,000. Send resume, references 
and salary requirements to Box 7009, 
Editor & Publisher. 





AREA INSERT MANAGER 

You are bright and motivated toward 
achieving goals. You have advertising 
sales experience and work well with ma- 
jor retail advertisers. You like working 
with peous and have management 

tential. You have the skills and drive to 

uild a direct mail/newspaper circula- 
tion preprint distribution program from 
the ground Ups including sales presenta- 
tion, postai liaison, equipment evalua- 
tion and acquisition, and the hiring and 
training of additional staff. Sales skills, 
familiarity with marketing concepts, and 
an ability to do research and work with 
data critically important. Salary com- 
mensurate with experience. Bonuses 
based on sales performance. Excellent 
benefits including company paid life, 
health, dental and optical insurance, 
pension plan, and generous vacation and 
personal holiday schedule. Most 
importantly, good people to work with. 
Send letter and resume to: ony D. Graff, 
Advertising Director, York Daily Record, 
1750 Industrial Hwy, York PA 17402. 





AD SALES for community paper and/or 
antiques paper. Heavy cold call selling. 
Excellent territory. $10,400 salary plus 
commission should give $20,000 + 
income first year. Resume: AdViews, 
Box 303, Roslyn NY 11576. 


ASSISTANT advertising manager 
wanted for 20,000 pius Connecticut 
daily in growth market. Strong sales abil- 
ity required. Management experience 
preferred. Competitive salary, bonus and 
fringes. Resume in confidence to Box 
7052, Editor & Publisher. 








WE'VE HAD the amateurs. Can “oe really 


sell newspaper ads? You know if you can. 
If so talk to us. Booming old-line weekly 
in blossoming area right on gorgeous 
Puget Sound, Washington. Water, pines, 
snow-capped peaks all around. Salary, 
commission, auto allowance. Realisti- 
cally could make $25,000 and more if 
experienced and capable. We're stron 
on promotions. If you can do it we cued 
you. Send resume to T.H. Griffin, Box 
490, Ramona CA 92065 or call (619) 
es between 9:30 and 3:30 CA 
ime. 








SALES MANAGER—fast-growing sub- 
urban newspaper — is looking for the 
right person to direct major account 
group representing 6 daily and 1 weekly 
publications. Desirable Zone 6 location. 
High visibility position with terrific 
growth potential. Send resume and sal- 
ary history in confidence to Box 7001, 
Editor & Publisher. 


CARTOONIST 
CO-WRITE liberal comic-strip on men- 


women. Continuity/gag a day. Doehrer, 
419 Linden, Wilmette IL 60091. 


CIRCULATION 


* CIRCULATION MANAGER 
For 10,000 daily newspaper in South- 














of daily and weekly publications. Must 
have excellent organization, planning 
and communications skills. Experience 
with computerization, TMC, and sales 
preferred. Send resume with salary re- 
quirements in confidence to Personnel 
Manager, Citizen Publishing Company, 
PO Box 558, Beaver Dam WI 53916. 





CIRCULATION MANAGER—Fast- 
growing, major suburban daily in Zone 2 
seeks experienced Circulation pro- 
fessional to complement its manage- 
ment team. County manager, one of four 
senior positions in the department, su- 
pervises one-half of publication's 
100,000+ home delivery. Candidate 
must have experience managing both 
adult and youth carriers. Organizational, 
motivational and planning skills are all 
necessary. Familiarity with on-line 
information systems a plus. Box 7016, 
Editor & Publisher. 


NEED TAKE-CHARGE circulation mana- 
er to convert from mail to AM home 
elivery. Must have hands-on experience 

with TMC as well as all phases of circula- 

tion. Excellent opportunity for es cir- 
culator. All replies confidential. Call Jim 

Merritt; (318) 527-7075 or send 

resume to PO Box 99, Sulphur LA 

70664. 


CIRCULATION DIRECTOR for under 
50,000 daily in Zone 1. Must be able to 
motivate staff with heavy emphasis on 
sales. Box 7036, Editor & Pubiisher. 


SARASOTA Herald-Tribune has an 
immediate opening for single copy sales 
manager. Dynamic motivator with pro- 
ven sales background who would meet 
the challenges of a competing market for 
a 42,000+ rack sales. Excellent 
advancement opportunities and benefit 
pce. Send resume to Jim Johnson, 

he Sarasota Herald-Tribune, PO Box 
1719, Sarasota FL 33578. 


SALES PROMOTION MANAGER 
Experienced professional wanted for 
established metro in desirable Zone 9 
location. Responsibilities include 
design of carrier and District Manager 
promotion aly pen development of 
sales training for carriers and District 
Managers, coordination of circulation 
marketing efforts and editor of carrier 
newsletter. We are seeking a creative, 
enthusiastic motivator who works well 
with people. Must be able to generate 
ideas and possess good writing skills. 
Competitive salary and benefit package. 
Send reply in confidence. Include 
resume citing career — and past 
accomplishments. Box 7084, Editor & 
Publisher. 

















EDITORIAL 


ASSISTANT TO PUBLISHER 

And Editor. Staff position at quality 
100,000-plus daily. Opportunity to 
learn business side while staying 
involved in news operation. Applicants 
must have news background and some 
Supervisory experience. Opportunity for 
advancement. Good compensation 
package. Send full resume to: 

Craig Ammerman & Associates 
Executive Search Consultants 
1909 Cinnaminson Avenue 
Cinnaminson NJ 08077 

All replies held in strict confidence. 


EDITORS/WRITERS 

LIST, the business software magazine, is 
expanding its editorial staff. We need 

ple experienced in writing and edit- 
ing copy on business management and 
computer subjects for several positions 
at several levels. Experience with IBM 
PC software needed. General software 
knowledge and consumer magazine 
experience a plus. Work with freelanc- 








| ers, write and edit copy, participate in 
eastern Wisconsin to handle distribution | eee 


our explosive growth in an oceanfront 
location. Competitive salaries, benefits, 
exciting future. LIST is published by 
Redgate Publishing company, a wholly 
owned subsidiary of International Thom- 
son Business Press, Inc. Send cover let- 
ter and resume to Paul Kellam, Editor- 
in-Chief, LIST, 3381 Ocean Drive, Vero 
Beach FL 32963. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





EDITOR/WRITER 
Assistant Editor sought by The American 
Legion Magazine, a general-interest vet- 
erans’ publication with over 2.5 million 
circulation. The ability to write clearly 
and concisely, to meet deadlines and to 
edit and rewrite other's work is essential. 
The ideal candidate would be a veteran 
with a hye in English or journalism 
and at least 5 years magazine 
experience, who has knowledge of veter- 
ans’ affairs and advocacy journalism. 
Salary $24,000 with opportunity for 
advancement. Position is available 
immediately. Send resume and writing 
samples to Personnel Director, The 
American Legion Magazine, PO Box 


1055, indianapolis iN 46206. 
ENTRY LEVEL sports job at small daily in 
upstate New York near Lake Placid. One 


= department. Call (516) 891- 
600 and ask for Bill Doolittle. 





EDITORIAL DIRECTOR for group of suc- 
cessful business magazines. Unusual 
opportunity for mature seasoned pro to 
be Vice President of competent staff. 
Will pay relocation costs to area 70 miles 
from NYC. Write in confidence your 
rience. Box 7038, Editor & Pub- 
isher. 


EXPERIENCED REPORTER—for pro- 
ssive twice-a-week newspaper. Must 
e facile writer; have respect for 
deadlines; have some knowledge of AP 
style; and be willing to cover variety of 
assignments. Position open. Call (318) 
239-3444, The Leesville Leader, Lees- 
ville LA 71446. 








EXPERIENCED newspaper person. 
Excellent growth opportunity. Grou 
newspaper Zone 6. Apply to Box 987, 
McAlester OK 74501. 





OIL MARKETS 
REPORTER 


Major international business news agency 
seeks experienced Oi! Reporter to cover spot 
crude and products markets and the news 
stories that affect these markets. 


We offer excelient salary along with a gener- 
ous benefits package which includes— 
company paid medical, hospital and dental 
insurance, educational assistance, highly 
attractive vacation/holiday policy, plus a good 


profit sharing pian. 


Please send a letter outlining your salary re- 
quirements and your professional goals, 
together with resume to: 


PO BOX 226-DEPT. 4 
CHURCH ST. STATION 
NEW YORK NY 10008 
Equal Opportunity Employer M/F 





AUTO WRITERS. The leading auto- 
motive business magazine needs report- 
ers to cover America’s biggest man- 
ufacturing industry in its most challeng- 
ing time. Staffed by egy ee jour- 
nalists (most from dailies), Ward’s Auto 
World takes a critical, monthly look—in 
an attractive readable package—at the 
worldwide business of making and sell- 
ing cars. The applicants we hire will dis- 
play solid reporting/writing skills and en- 
joy travel. Business news experience a 

ig plus. Salary open. Mail resume, pay 
history and non-returnable clips to: Edi- 
tor, Ward's Auto World, 28 West Adams, 
Detroit MI 48226. 





EDITOR, full-color bi-weekly servin 
60,000 Mormans in Arizona. (602 
257-0220. 


EDITORS for two weekly newspapers in 
Arkansas. Two years reporting 
experience with knowledge of layout, 
35mm camera, and darkroom are 
essential. Salary, mileage allowance, 
and p insurance. Send resume to 
Phillips Media, PO Box 607, Berryville 
AR 72616. 








EDITOR 
Unique opportunity to help conceptual- 
ize new teenage-oriented magazine. 
Some writing. Freelance a ibility. 
Send resume and samples. Box 29, 
370 Park Av, New York NY 10022. 


CITY EDITOR 
alee daily in Zone 2. Editorial staff 
200+, — — and Sunday. 
Experienced editors only, 
7051, Editor & Publisher. 


COPY EDITOR 

A good copy editor is hard to find. We are 
a major metropolitan Midwest PM daily 
seeking a knowledgeable copy editor, 

eferably with major daily experience. 

ust be solid speller and grammarian 
and have excellent headline and iayout 
skills. Proficiency with VDTs an absolute 
must. If you're good, fast, skilled and 
willing to accept an excellent salary and 
benefits package, send a confidential 
resume to: Pamela Krivda, Department 
of Employee and Labor Reiations, The 
Columbus Dispatch, 34 South Third St, 
Columbus OH 43216. No phone cails, 
aa An equal opportunity employer 

/F. 
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BEAUFORT BUREAU for 56,000 daily. 
Government Beat—city, country and 
Joint Planning Commission and fea- 
tures. Photography a plus. Good oppor- 
tunity to work with seasoned staff. Entry 
and experienced reporters considered. 
SC coastal city 1 hour from Hilton Head. 
12-14K with it benefit package and 
generous mileage allotment. Send 
resume and copies of clips to State Desk, 
Savannah News/Press, PO Box 1088 
Savannah GA 31402. 


_ BUSINESS WRITER 
Seeking experienced writer who can put 
color and human interest into business 
copy. Finance or energy experience pre- 
ferred. Join 28,000 circulation monthly 
publication covering rapidly growing 
western states. Send resume and non- 
returnable clips: Rachael Bradbury, 
Director of Human Resources, Western 
a PO Box 2507, Billings MT 








COPY EDITORS WANTED 
AM Texas be of 50,000 plus with 
strong desk tradition seeks copy editors. 
Some daily newspaper experience pre- 
ferred. Send resume and samples of 
work. State salary requirements in cover 
letter. Box 6980, Editor & Publisher. 


CARTOONIST for 90,000 AM daily in 
Zone 4. Professional environment, con- 
servative editorial page. We're lookin 
for a talented man or woman motivat 
by concern, curiosity and humor. Box: 
7011, Editor & Publisher. 


COPY EDITORS with oe layout and 
word skills are needed to fill expansion 
positions on our Community Edition 
desk. Good —o to work with 
color. Must have at least 2 years 
pevecipcenng ht I fee Md to 

ycan, perations, The Regis- 
ter, Ni Box 11626, Santa Ana CA 











CITY EDITOR 

If you have the management experience, 
news judgment, drive and determination 
to lead our excellent 40-person reporting 
staff, you had better move quickly. The 
successful candidate for city editor at 
the Kingsport Times-News will join a 
newspaper committed to editorial 
excellence and settiing for nothing less 
than meeting that commitment. Ability 
to manage and motivate and strong copy 
editing skills will give you an edge. Send 
resume, work samples and salary 
expectations to Ted Como, Managing 
Editor, Kingsport Times-News, Box 479, 
Kingsport TN 37662. No phone calls 
please. 


' be what rea 


DREAM SPORTS JOB 
If you're a writer with a het, lively style 
and know sports, this is the job for you. 
We're an ui le alternative ine- 
format ly that outdraws the daily in 
our market. fresh and professional 
reporting, our sophisticated style and 
dynamic graphics have built usa steadily 
growing and loyal audience which dotes 
on our news, political, lifestyle, and 
entertainment reporting. Now, we're 
adding sports. Our first sports editor will 
launch a new sports section that will 
deliver to our Zone 6 readers a fresh, 
feature-oriented, in 
that will be as unique a 

tinguished in our market as the rest 
our reporting is. There’il be the satisfac- 
tion of working with a top-flight art 
director who wants your seciion to sing, 
and an editor who looks forward to 
developing your ideas. Our sports sec- 
tion will present scores and stats in an 
excitin way but your writing ski!ls will 

ly gives it zip. Our prep scene 
is strong, there are several locai colleges 
with strong programs, and in our sun- 
shine, you can how big outdoor 
sports are. Salary, good benefits, 
and Mw | of good food and sunshine. 
Se 7 Salary requirements, resume 
to Box 7035, Editor & Publisher. 








NEWS EDITOR, Washington State week- 
ly paid circulation newspaper; must pro- 

uce an exciting, readable, com- 
prehensive news product for our award- 
winning readers; strict deadlines; lay- 
out, photo experience an advantage; sal- 
ary pe ag new on experience; written repi- 
ies only, including resume, clips and re- 
ferences: Frank Garred, Port Townsend 
Leader, 226 Adams St, Port Townsend 
WA 98368. 





RESEARCH WRITER/editor. You'll write 
and edit in-depth reports on new 
entertainment technologies: video, 
cable TV, computers. Requires heavy 
writing, master’s degree, research. 
Helpful: business, economics, consult- 
ing, copywriting, newsletters, daily jour- 
nalism, entrepreneurial flair. Non- 
po PO Box 85486, Los Angeles CA 
<. 





SPORTS WRITER-EDITOR 
National sports pubiication in Zone 5 
needs creative sports writer-editor. Must 
be good manager and be able to lay out 
sparkling pages. College background 
helpful. Minimum 3 years experience. 
Attractive salary and excellent benefit 
eo. Send resume immediately to 

x 7015, Editor & Publisher. 





paste-up and VD 








EDITOR 
EMPLOYEE COMMUNICATIONS 


Journalist with human reiations in 
visory potential, to lead three person staff of i 
newspaper and implement communications programs. 


Must be energetic, versatile pro with Journalism/English/ 
related degree, ready for fast-paced “Hard News” format. 
Position requires five years newspaper and/or business press 
pr ge mgr plus capability for greater responsibility. Superior 
skills in a oe eee a “Must;” keyline/ 
experience helpful. 


We offer a salary commensurate with experience and skills 
plus an excellent benefit program. Please send resume, refer- 
ences, clips and tear sheets in complete confidence to: 
Box 6974 
Editor & A nap el 
i 


nt and super- 
ustrial weekly 














HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


PHOTOGRAPHER 





GRAPHICS Director for major metro. 
Must be able to run photo and art 
departments. Heavy emphasis on color. 
Zone 5. Box 7017, Editor & Publisher. 


“HOW TO GET HIRED IN JOURNAL- 
ISM” For information, write: Northwest 
regs, Limited, Box 3658-J, Lacey 
WA 98503. 








INTERNS wanted to work with Jack 
Anderson. Immediate openings. Non- 
paying but a chance to work in DC during 
an election _ Send resume and clips 
to og 16th S 


it NW, Washington DC 
2003 


SPORTS EDITOR 
Expanding section is looking for a person 
who understands the value of combining 
preps to ~ wees with coverage of the 
Orioles, Penn State and the Colts—if 
they remain in Baltimore. And then be 
able to package the product. If you are 
mature and can lead through example, 
you have a future in one of the few 
remaining competitive markets. Please 
send clips, tearsheets, salary history, 
resume and a cover letter explaining why 

u're the person for this opportunity. 
tend to Sam Fosdick, Executive Editor, 
York Daily Record, 1750 Industrial Hwy, 
York PA 17402. EOE. 





MANAGING EDITOR for diverse publica- 
tion group. Oversee 30 freelancers, 
strong editing, layout, writing skills. 2-5 
years experience. Car necessary. 
$17,000 salary. Resume: AdViews, Box 
303, Roslyn NY 11576. 


MEDIUM-SIZED Zone 6 daily has 
openings on 3-person photo staff. 1 or 2 
years experience preferred, color 
experience a must. We are photo- 
oriented and expect high quality work 
from energetic, congenial staff. Must 
own your equipment. Excellent benefits. 
Reply with resume, references, clips, 
portfolio to: Ron Jaap, Chief Photo- 
#3 her, Reporter-Telegram, PO Box 
650, Midland TX 79702. 











MANAGING EDITOR 


We are looking for an 
innovative professional with, 
ideally, law and journalism 
qualifications to discuss new 
newspaper venture in Zone 6. 
Reply in confidence to Box 
7060, Editor & Publisher. 














SPORTS EDITOR 

Large daily and Sunday paper in North- 
east seeks experienced editor with 
strong desire to continue improvements 
of good sports section. Person should be 
strong people oriented manager who can 
coach, teach, challenge on standards. 
Major university city. Excellent salary. 
Box 7033, Editor & Publisher. 





NEWS/LAYOUT EDITOR 

The Virginian-Pilot, a metropolitan AM 
daily, is seeking an experienced editor 
for its news/layout desk. Mature news 
judgment and an ability to design bright, 
attractive pages are required. Knowlege 
of color, graphics and modular layout 
preferred. Degree, minimum of three 
years experience with a oe Ts, oq 
Send resume, tearsheets to: Dave Addis, 
Night eg Editor, 150 W. Bramb- 
leton Av, Norfolk VA 23510. 


STUDENT NEWSPAPER ADVISOR. 
Directs & supervises student newspaper 
staff in areas of writing, reporting, edit- 
ing, production, circulation, legal 
implications, ethics and advertising. 
Serves as fiscal agent for the triweekly 
ao. Coordinates staff training & pro- 
essional development experiences. May 
supervise & instruct students for course 
credit & instruct a journalism class. 
Bachelors degree required, masters 
degree preferred in appropriate disci- 
pline (Journalism, English, Com- 
munications), three years experience in 
areas of professional journalism re- 
quired. Experience in newspaper man- 
agement desired. Salary $18-22,000. 
Letter of interest, resume and three lett- 
ers of reference are due by April 15, 
1984 to Jim Miner, University Union, 
Western Illinois University, Macomb IL 
61455; (309) 295-3532. WIU is an 
Equal Opportunity, Affirmative Action 
Employer. 
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THE WEST COAST'S terest monthly 
sailing magazine, Latitude 38, is looking 
for a fourth full-time editorial staff mem- 
ber. Candidates must be accomplished 
at writing, editing, photography and lay- 
out. The ability to produce with limited 
supervision is essential. A basic knowl- 
edge of sailing is required; the ability to 
operate sai! and powerboats would be 
helpful. The work is hard and the starting 
pay is low. This is, however, an excellent 
career and financial opportunity for the 
rson who demonstrates a capacity to 
ead and the ability to shoulder 
responsibility. Send resume and sam- 
ples of your work to Publisher, Latitude 
38, PO Box 1678, Sausalito CA 94966. 


WASHINGTON CORRESPONDENT 
Newspaper group has opening for 
regional reporter in its Washington 
Bureau, 3 years experience required, 
state capitol coverage a plus. Resume 
and clips to: Editor, Box 7608, 
Washington DC 20044. 





TOP REPORTERS 


To fill three immediate one. the 
me staff of The Spokesman-Review 
and Spokane Chronicle is seeking simply 
the best reporters and brightest writers 
available. Applicants must have a proven 
record of distinguished journalism. We 
want reporters whose copy adds insight, 
Clarity and style to both ‘%. assign- 
ments and special projects. The pay is 

, the working conditions first-rate 
and the quaiity of life superior in one of 
the Northwest's most liveable cities. 
Send us clips which show us ae are 
among the best reporters in the busi- 
ness, and we'll tell you more about the 
opportunity to help a rapidly improving 
staff get even better. Send your resume, 
references and clips to Chris Peck, Man- 
aging Editor, The Spokesman-Review 
and Spokane Chronicie, PO Box 2160, 
Spokane WA 99210-1615. 





ENGINEER 





THE ODESSA AMERICAN, a mid-size 
West Texas daily, has openings for a 
photographer and a Living Section staf- 
fer. The photographer applicant should 
have a year or more of experience on a 
daily and should be capable of taking 
exceptionally fine color photos. Person 
hired will complete a four-photographer 
section. Living Section applicant must 
have had experience in both layout and 
design and feature writing; knowledge of 
the layout aspects of color photo use 
would be a plus. Contact Max Faulkner, 
Chief Photographer, or Living Section 
Editor, Charlotte McCarroll at PO Box 
2952, Odessa TX 79760. No phone 
calls please. Send resume and examples 
of work. An equal opportunity employer. 





TALENTED, CREATIVE editor/writer 
needed for quality-conscious staff of 
growing special interest magazine. New 
position; requires above average layout 
ability. Organized self-starter preferred. 
Send confidential cover letter, resume 
and salary history/needs to M.R. James, 
BOWHUNTER, 3150 Mallard Cove, Fort 
Wayne IN 46804. No calis. 


WIRE EDITOR needed for 5 day Okla- 
homa daily. Desk experience absolutely 
necessary. Must be skilled at writing, 
page layout, have good local news 
udgment, and ability to write sharp 
ads. Salary negotiable. Some writin 
and infrequent night meetings. Sen 
— samples and resume to Clare- 
more Progress, Box 248, Claremore OK 
74018. No phone calls please. 


WRITER NEEDED for 3-person business 
news staff of West Texas daily. VDT, 
some business writing experience neces- 
sary. Excellent benefits in good working 
environment. We need an enthusiastic 
writer who will produce both news and 
features for our business-oriented read- 
ers. Send resume, references, clips to: 
John Pitts, Business-Energy, Reporter- 
Telegram, Box 1650, Midland TX 
79702. 








ASSISTANT General Manager, large 
midwestern corporate sales and 
urchasing company. 

‘equires graduate engineer with media 
related sales experience. Newspaper 
pee a real plus. 

trong sales, organizational, and man- 
agement skills a must. Send resume, 
cover letter and salary history to PO Box 
#203, Cincinnati Ohio 45201. 





FREELANCE 








WRITERS WANTED 


We're in the market for free- 
lance writers who can take the 
routine out of a story and leave 
it on the doorstep. Tight, 
straightforward news features 
are what we're after. Writers 
should have an interest and 
some knowledge of the compu- 
ter industry. They must be able 
to tell a good business story 
without getting hung up on the 
jargon. Newspaper or 
magazine experience pre- 
ferred. 

Send us three of your best fea- 
ture clips. Also enclose resume 
and references. Box 7057, 
Editor & Publisher. 











NEEDED: energetic photographer for 7 
day PM daily in Western lilinois. Send 
resume and clips to Chief Photographer, 
The Rock Island s, PO Box 6, Rock 
Island IL 61201. No phone calls. 








STRINGERS, freelance writers/ 
photographers needed for trade news- 
paper covering fire protection, rescue/ 
disaster service, erry health care. 
All Zones. Write FIRE & EMERGENCY 
po a 19 Joslin Street, Providence RI 


THE STATE OF TENNESSEE is seeking 
to employ a Chief State Photographer to 
work with a talented close-knit team in 
the areas of travel, industry, conserva- 
tion and state government. Annual salary 
in the low $20's. Applicants must have a 
high school degree or equivalent and 
experience equivalent to six years of full- 
time employment as a photographer. A 
four year college degree with emphasis 
in photography may be substituted for 
two years of the required experience. A 
high proficiency in pictorial and people 
photography, both color and black and 
white, will have to be displayed. For ap- 
lications and portfolio criteria write: 
partment of Personnel, Examinations 
Division, First Floor James K. Polk Build- 
ing, Nashville TN 37219, attention Mar- 
gie Dillon. Requests for applications 
must be received by the Department of 
Personnel in writing by the close of busi- 
ness Wednesday, March 21, 1984. 


JOIN OUR CONTRACT 
CREW! 








. . .Those individuals, compan- 
ies, syndicates that know the value 
of an E&P ad and run with us on a 
regular basis. 

Whether it's 12, 26 or 52 times per 
year, we produce business and 
profit for these people. We offer you 
freedom to rotate your copy within 
our regular deadline times, monthly 
billing and the best exposure in the 
field. 

Reserve your place now, in the 
most effective classified market in 
the newspaper industry. 


E&P CLASSIFIEDS 


Rates on Request 
(212) 752-7050 








PROMOTION 


CIRCULATION PROMOTION 
Large daily in Zone 8 looking for 
experienced man or woman who is 
innovative and aggressive to take over 
position as circulation Promotion Mana- 
ger. Will definitely consider a present 
second slot person on the way up. Send 
resume with expected starting salary 
range to Box 7024, Editor & Publisher. 








PUBLIC RELATIONS 





NEW YORK-BASED financial 
institutions seeking financial journalist 
with two-three years’ experience. Major 
responsibilities include development of 
business-oriented projects to stimulate 
institution's visibility in a competitive 
market. Must be motivated, goal- 
oriented individual with high energy and 
solid news judgment. Box 7085, Editor 
& Publisher. 








MARKETING 





MANAGING EDITOR 
Professional publication 10 times per 
ear, circulation 20,000. Excellent 
enefits, 35 hour work week, salary 
$1887 to $2365 per month. Masters’ 
degree desired, 5 or more years 
experience writing and publishing. Send 
resume. M.C. Snyder, California Nurses 
Association, 1855 Folsom, Suite 670, 
San Francisco CA 94103. 





MARKETING DIRECTOR 
Medium sized California daily in opulent 
— is conducting a nationwide 
search for a marketing director to provide 
leadership, training, motivation for 
young, a well-paid ad staff. This job 
demands heavyweight. 1st year guaran- 
tee in 6 figures to right person. Send 
letter and resume to Box 6989, Editor & 
Publisher. 





CIRCULATE YOUR SERVICES 
to the 
Newspaper Industry! 

E & P CLASSIFIEDS 
communicate with the 
World’s Largest 
Newspaper Audience! 
Call (212) 752-7050 
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HELP WANTED 


POSITIONS WANTED 


POSITIONS WANTED 


POSITIONS WANTED 





PRODUCTION 


ADMINISTRATIVE 


EDITORIAL 


EDITORIAL 





COMPOSING/CAMERA MANAGER 
An excellent career opportunity for a re- 
sult oriented manager offering me 
chain benefits for the upwardiy mob 
candidate with expertise fh the new tech- 
nology. Include salary record with 
resume. Box 7010, Editor & Publisher. 


NIGHT PRODUCTION MANAGER 
The same Publishing Company, 
a subsidiary of Harte-Hanks Com- 
munications, Inc, located in Anderson 
SC, seeks a night production manager 
who is highly motivated and capable of 
motivating production employees to 
achieve high productivity levels and high 
standards of performance. Candidates 
should have at least 5 years work 
experience in all phases of production 
including press, mail, photocomp, 
camera-platemaking and equipment 
maintenance. Experience in commercial 
printing desirable. Send resume and sal- 
ary requirements to Personne! 
Department, Independent Publishing 
Co, PO Box 2507, Anderson SC 29622. 


PRODUCTION MANAGER 
Suburban newspaper operation and 
commercial printer in central Illinois 
needs an experienced production mana- 
ger to take charge of our composing, 
camera, press and bindery/mail 
operations. Competitive salary, 
excellent fringes and a ag place to live 
for the right person. We are a growth 
oriented company with 10 of our own 
weekly papers with more than 100,000 
circulation and a heavy commercial 
—, schedule. Send resume with 

wad, istory and references to: Tom 

Publisher, Tazewell Publishing 
Co, 100 Detroit Ay, Morton IL 61550. 


PRODUCTION MANAGER 

Seek top quality production manager for 
7 day daily, weekly, shopper and com- 
mercial printing operation in Zone 3: The 
successful candidate must be 
knowledgeable in all nape of compos- 
ing, camera, platemaking and press and 
a self starter. Reletu as with schedul- 
Pe manhours helpful. A good track rec- 

is a must. Send salary requirements 
and resume to Box 7079, Editor & Pub- 
isher. 














SALES 


CHICAGO area-based representative 
wanted to work in Midwest. To both 
place and service advertising accounts 
in newspapers. 5 years minimum 
experience in newspaper field with good 
—. e of advertising and editorial. 
Reply to Box 6994, Editor & Publisher. 


CONCEPTUAL SALES for trade pub- 
lisher and consulting firm. Product: mar- 
ket research in new entertainment tech- 
nologies: video, cable, computers. Re- 
quires: advanced degree, proven sales 
record, travel, non-smoker. NY or Los 
Angeles. PO Box 85468, Los Angeles CA 
90072. 











POSITIONS 
WANTED 








ADMINISTRATIVE 


YOUNG, aggressive producer who hasn't 
missed a day of work in 13 years seeks 
high-pressure management position. 
phibiteddl of all departments. 

rience in editorial (news, sports, 
vo S, pagination), circulation, advertis- 
ing and budgeting. Family man. Knight- 
Ridder and Thompson experience. Cur- 
rently em sor es by medium-sized daily. 
Box ditor & Publisher. 








GM/FINANCIAL MANAGER with group 
and independent newspaper experience. 
Strong business manager with 
experience in production, labor rela- 
tions, advertising circulation & success- 
ful track record for profit turnaround. 
Excellent references. Box 6964, Editor 
& Publisher. 


ADVERTISING 


AD DIRECTOR seeks Zone 1, gerd 
employed, 12 years in newspape rs, 5 oh 
thirties (age). yD weekly & TM 
experience. Stron les Leader. Box 
7012, Editor & Publisher. 


CARTOONIST 


CARTOONIST wants spot on editorial 

page. Also has strong background as 
deskman, writer. Currently editor of 
small PM’ daily. Resume, sampies fur- 
nished on request. Box 7043, Editor & 
Publisher. 


CIRCULATION 


AGGRESSIVE, shirt-sleeve Manager 
available now. 25 years experience in 
circulation management on smali and 
medium size papers. Used to hard work 
and competitive situations. Call Jim 
Ramsdell AC (715) 732-4075 or write to 
1100 Pierce Av, Marinette Wi 54143. 


CIRCULATION Promotion Manager, 31 
v old with a Bachelor of Science in 
usiness Administration with 13 years 

chculation experience. Box 6979, Edi- 

tor & Publisher. 


CIRCULATOR seeks opportunity to 
establish dynamic door to door sales 
operation with publication in eastern 
Zone 2. Box 7046, Editor & Publisher. 


CIRCULATION MANAGER seeks 
eee on small to medium daily. 
trong on service and promotion. Con- 
tact Roger Palmer, 90 iile Ln 342, 
Piqua OH 45356; (513) 773-7187. 


PUBLISHER with 22 years circulation 
experience seeks new position. Strong in 
sales service and collections. Available 
peat (813) 454-7262; (814) 838- 



































EDITORIAL 


DESK MAN, 27, with 2% years 
experience on 35, 000 daily seeks copy 
gr >: position on medium or large dai- 
y Extensive layout, slot experience. 

cellent editing skills. Medill MSJ. Will 
consider any Zone, but 
1,2,4,8 or 9. Box 7022, 
lisher. 





refer Zones 
ditor & Pub- 


AWARD WINNING Sports Editor, 6 years 
medium and small-sized dailies, seeks 
new =e, Strong writer, columnist 
with ability to get most out of staff. Box 
7020, Editor & Publisher. 


COPY EDITOR—7 years on metropoiitan 
dailies in all phases of desk » plus 

reporting experience. Especially skilled 
at tight, quick, accurate editing and 
adept at finding the right headline. Great 
at reworking a story for maximum 
impact. Seeking spot on small-medium 
to large PM in Zones 8,9. Box 7041, 
Editor & Publisher. 


CREATIVE EDITOR, 32, at Top 10 paper 
designs attractive pages, inspires writ- 
ers, produces sections. Challenge and 

mOeO Eine sought in safer city. Box 
7080, Editor & Publisher. 


FEATURE WRITER, aggressive mid- 

, 5 years on dailies, seeks daily to 

utilize my flair for lively copy to fullest. 

Specialize in music, entertainment, life- 

styles. Columnist, news, copy editing 

= rience. BA journalism ox 6998, 
itor & Publisher. 


FOOD WRITER/CHEF, experienced, 
wants to move ¥ ur features ea frewen 
kitchen. Mike; (513) 294-2635 














PULITZER PRIZE WINNER, 37, 
er desk work or management 
spot ee healthy progressive daily, 
ly or magazine Ider of other 
awards including one for editorial writ- 
ing. Published many times in national 
magazines. Prefer New York metro area, 
will consider all. PR replies welcome. 
Box 6967, Editor & Publisher. 


seeks 





SPORTSWRITER seeking a position with 

a daily. Have two years Seen in 

college sports information 

publicity. Write to a Msn A 270 
74th Pl., Arvada CO 


SPORTS WRITER with 4 years 
experience, 2 with daily, seeks — 
po er ae a Ag 7049, ealtor & & 
jayout, ography itor 
Pubiisher. 








—e wejebose valuable at desk or at 
= ve years experience. Big Ten 

foal “basketball, Notre Dame foot- 
ball. Zones 2 or 5. Box 7048, Editor & 
Publisher. 


UNDEREMPLOYED Editorial writer/ 
commentary page editor looking for work 
in a professional environment. Mod- 
erate. Box 7029, Editor & Publisher. 








IF FRANK KUSH were an editor, | could 
write for him. Houston sportswriter/ 
editor tired of losers. Southeast Florida 
dailies are winners 5 | want to be on 


the roster. — uth to pros, 
paste-up to h es, Kegessive and 
waiting. Box Oou7, "edit Publisher. 


EDITORIAL-PAGE EDITOR—Prolific, 
professional, provocative, pragmatic 
non-ideologue; finest writer; flair for 
ga ics adds sparkle to page(s). Box 
037, Editor & Publisher. 


MAILROOM 








NEED SHARP sports editor, crack 
sportswriter, top deskman? You can have 
veteran still in early 40s, outstanding all 
newsroom procedures including tech- 
nology. Team player, quick, adaptable, 
innovative. Built, sustained excellence 
at one daily as sports editor past 20 

y Fine references. No Sime 

s. Box 6968, Editor & Publishe 


VISUAL JOURNALISTS. Art directors, 
designers, graphics editors, artists. 
Photo editors, chiefs, photographers. 
Top talent. Fee paid. Je eilune & 
Associates; (609) 429-4123. 


WANT FEATURES with life and style? 
Want writing that sings and laughs and 
sometimes sighs? Woman, 35, looking 
for new stories to tell. Column 
experience, too. Box 7031, Editor & 
Publisher 


WEEKLY EDITOR, 5 years experience, 
seeks move to daily as reporter or copy 
editor. Self-starter, " mowlodgeebie. Box 
7083, Editor & Publisher. 














AD SERVICES/MAILROOM foreman, 11 
rs newspaper experience. Any Zone. 
James L. Knapp; (304) 522-1295. 





PHOTOGRAPHER 


UP AND COMING photographer, seeks 
challenging position on pn as 
daily. Let me bring Fa news copy 

life. Prefer Zones 1-3 but any antes 
sidered. Box 7081, Editor HY Publisher. 


WITH OVER 5 years of daily newspa 
experience. A talented, award winning 
photographer is looking to work at a 
medium to large size daily. Can handle 
color, layout, and writing. Box 7026, 
Editor & Publisher. 


PRESSROOM 


WEB OFFSET PRESSMAN, Worked on 
Goss Metros, Urbanite, Rotogravure 4 
sses. Experienced in circulation, sa 

= os Call Ed Nolte; (618) 4 NS. 
2093. 




















EXPERIENCED SPORTS WRITER —_ 
new position at a daily newspaper. 
specialize in versatility and write series 
that teil much more than the score. Also 
can work desk. Have worked for metro 
and mid-sized papers. Looking forward 
to a new challenge after working in a 
management position. Three years of full 
time experience. Box 6996, Editor & 
Publisher. 


EDITORIAL WRITER/Editorial Page Edi- 
tor. Gifted writer with proven track rec- 
ord, broad experience seeks mgs a 
more often liberal than conservati 

7007, Editor & Publisher. 


EXPERIENCED MINORITY reporter 

seeking reporting or entry-level editing 

i. Covered city hall and education. Box 
030, Editor & Publisher. 


EDITORIAL WRITER with style and 

grace, a strong, free-and-easy writing 

styie wants a new home. Mcderate to 

liberal woman, seven years of editorial 

pa e experience. Box 7021, Editor & 
ublisher. 
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Use zone number to indicate location without specific identification 
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Teaching the basics 
By Michael J. Bugeja 


As I write this on a Harris 142 
video display terminal in the news- 
room of the Daily O’Collegian, the 
first shipment of $250,000 in new com- 
puter equipment has arrived at the 
School of Journalism and Broadcast- 
ing. 

For about a month, before some 
other journalism school outdazzles 
us, our student newspaper will be the 
most technologically advanced in the 
nation. 

Yet, some journalism major will sit 
at one of the video-gamelike terminals 
and write: 

Police said the man murdered his 
entire family as they slept with a high 
powered rifle. 

He spoke about ghosts appearing 
on several occasions before scientists 
that you could touch and were solid. 

Or... 

The song features Ono singing toa 
child that doesn’t quite work. 

These are but a few of thousands of 
tortured sentences that I, as faculty 
adviser, zapped to the cosmos via the 
greatest invention of computer sci- 
ence: the ‘‘clear’’ button. 

I don’t mean to condemn our jour- 
nalism majors. A few could work right 
now for the nation’s best newspapers. 
But when they arrived as freshman, 
starry-eyed from the electronic pulse 
of our newsroom, their writing skills 
were as rusty as a Remington Rand 
“‘Model Seventeen’’ typewriter. 

Many students don’t know how to 
spell. Worse, some don’t know how 
to use a dictionary. 

Example: After reading this sent- 
ence — ‘‘Veternarians are seeking 
many bazaar animals for pets’’ — I 
asked the student to fix spelling and 
usage. He corrected ‘‘veterinarians”’ 
but insisted ‘‘bazaar’’ was correct. 
He looked itup . . . but he didn’t read 
the definition. 

Hyphenated, compound and dou- 
ble words (such as ‘‘dog days’’) are 
particlarly troublesome if a student 
does not understand dictionary sym- 
bols. ‘‘Dog days’’ becomes ‘‘dog- 
days’’ if one mistakes the space 
between the words for a syllable- 
indicator; ‘‘doge wood’’ becomes 
**dog wood’’ or ‘‘dog-wood,”’ 


depending if one mistakes the dot- 
symbol for a space-indicator or a 
hyphen. 


I used to wonder how a student 
could spell ‘‘carburetor’’ but not 
‘‘receive.”” 

For four months I jotted down 
every misspelling by the 51 member 
staff of the O’Collegian and dis- 
covered there is a range of words stu- 
dents think they can spell, but cannot. 





i don’t mean to condemn 
our journalism majors. A 
few could work right now 
for the nation’s best 
newspapers. But when they 
arrived as freshman, 
starry-eyed from the 
electronic pulse of our 
newsroom, their writing 
skills were as rusty as a 
Remington Rand “Model 
Seventeen” typewriter. 





The findings, first published in the 
Summer 1981 issue of ‘‘C:JET,”’ 
showed these words were most often 
misspelled or misused by our stu- 
dents: receive, effect-affect, its-it’s, 
there-their, questionnaire, trans- 
ferred, aggressive, renovate, caliber, 
innovate, pompon, rappel, commit- 
ment, beneficial, medley, dilemma 
and sargeant. 

Some students indicated their 
Southern or Midwestern accents 
played a part in the misspellings. 

One student spelled ‘‘jarnalism’’ in 
a story because he said the word like 
that. 





Accents may have been involved in 
these improper spellings: 
“‘intergrate”’ for ‘‘integrate;’’ ‘‘moz- 
zerela,’’ ‘‘mozzarella’’; ‘‘reguard- 
less,”’ ‘‘regardless’’; ‘‘presidence,”’ 
‘*precedence’’; ‘‘oncore,’’ ‘‘en- 
core’; ‘‘varify,”’ ‘‘verify’’; 
fit,” ‘‘benefit’’; ‘*pance,”” 66 
and ‘‘stomic,’’ ‘‘stomach.”’ 


The last two words, ‘‘pance’’ and 
‘*stomic,’’ were in medical stories by 
two students. One wrote about scrub 
shirts and pance; the other, about 
stomic cramps. 


Because my editors routinely look 
up technical terms, they consulted a 
medical terminology dictionary and 
were embarrased to learn ‘‘pance’’ 
and ‘‘stomic’’ — misspeiled con- 
sistently through the stories — were 
supposed to be ‘‘pants’’ and ‘‘sto- 
mach.”’ 


Some misspellings were just plain 
dumb, as in ‘‘awhere’”’ for ‘‘aware.”’ 
For this particular student I sang a 
chorus of ‘‘Awhere, Awhere, has my 
little dog gone? Awhere, Awhere can 
he be.”’ 


Although telling college students 
they can’t spell is embarrassing, I’ve 
found explaining their wrong words 
or double-entendres excruciatingly 
difficult. 


Try these: 

1. One student from each school 
attended a wet lab offering hands-on 
experience, from semen evaluation of 
an orangutan to radiology. 

2. (Headline) Cool head prevents 
rape. 

3. In his lecture he blows up 
information the military kept from the 
public domain. 


(Continued on page 29) 








(Bugeja is with the Oklahoma State 
University School of Journalism and 
Broadcasting, Stillwater, Oklahoma.) 
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333 NORTH MICHIGAN AVENUE + CHICAGO, ILLINOIS 60601 
(312) 263-1607 


Professional evaluation and assessment 
reports on job applicants in the 
newspaper and communication industry. 


SADLER AND ASSOCIATES, INC. 
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Washington, D.C. Always in lights. 


A center of world focus and always important to the Corporate Communicator. 
EDITOR & PUBLISHER reaches Washington too. The Library of Congress, the 
White House and the Capital look to E&P for its authoritative media 
information. 


Washington will serve as host to the 62nd Annual ASNE (American Society of 
Newspaper Editors) Conference, May 9-12. Newspaper editors across the country 
will be participating and EDITOR & PUBLISHER will be there too. 


Reach the press through their basic trade paper, by adding your corporate 
message to our exciting May Sth issue. Contents also will include complete post 
convention coverage of the ANPA (American Newspaper Publishers Association) 
meeting, in addition to our regular features. The time and the place are perfect. 


Industry thrives via good press and E&P delivers — consistently each and every 
week for 100 years. EDITOR & PUBLISHER, the newspaper publication you 
can count on. 


See You in Washington? 


Schedule your ad space now. Closing deadline: April 26th. 


Editor & Publisher ¢ 575 Lexington Avenue ° New York, NY 10022 © (212) 752-7050 





AWARDS CONTESTS ARE ONLY AS GOOD 
AS THE PAPER BEHIND THEM. 


The most flattering light is that cast by the esteem 
of one’s peers. The Scripps-Howard Foundation has, 
for many years, sponsored contests to reward 
writers whose work has been judged superior. We are 
delighted that our awards spotlight people and 
papers whose prize-winning efforts reflect the 
courage and craftsmanship they devote daily to 
creating a more alert citizenry. 

ASNE Bulletin recently asked a group of 
respected editors to rate the awards they considered 
to be “worth fighting for’ Our awards were 
regarded as prestigious. So, to you who deem our 
awards worthy of the men they're named for, and of 
the efforts required to win them, we say thank you. 
You've acknowledged our intentions. 
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